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9ȄŜŎǳǝǾŜ {ǳƳƳŀǊȅ 

This study aims at providing a comprehensive 
overview of the research project conducted in 
the Kurdistan Region of Iraq between October 
2023 and February 2024. 

The survey was administered between 
December 2023 and January 2024, targeting 
1,024 potential migrants (including IDPs) 
across the KRI governorates of Erbil, Dohuk, 
and Sulaymaniyah. The survey targeted both 
aspiring and intending migrants of Iraqi 
nationality. 

Main Findings 

The surveyed demographic consists of young, 
educated individuals, often employed in 
service-related sectors. Notably, many live 
within multi-earner households, with a 
significant proportion being single. While the 
survey took place in the Kurdistan Region of 
Iraq, a portion of respondents originate from 
federal Iraq. 

Findings indicate that a considerable portion of 
respondents often think of migration, with 
some actively preparing for it. Young people, 
particularly in Dohuk and Erbil, show a higher 
inclination to migrate than those in 
Sulaymaniyah. 

The primary drivers of migration among 
individuals are lack of economic opportunities 
and bad quality of life, followed by political 
instability and restricted personal freedoms. 
Younger respondents attribute their desire to 
migrate to the lack of economic opportunities. 

In Dohuk and Sulaymaniyah, the leading 
drivers of migration are lack of economic 
opportunities and bad quality of life and well-
being, while in Erbil concerns are more 
balanced across lack of economic 
opportunities, political instability, and 
unstable security conditions. 

Family influence plays a significant role on 
migration decisions, often discouraging 
potential migrants from migrating. 
Contrastingly, friends both in Iraq and abroad, 
alongside community leaders, generally 

encourage migration. These findings are 
consistent across various demographic 
analyses. 

There is a distinct inclination towards Europe 
as a preferred destination. Germany, UK, and 
Canada are the most favoured countries. 
Primary motivations for selecting these 
destinations are the prospects of enhanced 
economic situation and a better quality of life. 
Interestingly, familial ties appear to be a less 
influential factor in destination choice. These 
pull factors align with the push factors for 
leaving Iraq. 

Regarding information needs, the information 
on the cost of the migration journey is 
identified as the most valuable information, 
followed by legal migration processes and 
requirements, advice on how to assess the 
credibility of migration agents, as well as 
personal stories from migrants who have 
successfully followed legal pathways. Female 
respondents and older people give more value 
to such information than male and younger 
respondents. This finding highlights the 
significance of developing customised 
campaigns that cater to the unique 
information needs of various demographic 
sub-groups of potential migrants. 

A significant majority of potential migrants 
have not taken any preparatory steps towards 
migration yet. Among those who have, 
gathering information on migration and 
contacting personal networks (friends and 
family) for assistance are the first steps. Those 
likely to migrate in the near future have a 
higher level of readiness compared to the 
others. 

Timeline for preparatory steps varies, with the 
majority taking three to six months to 
complete them. 

The majority of respondents plan to finance 
their migration using their personal savings, 
while sponsorship from parents or siblings 
emerge as the second most popular financing 
option, particularly among the younger age 
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cohort, reflecting a greater financial 
dependency. Conversely, selling houses and 
assets constitute significant funding sources 
for the older cohort. 

Family and friends in Iraq and abroad emerge 
as a source of assistance. While family is the 
primary source of financial support, friends are 
the most substantial source of information. 
The biggest challenges faced during migration 
preparation are acquiring the necessary funds 
and obtaining a visa. Obtaining the required 
documents and navigating slow bureaucratic 
processes also emerge as issues. Finding a 
credible agent does not seem to be a relevant 
challenge. 

The majority of respondents dismiss the idea 
of travelling without a valid passport and legal 
documents. Only a small portion of 
respondents indicate willingness to undertake 
such travel. Female respondents, on the other 
hand, express a firm rejection to migrate 
irregularly. Younger respondents are more 
open to undergo irregular migration. Those 
who are not able to finance the journey seem 
more willing to reject irregular migration. 

Those who rely on family and friends are the 
least likely to consider irregular migration, 
while those who rely on TV and radio are more 
open to the idea. The two main significant 
reasons for choosing irregular migration are 
being quicker and cheaper. 

With regard to access to information on 
migration, many respondents report partial 
access and moderate awareness of options. 
The majority feel moderately confident of the 
accuracy of the information they have. Social 
media and personal networks emerge as key 
sources of information, while MRCs and 
government websites are less trusted for their 
reliability, especially among the young cohort. 

Moreover, respondents feel well-informed on 
their legal rights as migrants. The areas where 

they lack information are asylum procedures, 
documentation, and legal status, as well as 
dealing with law enforcement. 

Understanding of legal pathways varies: While 
only few respondents are not aware of any 
options, the majority believe to be eligible for 
work visa and humanitarian assistance. 
Younger respondents concentrate more on 
student visas, while the older cohort focuses 
on family reunification visas. A considerable 
percentage of respondents feel ineligible or 
are uncertain about their options. 

Social inclusion, housing, and employment are 
perceived as the most accessible aspects in the 
destination country in the event of irregular 
migration. Conversely, asylum acceptance, 
unemployment benefits, and language 
learning are considered more difficult to 
achieve. Results indicate that services provided 
by or dependent on the government are more 
difficult to achieve than services gained 
through personal connections and efforts. 

Family members in the destination country 
influence migration. The more frequent the 
contact with family is, the higher the influence 
and, in this case, the encouragement to 
migrate are. 

Migration information primarily reaches the 
public through social media platforms, 
followed by family and friends, other migrants, 
and TV and radio. When inquiring about the 
most effective communication methods for 
delivering campaign messages, social media 
platforms remain the most popular channel, 
followed by TV and Radio. 

Lastly, with regard to the impact of migration 
information campaigns, half of the 
respondents feel that campaigns discourage 
migration, while a smaller fraction feel that 
they do not have a significant impact. Very few 
respondents feel that they encourage 
migration.

  



 

мл 

 

м LƴǘǊƻŘǳŎǝƻƴ 

Iraq, a country with a rich history and diverse cultural heritage, has faced significant challenges in 
recent decades, including political instability, armed conflict, and economic hardship. The conflict 
against Iran in the 1980s, the Gulf War in 1990-1991, the 2003 US-led invasion of the country, the 
2006-07 sectarian violence, and the conflict against ISIS have displaced millions of people, both within 
the country and internationally. Although many have managed to return to their places of origin or 
build a life abroad, others are still in displacement and, in some cases, planning to migrate abroad. 
Within this context, the Kurdistan Region of Iraq (KRI) has emerged as a relatively stable and 
prosperous region, attracting individuals from across Iraq and neighbouring countries seeking refuge, 
economic opportunities, and a better quality of life. However, the region also grapples with its own 
unique set of socio-economic and political issues, including internal displacement, ethnic tensions, 
and limited employment opportunities, prompting many Iraqis to leave their country. 

For these reasons, the KRI represents a crucial place for understanding migration patterns and 
dynamics in the region. This research project seeks to contribute to the existing knowledge on 
migration in and from Iraq by providing empirical insights into the aspirations, concerns, perceived 
risk awareness and knowledge on migration, information needs, and decision-making processes of 
individuals contemplating migration, thereby informing the development of targeted interventions to 
support potential migrants in the region. A more nuanced, deeper understanding of the needs, 
knowledge, and perceptions of potential migrants contributes greatly to the design of effective 
migration information campaigns that address their concerns and empower them to make informed 
decisions on migration. 

Against this background, the project Migration information and awareness raising on the risks of 
irregular migration in Iraq (MIRAMI) aims at creating and developing migration information campaigns 
to raise awareness among potential irregular migrants from Iraq about the risks and consequences of 
irregular migration and inform them about potential legal pathways or their rights in the countries of 
destination. In doing so, the overall project shall contribute to (1) increased safe legal migration from 
Iraq, (2) reduced irregular migration from Iraq and (3) improved access to information, thus providing 
concrete support to potential Iraqi migrants. By combining quantitative and qualitative methods, this 
research offers valuable insights into the complex dynamics of migration in the region and lays the 
groundwork for the development and implementation of targeted migration information campaigns. 

The purpose of this report is to provide a comprehensive overview of the research conducted in the 
KRI between October 2023 and February 2024. It analyses the results of the current research in light 
ƻŦ ŜȄƛǎǘƛƴƎ ǊŜǎŜŀǊŎƘ ƻƴ ǘƘŜ ǘƻǇƛŎ ŀǎ ǿŜƭƭ ŀǎ ƻŦ L/at5Ωǎ ǇǊŀŎǘƛŎŀƭ ŜȄǇŜǊƛŜƴŎŜ ƛƴ ƳƛƎǊŀǘƛƻƴ ŀǿŀǊŜƴŜǎǎ 
campaigns. Besides, it brings together the relevant findings and lessons from different research 
strands that have been conducted since the beginning of the MIRAMI Project, namely the background 
research, the returnee report, and the qualitative and quantitative research conducted in the field. In 
doing so, the report attempts to grasp and understand the information needs, risk awareness, and 
preparation levels of potential migrants in Iraq, thus informing the campaign design during the 
following steps and enriching ICMPD work on the ground. 

The primary target group of the project ς and main beneficiary of the campaign ς is, therefore, 
potential migrants in Iraq. As emerged from field research, the profile of potential migrants in the KRI 
is similar to that of other potential migrants.1 In line with other empirical findings,2 our research 

 

1 w9!/IΣ ΨLǊŀǉƛ aƛƎǊŀǝƻƴ ǘƻ 9ǳǊƻǇŜ ƛƴ нлмсΥ tǊƻŬƭŜǎΣ 5ǊƛǾŜǊǎ ŀƴŘ wŜǘǳǊƴΩ όDŜƴŜǾŀΣ WǳƴŜ нлмтύΦ 

2 aŀȅōǊƛǧ Wƛƭƭ !ƭǇŜǎ ŀƴŘ bƛƴƴŀ bȅōŜǊƎ {ǄǊŜƴǎŜƴΣ ΨaƛƎǊŀǝƻƴ wƛǎƪ /ŀƳǇŀƛƎƴǎ !ǊŜ .ŀǎŜŘ ƻƴ ²ǊƻƴƎ !ǎǎǳƳǇǝƻƴǎΩ 
ό/ƻǇŜƴƘŀƎŜƴΣ нлмрύΤ 5ƧŀƳƛƭŀ {ŎƘŀƴǎ ŀƴŘ /ŀƛǘƭƛƴ hǇǘŜƪŀƳǇΣ ΨwŀƛǎƛƴƎ !ǿŀǊŜƴŜǎǎΣ /ƘŀƴƎƛƴƎ .ŜƘŀǾƛƻǊΚ /ƻƳōŀǩƴƎ 
LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ ǘƘǊƻǳƎƘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎΩ ό!ƳǎǘŜǊŘŀƳΣ нлмсύΣ 
ƘǧǇǎΥκκǿǿǿΦŜŜǊǎǘŜƪŀƳŜǊΦƴƭκƻǾŜǊƛƎκнлмтлонуκǊŀƛǎƛƴƎψŀǿŀǊŜƴŜǎǎψŎƘŀƴƎƛƴƎΦ 
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reveals that potential migrants tend to believe that they have good or enough information on the 
migration process in general as well as on the specific situation at the intended countries of 
destination. Family and friends abroad or within their own community are usually perceived to be the 
most reliable and trustworthy sources of information, although the literature has shown that the 
information they share might overlook the risks and challenges of irregular migration and 
overemphasise the socio-economic conditions in the countries of destination. For this reason, 
migration information and awareness raising campaigns can provide useful and reliable information 
on migration, guiding or supporting potential migrants in their decision-making process.   

This report is organised as follows: After the introduction, Chapter 2 provides an overview of migration 
intentions and aspirations, shedding light on the underlying motivations and desires propelling 
individuals towards migration, while also analysing the prevailing migration patterns and trends within 
the Iraqi context. Additionally, the chapter provides a summary of the previously discussed insights 
outlined in an earlier Background Report and integrates any emergent trends or developments 
observed since its publication and up to the present time. Moving forward, Chapter 3 thoroughly 
outlines the methodology and research design employed in the study, providing insights into the 
systematic approach adopted to collect and analyse relevant data. In Chapter 4, attention is directed 
towards analysing information and awareness-raising measures on migration, highlighting the 
strategies employed to disseminate crucial information and enhance awareness among potential 
migrants. Chapter 5 is dedicated to an in-depth examination of migrant profiles, meticulously 
examining their demographic characteristics, the barriers or facilitators influencing migration 
decisions, structural drivers shaping migration from Iraq, as well as the levels of risk awareness and 
confidence prevalent among potential migrants. Chapter 6 focuses on the intricate dynamics of 
messaging, messengers, and communication channels utilised in the context of migration from Iraq, 
analysing their effectiveness and impact on potential migrants. Finally, Chapter 7 draws conclusions 
based on key findings, as well as actionable recommendations aimed at advocating for a 
comprehensive approach to designing information and awareness-raising campaigns for potential 
migrants. 
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н /ƻƴǘŜȄǘǳŀƭ hǾŜǊǾƛŜǿ  

2.1 Introduction 

This section explores the main migration patterns and trends from Iraq. By closely examining the 
contemporary political factors influencing migration, we aim to provide insights into the complex 
interplay between socio-political dynamics and migration flows. Moreover, our analysis delves into 
the policy and institutional framework within Iraq, shedding light on the regulatory landscape and 
administrative structures that shape migration processes. Through this in-depth exploration, we aim 
to gain a comprehensive understanding of the multifaceted aspects surrounding migration from Iraq. 

2.2  Migration from Iraq: patterns & trends  

Migration dynamics in Iraq present a complex scenario shaped by a myriad of push and pull factors, 
including successive waves of conflict, socio-economic challenges, and climate change.3 The 
Background Report charted the main characteristics, trends, and patterns of migration within, from, 
and to Iraq, in order to offer a clear understanding of the main migration dynamics and factors in the 
country, as well as to lay the foundations for the design and implementation of quantitative and 
qualitative research in the field.4 The report focuses particularly on the period since the defeat of ISIS 
in December 2017, during which Iraq has witnessed relative stability, economic improvements in 
certain regions, and the return of displaced individuals to their homes. However, unemployment, 
political uncertainty, and a desire for freedom continued to propel young people out of the country, 
often in an irregular way due to the lack of legal migration pathways. The KRI, though relatively stable, 
has also experienced emigration due to economic and political instability. Demographic trends, 
marked by a significant increase in the working-age population and high youth unemployment, have 
intensified migration pressures. Nevertheless, there has been limited research focusing on Iraqi 
emigration trends. The subsequent section will delve deeper into the current contemporary political 
factors influencing migration decisions as well as economic and environmental drivers of migration. 

нΦнΦм /ǳǊǊŜƴǘ ǇƻƭƛǝŎŀƭ ŦŀŎǘƻǊǎ ŀũŜŎǝƴƎ ƳƛƎǊŀǝƻƴ ς ǇŀǧŜǊƴǎ ϧ ǘǊŜƴŘǎ 

The trends and patterns of migration from Iraq have been significantly influenced by various factors 
over the years, including conflict, economic instability, and environmental challenges. Migration from 
northern Iraq is predominantly driven by conflict, while that from southern Iraq migration tends to be 
linked to economic and environmental factors such as the decrease of arable land due to 
desertification, salinisation, and water scarcity. The situation in Iraq remains precarious for civilians, 
with thousands being displaced by violence and persecution, making refuge both internally and in 
neighbouring countries increasingly difficult.5 

At the beginning of 2024, Iraq continues to face a number of challenges due to a complicated political 
landscape, volatile security situation, as well as protracted humanitarian and development needs.6 
Despite the end of the conflict with ISIS, the humanitarian situation remains dire, characterised by 
general instability, protracted internal displacement, and lack or poor quality of public services. As a 

 

3 LhaΦ άLha {ǘǊŀǘŜƎȅ ŦƻǊ LǊŀǉ όнлннςнлнпύΦέ .ŀƎƘŘŀŘΥ LƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлннΦ 
ƘǧǇǎΥκκŎǊƛǎƛǎǊŜǎǇƻƴǎŜΦƛƻƳΦƛƴǘκǎƛǘŜǎκƎκŬƭŜǎκǘƳȊōŘƭмпумκŬƭŜǎκŀǇǇŜŀƭκŘƻŎǳƳŜƴǘǎκCǳǘǳǊŜ҈нлπ
҈нлLha҈нлLǊŀǉ҈нл{ǘǊŀǘŜƎȅ҈нл҈нунлннπнп҈нфψлΦǇŘŦΦ 
4 aƻƎƛŀƴƛΣ aŀǊŎƻΦ ά5ƛǎǇƭŀŎŜƳŜƴǘΣ 9ƳƛƎǊŀǝƻƴΣ ŀƴŘ wŜǘǳǊƴΥ ¦ƴŘŜǊǎǘŀƴŘƛƴƎ aƛƎǊŀǝƻƴ 5ȅƴŀƳƛŎǎ ŀƴŘ tŀǧŜǊƴǎ 
ǿƛǘƘƛƴΣ ǘƻΣ ŀƴŘ ŦǊƻƳ LǊŀǉΦέ aLw!aL .ŀŎƪƎǊƻǳƴŘ wŜǇƻǊǘΦ L/at5Σ нлноΣ ǳƴǇǳōƭƛǎƘŜŘΦ 
5 LhaΣ άDƻǾŜǊƴƳŜƴǘ ƻŦ LǊŀǉ ŀƴŘ Lha {ƘŀǊŜ CƛƴŘƛƴƎǎ ƻŦ CƛǊǎǘ 9ǾŜǊ bŀǝƻƴǿƛŘŜ aƛƎǊŀǝƻƴ tǊƻŬƭŜ ώ!wϐέ 
όLƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлмфύΣ ƘǧǇǎΥκκǊŜƭƛŜŦǿŜōΦƛƴǘκǊŜǇƻǊǘκƛǊŀǉκƎƻǾŜǊƴƳŜƴǘπƛǊŀǉπŀƴŘπƛƻƳπ
ǎƘŀǊŜπŬƴŘƛƴƎǎπŬǊǎǘπŜǾŜǊπƴŀǝƻƴǿƛŘŜπƳƛƎǊŀǝƻƴπǇǊƻŬƭŜπŜƴŀǊƪǳΦ 
6 ¦bI/wΣ άLǊŀǉ {ƛǘǳŀǝƻƴ π Dƭƻōŀƭ CƻŎǳǎέ ό¦ƴƛǘŜŘ bŀǝƻƴǎ IƛƎƘ /ƻƳƳƛǎǎƛƻƴŜǊ ŦƻǊ wŜŦǳƎŜŜǎΣ нлноύΣ 
ƘǧǇǎΥκκǊŜǇƻǊǝƴƎΦǳƴƘŎǊΦƻǊƎκƻǇŜǊŀǝƻƴŀƭκǎƛǘǳŀǝƻƴǎκƛǊŀǉπǎƛǘǳŀǝƻƴΦ 
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result of years of violent conflict, Iraq continues to face a multitude of challenges on both 
humanitarian and structural levels, including displacements of populations, social and economic 
dysfunctions, and unresolved tensions and grievances.7 Humanitarian and protection needs remain 
significant across the country, as indicated by the latest figures from the LhaΩǎ 5ƛǎǇƭŀŎŜƳŜƴǘ ¢ǊŀŎƪƛƴƎ 
Matrix (DTM). DTM data also show that more than 4.8 million individuals have returned to their areas 
of origin (mainly Ninewa, Anbar, Kirkuk, Salah al-Din, and Baghdad), among whom more than 600,000 
live in locations with particularly challenging conditions. Around 1.3 million IDPs are mainly located in 
Ninewa, Dahuk, Erbil, Sulaymaniyah, Kirkuk, Salah al-Din, Diyala, and Anbar, among whom more than 
160,000 live in camps.8 

A combination of complex challenges impedes the return and effective local integration of many 
individuals, particularly in terms of accessing basic public services. Marginalised groups, including 
women, girls, and individuals with disabilities are particularly vulnerable to increased security and 
protection risks due to various barriers. These obstacles may include traumas resulting from conflicts, 
stigmatisation and social norms, harassment, and limited livelihood opportunities. Risks include 
exploitation and abuse, trafficking in persons, economic insecurity, and inadequate access to essential 
public services such as health care and education. In addition, many face mobility restrictions due to 
a lack of civil documentation.9 

2.3 Policy and Institutional framework in Iraq 

нΦоΦм [ƻŎŀƭ ƳƛƎǊŀǝƻƴ ƎƻǾŜǊƴŀƴŎŜ 

{ƛƴŎŜ ǘƘŜ ƻǾŜǊǘƘǊƻǿ ƻŦ ǘƘŜ .ŀΩŀǘƘƛǎǘ ǊŜƎƛƳŜ ƛƴ нллоΣ LǊŀǉΩǎ ŘŜƳƻƎǊŀǇƘƛŎ ŀƴŘ ǇƻƭƛǘƛŎŀƭ ƭŀƴŘǎŎŀǇŜ Ƙŀǎ 
undergone a significant shift. Previously perceived as predominantly Sunni Arab in its identity, the 
power dynamics in Iraq have seen a transition towards a Shia-Kurdish alliance. This realignment has 
led ǘƻ ǘƘŜ ǇƻƭƛǘƛŎŀƭ ŀƴŘ ǎƻŎƛŀƭ ƳŀǊƎƛƴŀƭƛǎŀǘƛƻƴ ƻŦ {ǳƴƴƛ !Ǌŀō ŎƻƳƳǳƴƛǘƛŜǎΣ ŀƭǘŜǊƛƴƎ ǘƘŜ ŦŀōǊƛŎ ƻŦ LǊŀǉΩǎ 
national identity and its sectarian and ethnic power balance.10 

The current state of governance in Iraq presents a complex picture marked by on-going challenges 
and developments. The governance structure in Iraq is characterised by efforts towards 
democratisation and stability, as evidenced by the provincial council elections held in December 2023, 
the first since 2013. These elections saw a dominant performance by a coalition of Shi'a political 
parties known as the Coordination Framework, which supports the current government. In the KRI, 
the political landscape has been marked by delays and uncertainties surrounding parliamentary 
elections. Initially scheduled for October 2022, the elections were postponed due to disagreements 
between the two major Kurdish political parties and subsequent legal disputes. Although a new date 
was set for February 2024, the Independent Electoral High Commission informed the KRG of its 
inability to conduct elections on this date, leading to further postponements.11 

The inclusion of minorities in IraqΩs democratic system is a critical yet complex task. The countryΩs 
religious diversity and historical minority communities such as Yazidis, Christians, and others, face 
significant challenges, including violent attacks, displacement, and economic struggles. Strengthening 
minority representation in government is essential for addressing these issues. Nonetheless, in the 

 

7 LhaΣ άLǊŀǉ /Ǌƛǎƛǎ wŜǎǇƻƴǎŜ tƭŀƴ нлнпέ ό.ŀƎƘŘŀŘΥ LƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлнпύΦ 
8 Lha 5¢aπLǊŀǉΣ ΨLw!v 5¢aΩΣ нлнпΣ ƘǧǇǎΥκκƛǊŀǉŘǘƳΦƛƻƳΦƛƴǘκΦ 
9 LhaΣ ΨLǊŀǉ /Ǌƛǎƛǎ wŜǎǇƻƴǎŜ tƭŀƴ нлнпΩΦ 
10 aŀǘƘƛŜǳ aŀǊƎŀǳȄΣ ά¢ƘŜ wƻƭŜ ƻŦ 9ǘƘƴƻπ/ƻƴŦŜǎǎƛƻƴŀƭ CŀŎǘƻǊǎ ŀƴŘ ¢ƘŜƛǊ LƳǇŀŎǘ ƻƴ LǊŀǉƛ Lƴǎǘŀōƛƭƛǘȅ ŦǊƻƳ нлло ǘƻ 
ǘƘŜ tǊŜǎŜƴǘ 5ŀȅέ ό/ŜƴǘǊŜ CǊŀƴœŀƛǎ ŘŜ ǊŜŎƘŜǊŎƘŜ ǎǳǊ ƭΩLǊŀƪΣ нлнпύΣ ƘǧǇǎΥκκŎŦǊƛπƛǊŀƪΦŎƻƳκŜƴκŀǊǝŎƭŜκǘƘŜπǊƻƭŜπƻŦπ
ŜǘƘƴƻπŎƻƴŦŜǎǎƛƻƴŀƭπŦŀŎǘƻǊǎπŀƴŘπǘƘŜƛǊπƛƳǇŀŎǘπƻƴπƛǊŀǉƛπƛƴǎǘŀōƛƭƛǘȅπŦǊƻƳπнллоπǘƻπǘƘŜπǇǊŜǎŜƴǘπŘŀȅπнлнпπлоπлмΦ 
11 {ŜŎǳǊƛǘȅ /ƻǳƴŎƛƭ wŜǇƻǊǘΣ ΨaƻƴǘƘƭȅ CƻǊŜŎŀǎǘΩΣ нлнпΣ 
ƘǧǇǎΥκκǿǿǿΦǎŜŎǳǊƛǘȅŎƻǳƴŎƛƭǊŜǇƻǊǘΦƻǊƎκŀǜκŎŦκ҈т.ср.C/Cф.πс5нтπп9ф/πу/5оπ
/Cс9пCCфсCCф҈т5κнлнпψлнψŦƻǊŜŎŀǎǘΦǇŘŦΦ 
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2021 elections, larger factions took advantage of the new electoral law to secure control over minority 
seats, thereby diminishing the ability of smaller communities to select their representatives.12 

Regarding migration policies and challenges, Iraq experiences notable pressure due to internal 
displacement and the return of refugees and IDPs. The country is encouraged to find durable solutions 
for IDPs and to address the humanitarian needs of returnees and repatriates from camps. Support by 
the international community is deemed essential for Iraq to effectively manage these challenges. 

At the national level, several measures have been taken to address migration. In 2019, the Ministry of 
Migration and Displacement (MoMD) developed the National Policy for the Involvement of Iraqis 
abroad in National development, which has, however, not yet been approved. In 2020, the Iraqi 
government in collaboration with the International Organization for Migration (IOM) undertook an 
assessment known as the Migration Governance Indicator (MGI). This assessment examined 90 facets 
of LǊŀǉΩǎ national capacity for managing migration, adhering to international reference standards 
across six key areas. The assessment underlined both strengths and areas requiring enhancement 
within IraqΩs migration management framework. Subsequently, these findings led to the 
establishment of a Technical Working Group encompassing various ministries and officials from the 
KRG, and the development of a National Migration Strategy (NMS). While the MoMD internally 
ŀǇǇǊƻǾŜŘ ǘƘƛǎ ǎǘǊŀǘŜƎȅΣ ƛǘ ŀǿŀƛǘǎ ŦǳǊǘƘŜǊ ǊŀǘƛŦƛŎŀǘƛƻƴ ŦǊƻƳ ǘƘŜ tǊƛƳŜ aƛƴƛǎǘŜǊΩǎ hŦŦƛŎŜΦ13 

нΦоΦн tŀǊǘƴŜǊǎƘƛǇǎ ŀƴŘ ŎƻƻǇŜǊŀǝƻƴ 

Iraq has been actively engaged in regional consultative processes regarding migration, including 
participation in the Bali Process since 2002, the Budapest Process since 2010, and the Arab Regional 
Consultative Process on Migration and Refugee Affairs (ARCP) since 2015. In 2019, Iraq, along with 
other countries, endorsed the Istanbul Commitments on the Silk Routes Partnership for Migration, 
focusing on key areas such as regular migration, labour market assessments, and student mobility. 
Furthermore, the Government incorporated migration-related matters into cooperation agreements 
with Finland, the Kingdom of the Netherlands, and Norway in 2021, as well as a similar agreement 
with Sweden in 2022. Additionally, informal cooperation arrangements on migration have been 
established with Syria and Türkiye in 2021.14 Within the Budapest Process, Iraq co-chairs - with 
Bulgaria - a Committee on Law Enforcement Cooperation, since 2023. 

At the international level, Iraq has received support and acknowledgment for its efforts towards 
stability and reform. The United Nations Assistance Mission for Iraq (UNAMI) and various countries 
have recognised IraqΩs commitment to improving public services, pursuing economic diversification, 
and addressing humanitarian needs. However, concerns remain regarding the continued attacks by 
non-State armed groups and the regional spillover of conflicts, which threaten IraqΩs progress.15 The 
EU has been a longstanding partner to Iraq in its migration efforts, particularly regarding the 
implementation of the NMS and compliance to the UN Global Compact for Migration. The EU-Iraq 
Partnership and Cooperation Agreement (2012) outlined the aim for a comprehensive dialogue on 
migration-related issues, including Ψillegal migration, smuggling of migrants and trafficking in human 

 

12 YƴƻȄ ¢ƘŀƳŜǎ ŀƴŘ {ŀǊƘŀƴƎ IŀƳŀǎŀŜŜŘΣ ά! bŜǿ ¢Ŝǎǘ ŦƻǊ LǊŀǉΩǎ 5ŜƳƻŎǊŀŎȅ ŀƴŘ {ǘŀōƛƭƛǘȅΣέ ¦ƴƛǘŜŘ {ǘŀǘŜǎ LƴǎǝǘǳǘŜ 
ƻŦ tŜŀŎŜ όōƭƻƎύΣ aŀǊŎƘ тΣ нлннΣ ƘǧǇǎΥκκǿǿǿΦǳǎƛǇΦƻǊƎκǇǳōƭƛŎŀǝƻƴǎκнлннκлоκƴŜǿπǘŜǎǘπƛǊŀǉǎπŘŜƳƻŎǊŀŎȅπŀƴŘπ
ǎǘŀōƛƭƛǘȅΦ 
13 /ƘǊƛǎǝƴŀ YƘƻǳǊȅ ŀƴŘ aŀǊŎƻ aƻƎƛŀƴƛΣ ά9ƴƎŀƎƛƴƎ wŜǘǳǊƴ aƛƎǊŀƴǘǎ ƛƴ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ LǊŀǉ /ƘŀƭƭŜƴƎŜǎΣ 
wŜƛƴǘŜƎǊŀǝƻƴΣ ŀƴŘ tǊƻǎǇŜŎǘǎΣέ aLw!aL wŜǘǳǊƴŜŜ wŜǇƻǊǘ ό±ƛŜƴƴŀΥ L/at5Σ нлнпύΣ ǳƴǇǳōƭƛǎƘŜŘΦ 
14 LhaΣ άaƛƎǊŀǝƻƴ DƻǾŜǊƴŀƴŎŜ LƴŘƛŎŀǘƻǊǎ {ŜŎƻƴŘ tǊƻŬƭŜ нлно ς wŜǇǳōƭƛŎ ƻŦ LǊŀǉέ όDŜƴŜǾŀΥ LƴǘŜǊƴŀǝƻƴŀƭ 
hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлноύΣ ƘǧǇǎΥκκǇǳōƭƛŎŀǝƻƴǎΦƛƻƳΦƛƴǘκōƻƻƪǎκƳƛƎǊŀǝƻƴπƎƻǾŜǊƴŀƴŎŜπƛƴŘƛŎŀǘƻǊǎπǎŜŎƻƴŘπ
ǇǊƻŬƭŜπнлноπǊŜǇǳōƭƛŎπƛǊŀǉΦ 
15 ¦b{/Σ άwŜǎǘǊŀƛƴǘ /ǊǳŎƛŀƭ ǘƻ tǊŜǎŜǊǾŜ IŀǊŘπ²ƻƴ {ǘŀōƛƭƛǘȅΣ !ŎƘƛŜǾŜ 5ǳǊŀōƭŜ tǊƻƎǊŜǎǎ ƛƴ LǊŀǉΣ ¢ƻǇ ¦b hŶŎƛŀƭ ¢Ŝƭƭǎ 
{ŜŎǳǊƛǘȅ /ƻǳƴŎƛƭΣ !ƳƛŘ ¦{ !ƛǊ {ǘǊƛƪŜǎΣ hƴƎƻƛƴƎ DŀȊŀ /ƻƴƅƛŎǘέ ό¦ƴƛǘŜŘ bŀǝƻƴǎ {ŜŎǳǊƛǘȅ /ƻǳƴŎƛƭΣ CŜōǊǳŀǊȅ сΣ нлнпύΣ 
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beings as well as the inclusion of the migration concerns in the national strategies for economic and 
social developmentΩ (article 105).16 

Moreover, the collaboration between Austria and Iraq on migration matters has intensified since the 
opening of the Austrian Embassy in Baghdad in September 2023, with a focus on intensified 
information exchange related to combating cross-border crime, including human trafficking, return 
and reintegration assistance, and awareness-raising on the risks of irregular migration.17 Iraq is party 
to several international agreements on migration. In 2021, the MoMD signed a Memorandum of 
Understanding (MoU) with UNDP to support the return and reintegration of displaced people and an 
enabling environment for stabilisation in Iraq.18 

нΦоΦо 9ƴƎŀƎŜƳŜƴǘ ƻŦ ƛƴǘŜǊƴŀǝƻƴŀƭ ŀƴŘ ƭƻŎŀƭ ǎǘŀƪŜƘƻƭŘŜǊǎ ƛƴ LǊŀǉ 

Irregular migration has spurred significant engagement in Iraq from both international organisations 
and local stakeholders over the years. The complex phenomenon of irregularity19 has prompted 
collaboration efforts aimed to understand the underlying factors and devise effective strategies for 
addressing it. The IOM actively worked in preparation for the Global Compact for Safe, Orderly and 
Regular Migration (GCM) Regional Review Conference that took place in 2021. They organised a one-
day National Outreach Event, gathering 21 representatives of non-government GCM stakeholders 
from 18 different organisations. Collectively, they agreed that drivers of migration from Iraq include 
economic conditions as well as political and security issues. Moreover, stakeholders called for Iraq to 
further develop the rule of law and join binding international agreements, including the 1951 Refugee 
Convention and its 1967 Protocol, as well as the ILO 1958 Discrimination Convention in order to better 
protect migrants in Iraq. Stakeholders also highlighted the importance of efficient, community-
oriented, and protection-based border management processes and adequate facilities.20  

Irregular migration situation in Iraq 

Engaging in interviews with stakeholders provided a nuanced perspective on the state of irregular 
migration in Iraq. One recurring theme was the challenging environment and the living conditions of 
the youth in KRI, where irregular migration is perceived to be increasing. This sentiment is observed 
in the whole of Iraq, where the situation is impacting its youth population due to economic instability, 
displacement, and on-going conflict. As one stakeholder put it: 

ΨIraq is always facing a crisis and especially the youth are bearing a disproportionate burden. With all 
the conflict and displacement that have happened in the past, there is a protracted economic crisis 
that leaves the young increasingly hopeless and frustrated. Tens of thousands of Iraqis are deciding 
to leave their home country, despite the logistical difficulties and the risk to their lives. They know 

 

16 9ǳǊƻǇŜŀƴ ¦ƴƛƻƴΣ άtŀǊǘƴŜǊǎƘƛǇ ŀƴŘ /ƻƻǇŜǊŀǝƻƴ !ƎǊŜŜƳŜƴǘ ōŜǘǿŜŜƴ ǘƘŜ 9ǳǊƻǇŜŀƴ ¦ƴƛƻƴ ŀƴŘ Lǘǎ aŜƳōŜǊ 
{ǘŀǘŜǎΣ ƻŦ ǘƘŜ hƴŜ tŀǊǘΣ ŀƴŘ ǘƘŜ wŜǇǳōƭƛŎ ƻŦ LǊŀǉΣ ƻŦ ǘƘŜ hǘƘŜǊ tŀǊǘέ όhŶŎƛŀƭ WƻǳǊƴŀƭ ƻŦ ǘƘŜ 9ǳǊƻǇŜŀƴ ¦ƴƛƻƴΣ Wǳƭȅ 
омΣ нлмнύΣ ƘǧǇΥκκŘŀǘŀΦŜǳǊƻǇŀΦŜǳκŜƭƛκŀƎǊŜŜψƛƴǘŜǊƴŀǝƻƴκнлмнκпмуκƻƧΦ 
17 .a9L!Σ ά{ǳŎŎŜǎǎŜǎ ƻŦ !ǳǎǘǊƛŀƴπLǊŀǉƛ /ƻƻǇŜǊŀǝƻƴ !Ǝŀƛƴǎǘ LƭƭŜƎŀƭ aƛƎǊŀǝƻƴέ όCŜŘŜǊŀƭ aƛƴƛǎǘǊȅ ƻŦ CƻǊŜƛƎƴ !ũŀƛǊǎ 
ƻŦ ǘƘŜ wŜǇǳōƭƛŎ ƻŦ !ǳǎǘǊƛŀΣ нлнпύΣ 
ƘǧǇǎΥκκǿǿǿΦōƳŜƛŀΦƎǾΦŀǘκŜƴκƳƛƴƛǎǘŜǊƛǳƳκǇǊŜǎǎŜκŀƪǘǳŜƭƭŜǎκнлнпκлмκǎǳŎŎŜǎǎŜǎπƻŦπŀǳǎǘǊƛŀƴπƛǊŀǉƛπŎƻƻǇŜǊŀǝƻƴπ
ŀƎŀƛƴǎǘπƛƭƭŜƎŀƭπƳƛƎǊŀǝƻƴΦ 
18 ¦b5tΣ ΨaƛƴƛǎǘŜǊ ƻŦ aƛƎǊŀǝƻƴ ŀƴŘ 5ƛǎǇƭŀŎŜŘ ŀƴŘ ¦b5t LǊŀǉ wŜǎƛŘŜƴǘ wŜǇǊŜǎŜƴǘŀǝǾŜ {ƛƎƴ aƻ¦ ƻƴ /ƻƳƳǳƴƛǘȅ 
wŜƛƴǘŜƎǊŀǝƻƴ ŀǘ !ƴōŀǊ LƴǘŜǊŦŀƛǘƘ wŜƭƛƎƛƻǳǎ /ƻƴŦŜǊŜƴŎŜΩΣ нлнмΣ ƘǧǇǎΥκκǿǿǿΦǳƴŘǇΦƻǊƎκƛǊŀǉκǇǊŜǎǎπ
ǊŜƭŜŀǎŜǎκƳƛƴƛǎǘŜǊπƳƛƎǊŀǝƻƴπŀƴŘπŘƛǎǇƭŀŎŜŘπŀƴŘπǳƴŘǇπƛǊŀǉπǊŜǎƛŘŜƴǘπǊŜǇǊŜǎŜƴǘŀǝǾŜπǎƛƎƴπƳƻǳπŎƻƳƳǳƴƛǘȅπ
ǊŜƛƴǘŜƎǊŀǝƻƴπŀƴōŀǊπƛƴǘŜǊŦŀƛǘƘΦ 
19 !ƴƴŀ ¢ǊƛŀƴŘŀŦȅƭƭƛŘƻǳ ŀƴŘ [ŀǳǊŀ .ŀǊǘƻƭƛƴƛΣ ά¦ƴŘŜǊǎǘŀƴŘƛƴƎ LǊǊŜƎǳƭŀǊƛǘȅΣέ ƛƴ aƛƎǊŀƴǘǎ ǿƛǘƘ LǊǊŜƎǳƭŀǊ {ǘŀǘǳǎ ƛƴ 
9ǳǊƻǇŜΣ ŜŘΦ !ƴƴŀ ¢ǊƛŀƴŘŀŦȅƭƭƛŘƻǳ ŀƴŘ {ŀǊŀƘ {ǇŜƴŎŜǊ όbŜǿ ¸ƻǊƪΥ {ǇǊƛƴƎŜǊΣ нлнлύΣ ммςомΣ 
ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмллтκфтуπоπлолπопонпπуψнΦ 
20 aƛƎǊŀǝƻƴ bŜǘǿƻǊƪΣ άDƭƻōŀƭ /ƻƳǇŀŎǘ ŦƻǊ aƛƎǊŀǝƻƴ LǊŀǉ bŀǝƻƴŀƭ {ǘŀƪŜƘƻƭŘŜǊ hǳǘǊŜŀŎƘ 9ǾŜƴǘ wŜǇƻǊǘΣέ нлнмΣ 
ƘǧǇǎΥκκƳƛƎǊŀǝƻƴƴŜǘǿƻǊƪΦǳƴΦƻǊƎκǎƛǘŜǎκƎκŬƭŜǎκǘƳȊōŘƭпмсκŬƭŜǎκŘƻŎǎκƎŎƳψƛǊŀǉψƴŀǝƻƴŀƭψǎǘŀƪŜƘƻƭŘŜǊψƻǳǘǊŜŀŎƘ
ψŜǾŜƴǘψǊŜǇƻǊǘΦǇŘŦΦ 
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about this. Many made it to Europe after weeks of journey. Based on how we see the situation, illegal 
immigration is still continuous in spite of all the focus on transition and development in all sectors of 

NGOs.Ω (LUTKA, 2024). 

However, despite, the difficulties and risks associated with irregular migration, a significant number 
of Iraqis, especially among the Yazidi community, are forced to leave, with return often deemed 
impossible due to security reasons in their areas of origin. As another stakeholder highlighted:  

ΨIt [irregular migration] has definitely increased among the Yazidi community because they have 
been living in IDP camps and their area of origin (Sinjar/Shingal) is still not safe due to various armed 

groups there that make return impossible.Ω (Yazda, 2024). 

Other stakeholders claimed that irregular migration has been increasing, driven by aspirations for 
either family re-unification visas in Europe or encouragement from relatives abroad. The decrease in 
support from governmental and non-governmental sources might also contribute to a sense of being 
let down, further encouraging irregular migration.  

Ψ[Border crossing out of Iraq] has increased. Yeah, more than before because of the situation in 
Kurdistan and in Iraq generally, you know. Many people are jobless. Some travellers when they mention 
Europe, they say they will try to get to Italy, for example, because they can move to another country 
easily. I think Germany and The Netherlands are where most people want to go.Ω (IOM, 2024). 

ΨIrregular migration is increasing actually, because there are many families here working on the 
ŘƻŎǳƳŜƴǘŀǘƛƻƴ ǘƻ ǇǊƻŎŜǎǎ ǘƘŜ ŦŀƳƛƭȅ ǊŜǳƴƛŦƛŎŀǘƛƻƴ Ǿƛǎŀ ǿƛǘƘ ǘƘŜƛǊ ǊŜƭŀǘƛǾŜǎ ƛƴ 9ǳǊƻǇŜΦ L ŎŀƴΩǘ ǎǘƻǇ 

them because we promised them that there will be more support for them here year by year, either 
by the government or by NGOs. In fact, support started decreasing while at the same time people is 

asking for more helpΦΩ (Um al Noor Church of Ankawa, 2024). 

ΨIn Sulaimani it [irregular migration] is increasing because many people here have many relatives and 
friends who are living in Europe. These relatives abroad encourage the people here to leave. So, it 

keeps increasing and more illegally because it is the fastest way to leave.Ω (Haji Osman Alaf Mosque, 
2024). 

Interestingly, there were different views from the stakeholders regarding the trajectory of irregular 
migration, with some participants indicating a perception of increasing trends, while others 
understanding it as a decreasing phenomenon. The decreasing shift is attributed to a growing 
realisation among those individuals that seeking economic opportunities in Iraq may be more 
preferable than engaging in irregular migration, despite all the challenges. The impact of past 
migration experiences, such as witnessing deaths during migration attempts, and demographic shifts, 
particularly the mass migration of certain religious groups, might also play a role in negatively shaping 
migration decisions. 

ΨI feel it is decreasing because people realise now that, if they stay here and find a job and keep 
trying, this is better than wasting time in illegal stuff.Ω (Five one Labs, 2024). 

ΨFor now, we can say it is decreasing because we have witnessed many death cases of people 
ƳƛƎǊŀǘƛƴƎ ƛǊǊŜƎǳƭŀǊƭȅΦ ¢Ƙƛǎ Ƙŀǎ ƛƳǇŀŎǘŜŘ ǇŜƻǇƭŜΩǎ ŘŜŎƛǎƛƻƴǎΦ ¢ƘŜ ƻǘƘŜǊ ǊŜŀǎƻƴΣ ǎǇŜŎƛŦƛŎŀƭƭȅ ŦƻǊ aƻǎǳƭΣ 

is that the majority of Christians and Yazidis have already migrated in large quantities and left Mosul, 
ǎƻ ǘƘŜǊŜΩǎ ƴƻǘ Ƴŀƴȅ ƭŜŦǘ ƴƻǿ ŀƴŘ ǘƘƻǎŜ ǿƘƻ ƘŀǾŜ ǎǘŀȅŜŘ ǿƛƭƭ ǎǘŀȅΦΩ (Al-Tahreer Association for 

Development, 2024). 

SǘŀƪŜƘƻƭŘŜǊǎΩ interviews were crucial to gain a deeper understanding of the nature of their 
operational activities, their collaborative partners, and related aspect of their on-the-groundwork. 
This overview is beneficial to either identify the gaps in service provision or identify the stakeholders 
that can be leveraged for the migration information campaigns. The types of activities and services 
varied among the stakeholders, with mostly being involved in empowerment and support for 
vulnerable groups (including refugees, IDPs, youth, women), providing services and facilitating them 
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in finding job opportunities. Religious leaders tend to play an important role in sensitising and 
informing community members, thus representing crucial actors in the discussion on (irregular) 
migration.21 In this respect, interviews were conducted with Christian and Muslim leaders in Ankawa 
and Sulaymaniyah. They emphasised their role in guiding and advising individuals amidst challenging 
circumstance, by providing support and discouraging people from migrating to Europe or the USA.  

ΨAs a church, our role is to advice people not to leave for Europe or America. Our focus is on Christian 
IDPs that were planning to leave and migrate to Europe. Some families have stayed and decided to 

rent houses or live in small cabins funded by the church here in the neighbourhood until the situation 
gets better in their place of origin, such as Bashiqa and Mosul. Then they can return there.Ω (Um Al 

Noor, Church of Ankawa, 2024). 

ΨAs mosque and religious leaders, our role is mainly to talk to people through our speeches on 
Fridays. Sometimes we touch the topic of illegal migration.Ω (Haji Osman Alaf Mosque, 2024). 

Such leaders leverage their platforms to discuss these issues, and their collective goals is to raise 
awareness among the youth about the risks associated with irregular migration and empower them 
to make informed decisions about their futures. Furthermore, local NGOs have also had a significant 
role in assisting community members, providing training sessions on CV writing skills as well as 
informative sessions on migration.  Other stakeholders were involved in protection and gender-based 
violence, offering legal assistance. !ƴ ƛƴǘŜǊŜǎǘƛƴƎ ƛƴƛǘƛŀǘƛǾŜ ōȅ ǘƘŜ ƭƻŎŀƭ bDh Ψ¢ƘŜ IƻǳǎŜ ƻŦ /ƻŜȄƛǎǘŀƴŎŜΩ 
called the Sinjar Open Space Dialogue22 offers a platform to engage with the youth, offering the space 
to advocate for various issues, including migration. This organisation facilitates dialogue, raises 
awareness, and gathers perspectives on migration issues and other topics that are of relevance to the 
community. This approach aims at empowering the youth to voice their concerns and collaborate on 
solutions, and hence, committing to address the issue of migration and replacing it with initiatives led 
by the community. Overall, local organisations working on migration related issues focused 
particularly on awareness sessions about migration risks, youth empowerment, civic engagement, and 
community development. They collaborate with various governmental entities and international 
organisations to implement projects aimed at raising awareness about irregular migration. Moreover, 
they also provide support to displaced populations, promoting peace and cooperation among 
different ethno-religious groups. 

 

  

 

21 Lha 9ǘƘƛƻǇƛŀΣ άLha hǊƎŀƴƛȊŜǎ ŀ /ƻƴǎǳƭǘŀǝǾŜ aŜŜǝƴƎ ǿƛǘƘ wŜƭƛƎƛƻǳǎ [ŜŀŘŜǊǎ ƻƴ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴέ 
όLƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлмрύΣ ƘǧǇǎΥκκŜǘƘƛƻǇƛŀΦƛƻƳΦƛƴǘκƴŜǿǎκƛƻƳπƻǊƎŀƴƛȊŜǎπŎƻƴǎǳƭǘŀǝǾŜπ
ƳŜŜǝƴƎπǊŜƭƛƎƛƻǳǎπƭŜŀŘŜǊǎπƛǊǊŜƎǳƭŀǊπƳƛƎǊŀǝƻƴΦ 
22 ƘǧǇǎΥκκǿǿǿΦŦŀŎŜōƻƻƪΦŎƻƳκ{ƛƴƧŀǊhǇŜƴ{ǇŀŎŜκΚψǊŘǊ 
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о aŜǘƘƻŘƻƭƻƎȅ 

3.1 Research design and data collection 

The research component of the MIRAMI Project encompasses four distinct research strands, namely, 
the background research the main migration drivers in the country, the survey on needs, ambitions, 
aspirations, and decision-making processes of potential migrants, the mapping and interviewing of 
relevant stakeholder active in the field of migration, and the validation meetings. These research 
strands, which employ both quantitative and qualitative research methodologies, contribute to the 
findings of this Final Report and provide essential insights crucial for the development of improved 
migration information campaigns. 

By analysing these research strands, we can gain insights into the various factors that influence 
migration decisions among potential Iraqi migrants and better understand their information needs. 
Additionally, we can pinpoint influential communicators to support effective dissemination of 
information and explore the preferred channels to reach migrants, thereby improving the quality and 
impact of information provided. Below, we delve into each of the four research strands in greater 
detail. 

Background research: In the first months, an extensive background research was conducted to 
establish a solid groundwork for the empirical research. The Background Report aimed at addressing 
three primary objectives: i) Providing a conceptual framework for the implementation of the research, 
in order to define the main target group of the project and outline the main characteristics and 
challenges associated with such definition; ii) Examining the main migration trends and patterns in 
light of the main historical developments of the country, including the driving forces influencing the 
migration decisions of Iraqis both within the country and at the international level; iii) Exploring the 
significance of migration information campaigns targeting migrants in countries of origin and 
evaluating the design and effectiveness of such campaigns in order to extract insights for future 
campaign strategies. The selection of the study region ς the KRI ς was confirmed by the groundwork 
established in the background research. In particular, the empirical research focused on three of the 
four governorates in the KRI, i.e., Erbil, Sulaymaniyah, and Dohuk. 

Survey: The survey constitutes the empirical basis for the future implementation of the campaign. It 
aimed at identifying the information needs and gaps among potential (irregular) Iraqi migrants, 
including their migration intentions, risk awareness and confidence levels, preparation levels, key 
influencers, and preferred communication channels for effective dissemination of migration-related 
information. 

The survey was administered by Social Inquiry, a local research organisation with extensive experience 
in conducting research in the region and widespread knowledge of the main migration dynamics in 
the country. The survey was conducted among potential migrants across the KRI governorates of Erbil, 
Dohuk, and Sulaymaniyah (see Figure 1). This region for implementing the MIRAMI survey was 
determined by the background research conducted previously by ICMPD, in which the respondents 
were much more likely to express a desire to migrate compared to respondents from the central and 
southern governorates of the country. The survey aimed at covering 1,000 respondents, comprising 
250 respondents from each governorate as well as 250 IDPs across the KRI. Ultimately, 1,024 
respondents were identified, in particular 257 respondents in Erbil governorate, 275 in Sulaymaniyah 
governorate, 243 in Dohuk governorate, and 249 IDPs across the KRI. Despite slight variations in 
respondent numbers among different governorates, such differences do not affect the statistical 
comparability between them.  
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Figure 1: Visual of the number of respondents in each Iraqi Governorate 

 

{ƻǳǊŎŜΥ !ǳǘƘƻǊǎΩ ŜƭŀōƻǊŀǝƻƴ ǳǎƛƴƎ ƳŀǇŎƘŀǊǘΦƴŜǘ 

The survey targeted potential Iraqi migrants aged 18 or above. This definition ƛƴŎƭǳŘŜǎ ōƻǘƘ ΨŀǎǇƛǊƛƴƎΩ 
ŀƴŘ ΨƛƴǘŜƴŘƛƴƎΩ ƳƛƎǊŀƴǘǎΣ that is, adults who either possess a desire or a concrete plan to migrate 
abroad.23 In order to proceed with the questionnaire, respondents had to affirm their Iraqi nationality 
and their intention to migrate. Data collection was based on convenience sampling across target 
locations, a non-random sampling technique that allows to select respondents based on their 
immediate availability or reachability.24 Respondents were indeed approached in the street, in public 
places, and, in some cases, in their houses. Apart from their nationality and intention to migrate, no 
other exclusion factor or quota in terms of gender or age was applied. However, particular attention 
was dedicated to diversifying the sample as much as possible, particularly in terms of gender. The final 
profile derived from the surveyed population tended to align with the anticipated profile of a potential 
migrant, as indicated by the Background Report and existing research, specifically, a relatively 
educated young male individual. 

The survey questionnaire was designed by ICMPD with active inputs from both Social Inquiry and 
ICMPD colleagues in the field to ensure it resonated with local nuances. Initially drafted in English, it 
was later translated into Arabic and Kurdish to ensure accessibility to all relevant individuals. Emphasis 
was placed on training and selecting enumerators with community ties, local knowledge, and who 
shared the same language of respondents, in order to enhance data accuracy. Enumerators 
underwent extensive training sessions in each of the three governorates on the sampling technique 
and survey tools and protocols. Subsequently, they conducted face-to-face interviews in both urban 
centres and rural areas over a four-week period spanning December 2023 to January 2024 employing 
the Computer Assisted Personal Interviews (CAPI) method. Prior to widespread deployment, the 
translated questionnaire underwent successful pilot testing, ensuring its efficacy in capturing relevant 
data.  

 

23 YŀǘƘŀǊƛƴŀ IŀƘƴπ{ŎƘŀǳǊΣ !ǿŀǊŜƴŜǎǎ wŀƛǎƛƴƎ ŀƴŘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƻƴ ǘƘŜ wƛǎƪǎ ƻŦ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ 
ŦǊƻƳ tŀƪƛǎǘŀƴΥ .ŀŎƪƎǊƻǳƴŘ wŜǇƻǊǘ ό±ƛŜƴƴŀΥ L/at5Σ нлнмύΦ 
24 ²ƛƭƭƛŀƳ [ŀǿǊŜƴŎŜ bŜǳƳŀƴΣ {ƻŎƛŀƭ wŜǎŜŀǊŎƘ aŜǘƘƻŘǎΥ vǳŀƭƛǘŀǝǾŜ ŀƴŘ vǳŀƴǝǘŀǝǾŜ !ǇǇǊƻŀŎƘŜǎ ό[ƻƴŘƻƴΥ 
tŜŀǊǎƻƴΣ нллфύΦ 
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When analysing and interpreting data presented in this report, it is essential to note that the sum of 
percentages may not necessarily equate to 100%, especially in multiple choice questions. Instead, 
each percentage should be understood as the proportion of respondents who consider a particular 
factor significant in their decision-making process. This is why we decided to design the survey 
question with multiple choice, acknowledging that migrants seldom leave their places of origin due to 
a single reason, rather, the drivers of migration are typically numerous and interlinked. 

The analytical approach conducted by ICMPD involved multiple cross-tabulations and visual elements 
spanning diverse dimensions, including demographics, drivers of migration, social and support 
networks, preparation levels for migration, risk perception and confidence levels, pre-migration 
knowledge acquisition, preference for channels disseminating migration-related information, sources 
of migration information, engagement with MRCs, and the perceived usefulness derived from such 
interactions. The analysis predominantly used Microsoft Excel software, in particular through Pivot 
Tables. 

Survey respondents were categorised into four distinct age groups 18-25, 26-34, 35-49, and 50-65. 
¢Ƙƛǎ ŀƎŜ ŎŀǘŜƎƻǊƛǎŀǝƻƴ ǿŀǎ ǎŜƭŜŎǘŜŘ ŘǳŜ ǘƻ ƛǘǎ ŎƻƳƳƻƴ ǳǎŀƎŜ ƛƴ ŎƻƳǇŀǊŀōƭŜ ǊŜǎŜŀǊŎƘΣ ǿƛǘƘ ср ȅŜŀǊǎ 
ƻƭŘ ǊŜǇǊŜǎŜƴǝƴƎ ǘƘŜ ǳǇǇŜǊ ƭƛƳƛǘ ƻŦ ŀƎŜ ŀƳƻƴƎ ƻǳǊ ǊŜǎǇƻƴŘŜƴǘǎΦ ¢ƘŜȅ ǎǳǊǾŜȅ ŎƻƳǇŀƴȅ Ƙŀǎ ŀƭǎƻ 
ŜƳǇƭƻȅŜŘ ŀ ŦǳǊǘƘŜǊ ŀƎŜ ŘƛǾƛǎƛƻƴ ƛƴǘƻ ǘǿƻ ƎǊƻǳǇǎΣ ǘƘƻǎŜ ōŜƭƻǿ ол ȅŜŀǊǎ ƻŦ ŀƎŜ όŎƻƴǎǝǘǳǝƴƎ су҈ ƻŦ ǘƘŜ 
ǿƘƻƭŜ ǎŀƳǇƭŜύ ŀƴŘ ǘƘƻǎŜ ǿƘƻ ŀǊŜ ол ȅŜŀǊǎ ŀƴŘ ƻƭŘŜǊΦ 

{ǘŀƪŜƘƻƭŘŜǊ ƳŀǇǇƛƴƎ ŀƴŘ ƪŜȅ ƛƴŦƻǊƳŀƴǘ ƛƴǘŜǊǾƛŜǿǎΥ In combination with the survey, a detailed 
mapping was conducted to identify pertinent stakeholders in Iraq dealing with potential migrants, 
returnees, or IDPs, along with those who could potentially serve as campaign partners. In total, the 
mapping identified 59 stakeholders across the whole Iraq, with particular focus on the three main 
governorates of the KRI as well as in Baghdad. The stakeholders represent a spectrum of actors at the 
district, provincial, and national levels, including governmental bodies, international organisations, 
NGOs, travel agencies, and specialised consultants. Out of the identified stakeholders, fifteen were 
approached for in-depth interviews aimed at understanding the scope of their work and drawing their 
insights on drivers of migration from Iraq. These stakeholders are actively engaged in providing 
support to Iraqi migrants, offering a range of services such as humanitarian aid, educational assistance, 
legal guidance, and employment opportunities. The qualitative information obtained proved 
invaluable in contextualising and validating the findings of the survey. 

Validation meetings: Two Validation Meetings with Consortium Partners and National Stakeholders 
were conducted on 6 and 7 March 2024, respectively. The purpose of the Validation Meetings was to 
present results, gather further insights from relevant stakeholders, and attain their validation of 
preliminary findings. The first Validation Meeting with the Consortium Partners for MIRAMI took place 
on 6 March 2024, online. All consortium partners attended the Validation meeting, namely the 
European Commission Department of Migration and Home Affairs (DG HOME), the Ministry of Interior 
of Austria, the Ministry of Interior of Bulgaria, the Finnish Ministry of Foreign Affairs, the German 
Federal Office for Migration and Refugees (BAMF), the Greek Ministry of Migration and Asylum, and 
ICMPD, represented by the Regional Coordination Office for the Silk Routes and the Research Unit.  

The second Validation Meeting with Iraqi Stakeholders took place on 7 March 2024, online. The 
meeting saw the participation of Iraqi counterparts active in the area of migration and related service 
provision, both from civil society and at the governmental level, including the Ministry of Labour and 
Social Affairs (MoLSA) of the Kurdistan Regional Government, the Ministry of Planning (MoP), the 
Ministry of Foreign Affairs (MoFA), and the Ministry of Interior (MoI) of the Central Government, the 
Civil Development Organisation (CDO), the RPD, the General Secretariat For Council of Ministries 
(GSCoM), the Iraqi Civil Aviation Authority, the International Centre for Training and Development, 
the Joint Crisis Coordination Centre (JCC), the Rwanga Foundation, the European Technology and 
Training Centre (ETTC), and the Migrant Resource Centre (MRC).  
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The meeting was facilitated by the MIRAMI Project Manager and two ICMPD Researchers who led the 
implementation of specific research-related deliverables. Subsequent discussions delved into the 
specificity of the findings, with particular interest in how potential and intending migrants use social 
media to obtain information on migration. In general, the Consortium Partners and the national 
stakeholders endorsed the findings presented, expressing their satisfaction with the development of 
the research project. 

3.2 Ethical considerations 

In conducting this quantitative study, we prioritised several ethical considerations to ensure and 
uphold the integrity and well-being of both researchers and participants.  

Regarding the field team, the enumerators were recruited from the local community, not just to 
ensure that their background and language match with those of the respondents but also to foster 
trust between researchers and respondents and guarantee a more accurate reporting during the 
survey. Field researchers were fluent in Arabic and the local Kurdish dialect in each governorate and, 
in some cases, other languages such as Assyrian or Turkmani. Three one-day training sessions, one in 
each governorate, were conducted prior to data collection to ensure that enumerators familiarise not 
only with the research objectives, the survey tool, and the input of data, but also with ethical concerns 
and do-no-harm policies. 

With regard to the respondent, central to our approach was obtaining informed consent, where 
ǇŀǊǘƛŎƛǇŀƴǘǎ ǿŜǊŜ Ŧǳƭƭȅ ƛƴŦƻǊƳŜŘ ŀōƻǳǘ ǘƘŜ ǎǘǳŘȅΩǎ ǇǳǊǇƻǎŜ ŀƴŘ ǇǊƻŎŜŘǳǊŜΦ !ŦǘŜǊ ŜȄǇƭŀƛƴƛƴƎ ǘƘŜ ŀƛƳ 
of the interview, the field researchers would ensure that respondents joined the survey voluntarily 
and without any form of pressure, knowing that they could have withdrawn from the research at any 
time without consequences or refused to answer certain questions. Respondents were also informed 
that not participating in the research would not have carried negative consequences on their personal 
ǎƛǘǳŀǘƛƻƴΦ !ƴƻƴȅƳƛǘȅ ŀƴŘ ŎƻƴŦƛŘŜƴǘƛŀƭƛǘȅ ǿŜǊŜ ŀƭǎƻ ŎǊǳŎƛŀƭ ǘƻ ǇǊƻǘŜŎǘ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǇǊƛǾŀŎȅ. For this 
reason, information such as name or address of the respondents were not collected, to guarantee the 
ǊŜǎǇƻƴŘŜƴǘǎΩ ŎƻƴŦƛŘŜƴǘƛŀƭƛǘȅ ŀƴŘ ǇǊŜǾŜƴǘ ǘǊŀŎƛƴƎ ǘƘŜƳ ōŀŎƪ ƛƴ ŀƴȅ ǿŀȅΦ ¢ƘŜ Řŀǘŀ ŎƻƭƭŜŎǘƛƻƴ ǘƘǊƻǳƎƘ 
tablets ensured that the data was cleared from the devices after the completed forms were submitted 
at the end of each day.  

3.3 Limitation and challenges of the study 

Conducting a study focusing on potential Iraqi migrants presents its own methodological challenges. 
The first challenge consists in the identification of the target group, due to both conceptual and 
ǇǊŀŎǘƛŎŀƭ ǊŜŀǎƻƴǎΦ /ƻƴŎŜǇǘǳŀƭƭȅΣ ǘƘŜ ŘŜŦƛƴƛǘƛƻƴǎ ƻŦ ΨŀǎǇƛǊƛƴƎΩ ŀƴŘ ΨƛƴǘŜƴŘƛƴƎΩ ƳƛƎǊŀƴǘǎ ŀǊŜ ǎƻ ōǊƻŀŘ ŀǎ 
to include any person with a slight desire to migrate from the country and yet so difficult to establish 
that can only be identified by the respondent. While the initial probing question could mitigate this 
challenge, further questions throughout the interview concerned more specifically migration plans 
and irregular migration intentions, in order to identify a sub-group within the main sample. Here, 
however, practical challenges might emerge, as people might be reluctant to provide their personal 
information and hesitant to speak to strangers, especially on highly sensitive matters such as their 
irregular migration intentions. To mitigate these potential challenges, the careful explanation of the 
objective of the research and the obtaining of the informed consent from the respondents were 
necessary to ensure trust between the researchers and the target group.  

Given the employment of a non-representative sample, it is also worth noting that our findings cannot 
be generalised to the whole population of potential migrants in Iraq. Since the sample should have 
responded to specific characteristics (Iraqi nationals with intentions to migrate), we necessarily 
operated with a smaller sub-sample of the population, concentrated in the KRI, with different 
characteristics across the governorates. Although this might allow us to offer a greater diversification 
of the sample, the change in its composition may result in a parallel diversification of the findings, with 
some characteristics more represented in specific governorates than in others. Considering the 
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sensitivity of the topic, the sample can also present issues of social desirability bias, i.e., the tendency 
of survey respondents to answer questions according to socially acceptable standards, under-
representing bad behaviours or over-representing good ones. For all these reasons, the findings of our 
research cannot be generalised. 

Although no particular incident was reported by the research teams during the fieldwork, it is worth 
mentioning that, since many interviews took place in public spaces, many Syrian refugees and 
migrants working there expressed their willingness to participate in the survey. However, due to the 
aforementioned limitations, only Iraqi nationals could complete the survey. Interestingly, these Syrian 
individuals expressed their intention to seek regular pathways for onward migration to Europe (for 
example, through family reunification) but, since they did not know how to navigate the legal and 
bureaucratic procedures, they would rely instead on irregular migration options. Therefore, it may be 
worthwhile to conduct specific research on this population profile to understand their migration 
intentions and inform tailored migration information campaigns accordingly. 
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п LƴŦƻǊƳŀǝƻƴ ŀƴŘ ŀǿŀǊŜƴŜǎǎ ǊŀƛǎƛƴƎ ƳŜŀǎǳǊŜǎ 

4.1 Introduction  

In recent years, migration campaigns have become instrumental as policy responses among many 
European countries, with policymakers and donors increasingly investing in them. These campaigns 
often employ diverse messages that highlight different aspects of the migration experience, according 
to the specific objective they aim to achieve and the audience they target. Whether they employ a 
more positive or negative message, migration campaigns have been criticised under several aspects. 
First, they may deprive migrants of their political agency, portraying them as passive and vulnerable 
subjects.25 Besides, they assume that migrants do not have correct or trustworthy knowledge of 
migration as they purportedly rely on social networks which provide them with biased or deceitful 
information, although this might not always be the case.26 Other scholars have highlighted the scarce 
or unclear impact of such campaigns, which might be not only difficult to measure but also to 
achieve.27 Lastly, migration campaigns might be considered part and parcel of migration management 
strategies to control and regular migration movements, supplementing rather than counteracting 
ōƻǊŘŜǊƛƴƎ ǇǊŀŎǘƛŎŜǎ ŀƴŘ ŜƴƭŀǊƎƛƴƎ ǘƘŜ ŘƛǎǘŀƴŎŜ ōŜǘǿŜŜƴ ΨǳǎΩ όōǊƻŀŘƭȅ Ŏƻƴceived as Western citizens 
ŀƴŘ ǎŀǾƛƻǳǊǎύ ŀƴŘ ΨǘƘŜƳΩ όŀǎ ŦƻǊŜƛƎƴŜǊǎ ƛƴκŀǎ ŘŀƴƎŜǊύΦ28  

While being aware of the nexus between securitarian and humanitarian discourses in migration 
studies more generally29 and in the analysis of information campaigns more specifically,30 we explore 
the relative campaigns according to the values they refer to and the messages they employ, following 
the IOM distinction between pro-migration and anti-migration narratives.31 This would allow us to 

 

25 aȅǊƛŀ DŜƻǊƎƛƻǳΣ ά5ƻŜǎ ǘƘŜ {ǳōŀƭǘŜǊƴ {ǇŜŀƪΚ aƛƎǊŀƴǘ ±ƻƛŎŜǎ ƛƴ 5ƛƎƛǘŀƭ 9ǳǊƻǇŜΣέ tƻǇǳƭŀǊ /ƻƳƳǳƴƛŎŀǝƻƴ мсΣ 
ƴƻΦ м όWŀƴǳŀǊȅ нΣ нлмуύΥ прςртΣ ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлулκмрплртлнΦнлмтΦмпмнпплΤ !ƴƪŜ CƛŜŘƭŜǊΣ άCǊƻƳ .ŜƛƴƎ 
!ǿŀǊŜ ǘƻ DƻƛƴƎ ¢ƘŜǊŜΥ hƴ ǘƘŜ !ǿŀǊŜƴŜǎǎ ŀƴŘ 5ŜŎƛǎƛƻƴπaŀƪƛƴƎ ƻŦ όtǊƻǎǇŜŎǝǾŜύ aƛƎǊŀƴǘǎΣέ aŀǎǎ /ƻƳƳǳƴƛŎŀǝƻƴ 
ŀƴŘ {ƻŎƛŜǘȅ ноΣ ƴƻΦ о όнлнлύΥ орсςттΣ ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлулκмрнлрпосΦнлмфΦмсссффнΦ 
26 .ŜǊƴŘ .ŜōŜǊ ŀƴŘ !ƭŜȄŀƴŘǊŀ {ŎŀŎŎƻΣ ά¢ƘŜ aȅǘƘ ƻŦ ǘƘŜ aƛǎƛƴŦƻǊƳŜŘ aƛƎǊŀƴǘΚ {ǳǊǾŜȅ LƴǎƛƎƘǘǎ ŦǊƻƳ bƛƎŜǊƛŀΩǎ 
LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ 9ǇƛŎŜƴǘŜǊΣέ wǳƘǊ 9ŎƻƴƻƳƛŎ tŀǇŜǊǎ ό9ǎǎŜƴΥ w²L π [ŜƛōƴƛȊπLƴǎǝǘǳǘ ŦǸǊ ²ƛǊǘǎŎƘŀƊǎŦƻǊǎŎƘǳƴƎΣ 
нлмфύΤ {ƧƻŜǊŘ Ǿŀƴ .ŜƳƳŜƭΣ ά¢ƘŜ tŜǊŎŜǇǝƻƴ ƻŦ wƛǎƪ ŀƳƻƴƎ ¦ƴŀǳǘƘƻǊƛȊŜŘ aƛƎǊŀƴǘǎ ƛƴ DƘŀƴŀΣέ WƻǳǊƴŀƭ ƻŦ wƛǎƪ 
wŜǎŜŀǊŎƘ ноΣ ƴƻΦ м όWŀƴǳŀǊȅ нлмфύΥ птςсмΦ 
27 WŀǎǇŜǊ ¢ƧŀŘŜƴΣ {ŀƴŘǊŀ aƻǊƎŜƴǎǘŜǊƴΣ ŀƴŘ CǊŀƴƪ [ŀŎȊƪƻΣ ά9ǾŀƭǳŀǝƴƎ ǘƘŜ LƳǇŀŎǘ ƻŦ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ ǘƘŜ 
CƛŜƭŘ ƻŦ aƛƎǊŀǝƻƴΥ ! {ȅǎǘŜƳŀǝŎ wŜǾƛŜǿ ƻŦ ǘƘŜ 9ǾƛŘŜƴŎŜΣ ŀƴŘ tǊŀŎǝŎŀƭ DǳƛŘŀƴŎŜΣέ /ŜƴǘǊŀƭ aŜŘƛǘŜǊǊŀƴŜŀƴ wƻǳǘŜ 
¢ƘŜƳŀǝŎ wŜǇƻǊǘ {ŜǊƛŜǎ όDŜƴŜǾŀΥ LƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлмуύΤ wŀũŀŜƭƭŀ tŀƎƻƎƴŀ ŀƴŘ tŀǘǊƛŎƪ 
{ŀƪŘŀǇƻƭǊŀƪΣ ά5ƛǎŎƛǇƭƛƴƛƴƎ aƛƎǊŀǝƻƴ !ǎǇƛǊŀǝƻƴǎ ǘƘǊƻǳƎƘ aƛƎǊŀǝƻƴπƛƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎΥ ! {ȅǎǘŜƳŀǝŎ wŜǾƛŜǿ 
ƻŦ ǘƘŜ [ƛǘŜǊŀǘǳǊŜΣέ DŜƻƎǊŀǇƘȅ /ƻƳǇŀǎǎ мрΣ ƴƻΦ т όWǳƭȅ нлнмύΦ 
28 tƛŜǊƭǳƛƎƛ aǳǎŀǊƼΣ ά!ǿŀǊŜ aƛƎǊŀƴǘǎΥ ¢ƘŜ wƻƭŜ ƻŦ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ ǘƘŜ aŀƴŀƎŜƳŜƴǘ ƻŦ aƛƎǊŀǝƻƴΣέ 
9ǳǊƻǇŜŀƴ WƻǳǊƴŀƭ ƻŦ /ƻƳƳǳƴƛŎŀǝƻƴ опΣ ƴƻΦ с ό5ŜŎŜƳōŜǊ нлмфύΥ снфςплΤ WǳƭƛŜǧŜ IƻǿŀǊŘΣ ά.ŜȅƻƴŘ ǘƘŜ 
IǳƳŀƴƛǘŀǊƛŀƴ wƘŜǘƻǊƛŎ ƻŦ aƛƎǊŀƴǘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎΣέ 9πLƴǘŜǊƴŀǝƻƴŀƭ wŜƭŀǝƻƴǎΣ нлнмΣ ƘǧǇǎΥκκǿǿǿΦŜπ
ƛǊΦƛƴŦƻκнлнмκлсκмпκōŜȅƻƴŘπǘƘŜπƘǳƳŀƴƛǘŀǊƛŀƴπǊƘŜǘƻǊƛŎπƻŦπƳƛƎǊŀƴǘπƛƴŦƻǊƳŀǝƻƴπŎŀƳǇŀƛƎƴǎκΤ !ƴƛǎǎŀ aŀŃΣ Wǳƭƛŀ 
±ŀƴ 5ŜǎǎŜƭΣ ŀƴŘ !ƳŀƴŘƛƴŜ ±ŀƴ bŜǎǘŜπDƻǩƎƴƛŜǎΣ άLƴŦƻǊƳŀǝƻƴ 5ƛǊŜŎǘŜŘ ¢ƻǿŀǊŘǎ aƛƎǊŀƴǘǎ ŀƴŘ ǘƘŜ ό¦ƴύaŀƪƛƴƎ 
ƻŦ .ƻǊŘŜǊǎΥ !ƴ LƴǘŜǊŘƛǎŎƛǇƭƛƴŀǊȅ tŜǊǎǇŜŎǝǾŜ .ŜǘǿŜŜƴ /ƻǳƴǘǊƛŜǎ ƻŦ hǊƛƎƛƴΣ ¢ǊŀƴǎƛǘΣ ŀƴŘ 5ŜǎǝƴŀǝƻƴΣέ WƻǳǊƴŀƭ ƻŦ 
.ƻǊŘŜǊƭŀƴŘǎ {ǘǳŘƛŜǎ оуΣ ƴƻΦ с όbƻǾŜƳōŜǊ нΣ нлноύΥ уфрςфллΣ ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлулκлуусрсррΦнлноΦннсмпррΦ 
29 ²ƛƭƭƛŀƳ ²ŀƭǘŜǊǎΣ ΨCƻǳŎŀǳƭǘ ŀƴŘ CǊƻƴǝŜǊǎΥ bƻǘŜǎ ƻƴ ǘƘŜ .ƛǊǘƘ ƻŦ ǘƘŜ IǳƳŀƴƛǘŀǊƛŀƴ .ƻǊŘŜǊΩΣ ƛƴ DƻǾŜǊƴƳŜƴǘŀƭƛǘȅΥ 
/ǳǊǊŜƴǘ LǎǎǳŜǎ ŀƴŘ CǳǘǳǊŜ /ƘŀƭƭŜƴƎŜǎΣ ŜŘΦ ¦ƭǊƛŎƘ .ǊǀŎƪƭƛƴƎΣ {ǳǎŀƴƴŜ YǊŀǎƳŀƴƴΣ ŀƴŘ ¢ƘƻƳŀǎ [ŜƳƪŜ όbŜǿ ¸ƻǊƪΥ 
wƻǳǘƭŜŘƎŜΣ нлмлύΣ моуςспΤ ²ƛƭƭƛŀƳ ²ŀƭǘŜǊǎΣ ΨwŜƅŜŎǝƻƴǎ ƻƴ aƛƎǊŀǝƻƴ ŀƴŘ DƻǾŜǊƴƳŜƴǘŀƭƛǘȅΩΣ aƻǾŜƳŜƴǘǎΥ WƻǳǊƴŀƭ 
ŦƻǊ /ǊƛǝŎŀƭ aƛƎǊŀǝƻƴ ŀƴŘ .ƻǊŘŜǊ wŜƎƛƳŜ {ǘǳŘƛŜǎ мΣ ƴƻΦ м όнлмрύΤ tƻƭƭȅ tŀƭƭƛǎǘŜǊπ²ƛƭƪƛƴǎΣ IǳƳŀƴƛǘŀǊƛŀƴ .ƻǊŘŜǊǎΥ 
¦ƴŜǉǳŀƭ aƻōƛƭƛǘȅ ŀƴŘ {ŀǾƛƴƎ [ƛǾŜǎ ό[ƻƴŘƻƴΥ ±ŜǊǎƻΣ нлннύΦ 
30 /ŜǊƛ hŜǇǇŜƴΣ Ψά[ŜŀǾƛƴƎ !ŦƎƘŀƴƛǎǘŀƴΗ !ǊŜ ¸ƻǳ {ǳǊŜΚΩΩ 9ǳǊƻǇŜŀƴ 9ũƻǊǘǎ ǘƻ 5ŜǘŜǊ tƻǘŜƴǝŀƭ aƛƎǊŀƴǘǎ ǘƘǊƻǳƎƘ 
LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎέΩΣ IǳƳŀƴ DŜƻƎǊŀǇƘȅ фΣ ƴƻΦ н όнлмсύΥ ртςсуΤ tƛŜǊƭǳƛƎƛ aǳǎŀǊƼΣ Ψ!ǿŀǊŜ aƛƎǊŀƴǘǎΥ ¢ƘŜ wƻƭŜ 
ƻŦ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ ǘƘŜ aŀƴŀƎŜƳŜƴǘ ƻŦ aƛƎǊŀǝƻƴΩΣ 9ǳǊƻǇŜŀƴ WƻǳǊƴŀƭ ƻŦ /ƻƳƳǳƴƛŎŀǝƻƴ опΣ ƴƻΦ с 
ό5ŜŎŜƳōŜǊ нлмфύΥ снфςплΦ 
31 LhaΣ Ψ/ƻƳƳǳƴƛŎŀǝƴƎ ƻƴ aƛƎǊŀǝƻƴΩΣ ƛƴ ¢ƘŜ 9ǎǎŜƴǝŀƭǎ ƻŦ aƛƎǊŀǝƻƴ aŀƴŀƎŜƳŜƴǘ ό9aaнΦлύ όLƴǘŜǊƴŀǝƻƴŀƭ 
hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлноύΣ ƘǧǇǎΥκκŜƳƳΦƛƻƳΦƛƴǘκƘŀƴŘōƻƻƪǎΦ 

https://doi.org/10.1080/15405702.2017.1412440
https://doi.org/10.1080/15205436.2019.1666992
https://www.e-ir.info/2021/06/14/beyond-the-humanitarian-rhetoric-of-migrant-information-campaigns/
https://www.e-ir.info/2021/06/14/beyond-the-humanitarian-rhetoric-of-migrant-information-campaigns/
https://doi.org/10.1080/08865655.2023.2261455
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distinguish between campaigns employing more stringent and negative messages and others using a 
more rights-based language, while at the same time placing them along an overarching spectrum that 
goes from a securitarian narrative, on the one side, to a more humanitarian narrative, on the other.  

In this respect, some campaigns employ a more stringent approach, framing migration as a security 
issue and portraying migrants as potential threats to national security. These campaigns ς which are 
implemented not only in countries of origin and transit but also in countries of destination ς often 
draw on (and reproduce) stereotypes and fear-mongering tactics to depict migrants as criminals, 
terrorists, or carriers of diseases, contributing to the stigmatisation and demonisation of migrant 
communities. By framing migration through a security lens, these campaigns seek to justify restrictive 
immigration policies, border controls, and surveillance measures under the guise of protecting 
national interests.  Moving alongside the spectrum, other campaigns revolve around the plight of 
migrants, shedding light on the challenges they face during their journey or in the countries of 
destination, including exploitation, discrimination, and forced displacement. By amplifying the voices 
of migrants and showcasing their (often difficult) experiences, these campaigns generally seek to 
provide potential migrants in countries of origin with reliable information on the risks of irregular 
migration or on the legal and socio-economic situation in countries of destination, with the aim of 
deterring them from undertaking the journey in an irregular way. 

At the other end of the spectrum, some campaigns employ a language focused on access to rights and 
knowledge, providing migrants with relevant information on their basic rights during the journey or in 
countries of destination, potential contacts in case of emergency or troubles along the way, as well as 
on how access to essential services and opportunities for integration. Other campaigns focus on 
ƳƛƎǊŀƴǘǎΩ ƴŜŜŘ ŦƻǊ ōŜǘǘŜǊ ŀƴŘ ƳƻǊŜ ŀŎŎǳǊŀǘŜ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ regular migration channels and the 
possibilities to access them, thus empowering them in making more informed decisions on migration. 
Among the campaigns employing a positive framing we also include those aiming at providing 
migrants with information and concrete opportunities on how to contribute to the social and 
economic development of their own countries.  

While it is necessary to take into consideration the critiques surrounding migration information 
campaigns, particularly their potential to reinforce power dynamics and perpetuate stereotypes, it is 
also important to acknowledge recent studies that suggest that, despite their limitations and 
challenges as well as their difficulty to be translated into immediate action, these campaigns still have 
some impact, particularly in terms of increasing awareness among migrants.32 Moreover, the 
effectiveness of these campaigns seems to be contingent upon their focus. More targeted and focused 
campaigns are likely to be beneficial to the target audience, emphasising the need for nuanced and 
context-specific approaches. However, it is also important to complement such campaigns with 
concrete policies that facilitate regular access to European countries, reducing the risks of irregular 
migration and the implementation of strict border enforcement.  

The Background Report has provided a comprehensive analysis of migration information campaigns, 
not only exploring their effectiveness but also analysing in depth those campaigns targeting potential 
Iraqi migrants. Drawing from it, the following section looks at the specific framing of these campaigns 
in terms of security and humanitarian messages, respectively. In doing so, it lays the groundwork for 
the design of more robust migration information campaigns.  

 

32 CŜƭƛǇŜ !ƭŜȄŀƴŘŜǊ 5ǳƴǎŎƘΣ WŀǎǇŜǊ ¢ƧŀŘŜƴΣ ŀƴŘ ²ƛƭƭƛŀƳ vǳƛǾƛƎŜǊΣ ΨaƛƎǊŀƴǘǎ ŀǎ aŜǎǎŜƴƎŜǊǎΥ ¢ƘŜ LƳǇŀŎǘ ƻŦ tŜŜǊπ
ǘƻπtŜŜǊ /ƻƳƳǳƴƛŎŀǝƻƴ ƻƴ tƻǘŜƴǝŀƭ aƛƎǊŀƴǘǎ ƛƴ {ŜƴŜƎŀƭΩ όDŜƴŜǾŀΣ нлмфύΤ hǳƳŀǊƻǳ IŜōƛŜΣ aŀǿǳƎƴƻƴ C 9 
{ŜǎǎƻǳΣ ŀƴŘ WŀǎǇŜǊ ¢ƧŀŘŜƴΣ ΨLǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ ŦǊƻƳ ²Ŝǎǘ !ŦǊƛŎŀΥ wƻōǳǎǘ 9Ǿŀƭǳŀǝƻƴ ƻŦ tŜŜǊπǘƻπtŜŜǊ !ǿŀǊŜƴŜǎǎπ
wŀƛǎƛƴƎ !ŎǝǾƛǝŜǎ ƛƴ CƻǳǊ /ƻǳƴǘǊƛŜǎΩ όDŜƴŜǾŀΣ нлноύΤ a .ƛŀπ½ŀŬƴƛƪŀƳƛŀΣ W ¢ƧŀŘŜƴΣ ŀƴŘ I DƴƛƴŀŦƻƴΣ ¢ƘŜ LƳǇŀŎǘ ƻŦ 
aƻōƛƭŜ /ƛƴŜƳŀ 9ǾŜƴǘǎ ƻƴ tƻǘŜƴǝŀƭ aƛƎǊŀƴǘǎ ƛƴ DǳƛƴŜŀΦ LƳǇŀŎǘ 9Ǿŀƭǳŀǝƻƴ wŜǇƻǊǘ όDŜƴŜǾŀΥ LhaΣ нлнлύΦ 
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4.2 The security narrative 

As discussed in previous ICMPD research, migration information campaigns can have different 
objectives and target groups, thus conveying specific messages accordingly.33 When looking at 
campaigns targeting Iraqi migrants (either in their country of origin or in transit), a prevailing 
approach, steeped in apprehensions about terrorism, crime, and the perceived risks associated with 
irregular migration, has emerged ς one that conceives migrants as potential threats to national 
security. In some cases, these campaigns tend to portray the country of destination in a negative light, 
highlighting the difficulties of socio-economic integration in order to make them less appealing for 
potential migrants.34 In other cases, they specifically aim at intimidating migrants and preventing them 
from reaching a specific territory through harsh deterrent messages. Consequently, they are in line 
with other policy measures such as stringent border controls, heightened surveillance, and restrictive 
immigration policies.  

The Australian government has been particularly active in implementing deterrent campaigns 
targeting potential irregular migrants. The Operation Sovereign Borders, launched in 2013 and still 
ongoing, has employed posters, digital media contents, videos, and even a film throughout the years,35 
with the aim of Ψprotecting AustraliaΩs borders, combatting people smuggling in our region, and 
importantly, preventing people from risking their lives at seaΩ.36 Among the most iconic representation 
of such campaign, worth mentioning is the 90-minute fictional film, The Journey, which aimed at 
deterring potential migrants and asylum seekers ς from Iraq as well as from Pakistan, Iran, and 
Afghanistan, where the film was also broadcast ς from attempting to reach Australia.37 As seen in the 
Background Report, the campaign has been harshly criticised not only for its exorbitant costs but also 
for its uncertain effectiveness, especially considering the already harsh and restrictive migration 
policies against asylum seekers implemented in the country. 

Other notable deterrent campaigns targeting Iraqi migrants have been implemented by the Belgian 
and Finnish governments, especially during the peak of the Ψlong summer of migrationΩ,38 to signal 
specific (and usually more restrictive) policy changes. In September 2015, the then Belgian Secretary 
of State for Asylum and Migration Theo Francken started a Facebook campaign ς targeting in particular 
young men in and around Baghdad through commercial banners ς with the aim of discouraging Iraqi 
migrants to travel to Belgium and apply for asylum in the country, with the pretext that they would 
often disguise as Syrian asylum seekers to obtain asylum in the country. According to the promoters, 
the campaign was very successful, leading to the reduction in the number of arrivals of Iraqi migrants 
into Belgium and to the increase in the number of returns of Iraqi citizens to their country.39  

 

33 YŀǘƘŀǊƛƴŀ IŀƘƴπ{ŎƘŀǳǊΣ ά!ǿŀǊŜƴŜǎǎ wŀƛǎƛƴƎ ŀƴŘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƻƴ ǘƘŜ wƛǎƪǎ ƻŦ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ 
ŦǊƻƳ tŀƪƛǎǘŀƴΥ .ŀŎƪƎǊƻǳƴŘ wŜǇƻǊǘΦέ 
34 Cŀƭƪ IŀǊǝƎΣ ά5ŜǘŜǊǊŜƴŎŜ ōȅ tǳōƭƛŎ 5ƛǇƭƻƳŀŎȅΥ ¢ƘŜ bŜƎŀǝǾŜ 5ƛƳŜƴǎƛƻƴ ƻŦ LƴǘŜǊƴŀǝƻƴŀƭ tƻƭƛǝŎŀƭ 
/ƻƳƳǳƴƛŎŀǝƻƴΣέ WƻǳǊƴŀƭ ƻŦ /ƻƳƳǳƴƛŎŀǝƻƴ aŀƴŀƎŜƳŜƴǘ нмΣ ƴƻΦ п όbƻǾŜƳōŜǊ сΣ нлмтύΥ опнςрпΦ 
35 5ƧŀƳƛƭŀ {ŎƘŀƴǎ ŀƴŘ /ŀƛǘƭƛƴ hǇǘŜƪŀƳǇΣ άwŀƛǎƛƴƎ !ǿŀǊŜƴŜǎǎΣ /ƘŀƴƎƛƴƎ .ŜƘŀǾƛƻǊΚ /ƻƳōŀǩƴƎ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ 
ǘƘǊƻǳƎƘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎέ ό5Ŝƴ IŀŀƎΥ ²h5/Σ нлмсύΣ 
ƘǧǇǎΥκκǊŜǇƻǎƛǘƻǊȅΦǿƻŘŎΦƴƭκōƛǘǎǘǊŜŀƳκƘŀƴŘƭŜκнлΦрллΦмнуонκмтрκ/ŀƘƛŜǊψнлмсπ
ммψнсуоψ±ƻƭƭŜŘƛƎŜψǘŜƪǎǘψǘŎƳнуπнофсмлΦǇŘŦΚǎŜǉǳŜƴŎŜҐнϧƛǎ!ƭƭƻǿŜŘҐȅΦ 
36 !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘΣ άhǇŜǊŀǝƻƴ {ƻǾŜǊŜƛƎƴ .ƻǊŘŜǊǎΣέ 5ŜǇŀǊǘƳŜƴǘ ƻŦ IƻƳŜ !ũŀƛǊǎΣ ŀŎŎŜǎǎŜŘ CŜōǊǳŀǊȅ фΣ 
нлнпΣ ƘǧǇǎΥκκƻǎōΦƘƻƳŜŀũŀƛǊǎΦƎƻǾΦŀǳκΦ 
37 {ŀǊŀƘ /Φ .ƛǎƘƻǇΣ ά!ƴ LƴǘŜǊƴŀǝƻƴŀƭ !ƴŀƭȅǎƛǎ ƻŦ DƻǾŜǊƴƳŜƴǘŀƭ aŜŘƛŀ /ŀƳǇŀƛƎƴǎ ǘƻ 5ŜǘŜǊ !ǎȅƭǳƳ {ŜŜƪŜǊǎΣέ 
LƴǘŜǊƴŀǝƻƴŀƭ WƻǳǊƴŀƭ ƻŦ /ƻƳƳǳƴƛŎŀǝƻƴ мп όнлнлύΥ млфнςмммпΦ 
38 .ŜǊƴŘ YŀǎǇŀǊŜƪ ŀƴŘ aŀǊŎ {ǇŜŜǊΣ άhŦ IƻǇŜΦ IǳƴƎŀǊȅ ŀƴŘ ǘƘŜ ƭƻƴƎ {ǳƳƳŜǊ ƻŦ aƛƎǊŀǝƻƴΣέ ōƻǊŘŜǊƳƻƴƛǘƻǊƛƴƎΦŜǳ 
όōƭƻƎύΣ {ŜǇǘŜƳōŜǊ фΣ нлмрΣ ƘǧǇǎΥκκōƻǊŘŜǊƳƻƴƛǘƻǊƛƴƎΦŜǳκǳƴƎŀǊƴκнлмрκлфκƻŦπƘƻǇŜπŜƴκΦ 
39 {ŎƘŀƴǎ ŀƴŘ hǇǘŜƪŀƳǇΣ άwŀƛǎƛƴƎ !ǿŀǊŜƴŜǎǎΣ /ƘŀƴƎƛƴƎ .ŜƘŀǾƛƻǊΚέΣ ǎŜŜ ŀƭǎƻ 
ƘǧǇǎΥκκǿǿǿΦǎǘŀƴŘŀŀǊŘΦōŜκŎƴǘκŘƳŦнлмрлфнтψлмууфсот ŀƴŘ 
ƘǧǇǎΥκκǿǿǿΦǎǘŀƴŘŀŀǊŘΦōŜκŎƴǘκŘƳŦнлмслмлрψлнлрлпсс  

https://www.standaard.be/cnt/dmf20150927_01889637
https://www.standaard.be/cnt/dmf20160105_02050466
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In October 2015, the Finnish Foreign Ministry launched a similar Facebook-based campaign, called 
5ƻƴΩǘ ŎƻƳŜ and rolled out in Arabic, targeting potential migrants in Iraq and Türkiye, particularly in 
view of the expected surge in the number of asylum seekers entering the country. According to then 
ŎƘŀƛǊƳŀƴ ƻŦ ǘƘŜ Cƛƴƴǎ tŀǊǘȅ ƛƴ ǘƘŜ ŎƻǳƴǘǊȅΩǎ tŀǊƭƛŀƳŜƴǘΣ ǘƘŜ ŎŀƳǇŀƛƎƴ ŀƛƳŜŘ ŀǘ ǿŀǊƴƛƴƎ ǇƻǘŜƴǘƛŀƭ 
migrants against spending thousands of Euros in the attempt to reach Finland, as they would have 
been repatriated to their country. Few days after the launch of the campaign, the Foreign Ministry 
declared that the Facebook update had received about 80,000 views.40 

To a certain extent, campaigns highlighting the plight of migrants during the journey and the risks of 
(irregular) migration could be included under this framing. This is the case of the social enterprise 
Seefar-implemented campaigns On The Move and The Migrant Project. The first campaign, running 
from April to December 2020, aimed at informing transit migrants from Afghanistan, Bangladesh, Iraqi 
Kurdistan, and Pakistan about the risks of irregular migration and providing them with reliable 
information on asylum procedures and other legal alternatives in countries of transit and destination. 
Despite its presumed successes (portrayed by the organisation in a short post), the On The Move 
campaign was strongly criticised in the media for being allegedly funded by the UK government in an 
attempt to reduce irregular migration through the Channel and from the countries of origin41 and its 
website was removed once the project ended. Even the second campaign received media attention 
for its supposed financial support by the Home Office; however, its website is still running, providing 
migrants with information on the risks of irregular migration and the difficult life for (irregular) 
ƳƛƎǊŀƴǘǎ ƛƴ ǘƘŜ ŘŜǎǘƛƴŀǘƛƻƴ ŎƻǳƴǘǊƛŜǎΣ ƻŦǘŜƴ ǿƛǘƘ ǎǘƻǊƛŜǎ ƻŦ ǊŜǘǳǊƴŜŜǎ ǿƘƻ ŘƛŘ ƴƻǘ άƳŀƪŜ ƛǘέΦ42 

Whether they employ strong, fearsome messages or they simply attempt to provide information on 
the risks of irregular migration, such campaigns tend to, first, oversimplify the multifaceted nature of 
migration, neglecting the underlying socio-economic, political, and humanitarian factors that drive 
individuals to migrate; second, they may fuel discrimination and xenophobia in host countries, thus 
exacerbating societal divisions rather than addressing the complexities of migration; and third, they 
might reproduce restrictive bordering practices and migration policies to protect ŎƛǘƛȊŜƴǎΩ safety while 
shifting the responsibility of the risks of the journey onto migrants themselves.43 Most importantly, 
several research findings suggest that campaigns using deterrent messages rarely work, running the 
risk of being either misunderstood44 or even mocked by migrants themselves.45 

 

40 {ŎƘŀƴǎ ŀƴŘ hǇǘŜƪŀƳǇΣ άwŀƛǎƛƴƎ !ǿŀǊŜƴŜǎǎΣ /ƘŀƴƎƛƴƎ .ŜƘŀǾƛƻǊΚέΣ ǎŜŜ ŀƭǎƻ ƘǧǇǎΥκκȅƭŜΦŬκŀκоπуплпорфΦ 
41 [ƛȊȊƛŜ 5ŜŀǊŘŜƴΣ άIƻƳŜ hŶŎŜ {ǇŜƴǘ aƛƭƭƛƻƴǎ ƻƴ ΨLƴŜũŜŎǝǾŜΩ !ŘǾŜǊǘǎ ǘƻ 5ŜǘŜǊ !ǎȅƭǳƳ {ŜŜƪŜǊǎ ǿƛǘƘ aƻǊŜ bƻǿ 
tƭŀƴƴŜŘ ƻƴ wǿŀƴŘŀ /ŀƳǇŀƛƎƴΣέ LƴŘŜǇŜƴŘŜƴǘΣ !ǇǊƛƭ ноΣ нлннΣ ƘǧǇǎΥκκǿǿǿΦƛƴŘŜǇŜƴŘŜƴǘΦŎƻΦǳƪκƴŜǿǎκǳƪκƘƻƳŜπ
ƴŜǿǎκǊǿŀƴŘŀπŘŜŀƭπƳƛƎǊŀƴǘǎπŎƻƳƳǳƴƛŎŀǝƻƴǎπƘƻƳŜπƻŶŎŜπōнлсорруΦƘǘƳƭΤ ǎŜŜ ŀƭǎƻ ±ŜǊŜƴŀ YΦ .ǊŅƴŘƭŜΣ 
ά/ƭŀƛƳƛƴƎ !ǳǘƘƻǊƛǘȅ hǾŜǊ Ψ¢ǊǳǘƘǎΩ ŀƴŘ ΨCŀŎǘǎΩΥ LƴŦƻǊƳŀǝƻƴ wƛǎƪ /ŀƳǇŀƛƎƴǎ ǘƻ tǊŜǾŜƴǘ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴΣέ ƛƴ 
9ǳǊƻǇŜ ƛƴ ǘƘŜ !ƎŜ ƻŦ tƻǎǘπ¢ǊǳǘƘ tƻƭƛǝŎǎΥ tƻǇǳƭƛǎƳΣ 5ƛǎƛƴŦƻǊƳŀǝƻƴ ŀƴŘ ǘƘŜ tǳōƭƛŎ {ǇƘŜǊŜΣ ŜŘΦ aŀȄƛƳƛƭƛŀƴ /ƻƴǊŀŘ 
Ŝǘ ŀƭΦ ό/ƘŀƳΥ {ǇǊƛƴƎŜǊ LƴǘŜǊƴŀǝƻƴŀƭ tǳōƭƛǎƘƛƴƎΣ нлноύΣ мрмςтсΦ 
42 ƘǧǇǎΥκκǿǿǿΦǘƘŜƳƛƎǊŀƴǘǇǊƻƧŜŎǘΦƻǊƎκΦ  
43 tŀǳƭ IƻŘƎŜΣ ά! DǊƛŜǾŀōƭŜ [ƛŦŜΚ ¢ƘŜ /ǊƛƳƛƴŀƭƛǎŀǝƻƴ ŀƴŘ {ŜŎǳǊƛƴƎ ƻŦ !ǎȅƭǳƳ {ŜŜƪŜǊ .ƻŘƛŜǎ ƛƴ ǘƘŜ Ψ±ƛƻƭŜƴǘ 
CǊŀƳŜǎΩ ƻŦ !ǳǎǘǊŀƭƛŀΩǎ hǇŜǊŀǝƻƴ {ƻǾŜǊŜƛƎƴ .ƻǊŘŜǊǎΣέ DŜƻŦƻǊǳƳ ру όнлмрύΥ мннςомΣ 
ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлмсκƧΦƎŜƻŦƻǊǳƳΦнлмпΦммΦллсΤ tŀǘǊƛŎƪ ±ŀƴ .ŜǊƭƻΣ ά!ǳǎǘǊŀƭƛŀΩǎ hǇŜǊŀǝƻƴ {ƻǾŜǊŜƛƎƴ .ƻǊŘŜǊǎΥ 
5ƛǎŎƻǳǊǎŜΣ tƻǿŜǊΣ ŀƴŘ tƻƭƛŎȅ ŦǊƻƳ ŀ /ǊƛƳƳƛƎǊŀǝƻƴ tŜǊǎǇŜŎǝǾŜΥ ¢ŀōƭŜ мΦΣέ wŜŦǳƎŜŜ {ǳǊǾŜȅ vǳŀǊǘŜǊƭȅ опΣ ƴƻΦ п 
ό5ŜŎŜƳōŜǊ нлмрύΥ трςмлпΣ ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлфоκǊǎǉκƘŘǾлммΤ /ŜǊƛ hŜǇǇŜƴΣ άΨ[ŜŀǾƛƴƎ !ŦƎƘŀƴƛǎǘŀƴΗ !ǊŜ ¸ƻǳ 
{ǳǊŜΚΩ 9ǳǊƻǇŜŀƴ 9ũƻǊǘǎ ǘƻ 5ŜǘŜǊ tƻǘŜƴǝŀƭ aƛƎǊŀƴǘǎ ǘƘǊƻǳƎƘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎΣέ IǳƳŀƴ DŜƻƎǊŀǇƘȅ фΣ ƴƻΦ 
н όнлмсύΥ ртςсуΦ 
44 {ŜŜŦŀǊΣ άо9 LƳǇŀŎǘΦ 9ǘƘƛŎŀƭΣ 9ƴƎŀƎŜŘ ϧ 9ũŜŎǝǾŜΦ wǳƴƴƛƴƎ /ƻƳƳǳƴƛŎŀǝƻƴǎ ƻƴ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ ŦǊƻƳ Yƻǎ ǘƻ 
YŀƴŘŀƘŀǊέ ό{99C!wΣ нлмуύΦ 
45 /ƘŀǊƭŜǎ IŜƭƭŜǊΣ άtŜǊŎŜǇǝƻƴ aŀƴŀƎŜƳŜƴǘ π 5ŜǘŜǊǊƛƴƎ tƻǘŜƴǝŀƭ aƛƎǊŀƴǘǎ ǘƘǊƻǳƎƘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎΣέ 
Dƭƻōŀƭ aŜŘƛŀ ŀƴŘ /ƻƳƳǳƴƛŎŀǝƻƴ млΣ ƴƻΦ о όнлмпύΥ олоςмуΣ ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦммттκмтпнтссрмпррноррΦ 

https://seefar.org/news/projects/one-in-three-irregular-migrants-in-transit-choose-safer-migration-options-after-receiving-counselling-from-on-the-move-campaign/
https://yle.fi/a/3-8404359
https://www.themigrantproject.org/
https://doi.org/10.1016/j.geoforum.2014.11.006
https://doi.org/10.1093/rsq/hdv011
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4.3 The humanitarian narrative 

To increase their impact, certain migration campaigns have adopted a more humanitarian approach, 
highlighting the rights and needs of migrants and showing empathy, solidarity, and respect for their 
rights. Rather than conceiving potential migrants as security threats, these campaigns aim to provide 
them with more reliable and trustworthy information on regular migration channels and the rights 
connected to (regular) migration. For this purpose, also such campaigns employ a wide variety of 
messages, messengers, and channels of communication, according to the specific target group they 
try to reach or to the objective they wish to achieve. Exploring the dynamics and impact of migration 
information campaigns employing a humanitarian narrative is essential in understanding their role in 
attempting to shape ƳƛƎǊŀƴǘǎΩ ƪƴƻǿƭŜŘƎŜΣ ŀǘǘƛǘǳŘŜǎΣ ŀƴŘ ƛƴǘŜƴǘƛƻƴǎ. 

In the case of Iraq, particularly active in the implementation of migration information campaigns is the 
social enterprise Seefar. As already discussed in the Background Report, in May 2019, Seefar launched 
the Migration Communication Campaign (Phase 2) in Nigeria and the KRI, which ran for two years. The 
campaign, which was financed by the Dutch Ministry of Foreign Affairs and evaluated by the Centre 
for Evaluation and Development, aimed at ŎƘŀƴƎƛƴƎ ǇŜƻǇƭŜΩǎ ōŜƘŀǾƛƻǳǊ ŀƴŘ ŀǘǘƛǘǳŘŜǎ ǘƻǿŀǊŘǎ 
irregular migration, by specifically focusing on their personal needs for information and opportunities. 
In particular, in the KRI the campaign targeted 14 potential migrants between 16 and 34 years old, 
mostly from Erbil and Sulaymaniyah, their family members and close friends, as well as other 
influencers such as community leaders and their relative communities. While most respondents 
pointed out economic, security, and legal-bureaucratic issues as the main reasons to migrate 
irregularly, some also mentioned their LGBTIQ+ identity as a potential ground for persecution and 
escape.  

The campaign, which could leverage the extensive research conducted by Seefar itself since 2009 on 
ǘƘŜ ōŜƴŜŦƛŎƛŀǊƛŜǎΩ ǇŜǊǎƻƴŀƭ ƴŜŜŘǎ ŦƻǊ ƛƴŦƻǊƳŀǘƛƻƴ ŀƴŘ ƻǇǇƻǊǘǳƴƛǘƛŜǎΣ ƛƴŎƭǳŘŜŘ ƳŜǎǎŀƎŜǎ concerning 
both the risks associated with irregular migration and alternative pathways. These messages were 
disseminated through various channels such as Word-of-Mouth counsellors, face-to-face and remote 
consultations, community events, media engagement, online and social media outreach, and 
educational outreach. The evaluators ƘƛƎƘƭƛƎƘǘŜŘ ǘƘŜ ŎŀƳǇŀƛƎƴΩǎ success in disseminating knowledge 
and raising awareness about migration, attributing it to the use of balanced messaging, involvement 
of well-trained local counsellors, and the delivery of tailored information. However, despite many 
respondents reconsidering their life plans after their participation in the campaign, a minority in the 
KRI remained inclined towards irregular migration.46 

Other campaigns have focused more broadly on providing general information to all migrants, 
whether in their country of origin or on the move. This is the case of InfoMigrants,47 a broad 
awareness-raising initiative created in 2017 with the participation of media outlets and press agencies 
from France, Germany, and Italy. The campaign, which operates through a website and across 
different social media, aims at providing migrants in countries of origin and transit with reliable 
information on migration in different languages (including Arabic, Pashto, Dari, Bangla, English, and 
French). Despite the efforts of such campaigns, research highlighted that individuals in their home 
country, living in camps, or in transit through other countries might have different needs, 
opportunities, and experiences, thus calling for the design and implementation of more target-specific 
campaigns.48 

 

46 CǊŜŘŜǊƛŎ YŀƳǘŀΣ wŀǾƛ .ŀƎƘŜƭΣ ŀƴŘ WƻƘŀƴƴŀ YŜǊƴΣ ά9Ǿŀƭǳŀǝƻƴ ƻŦ !ǿŀǊŜƴŜǎǎ wŀƛǎƛƴƎ /ŀƳǇŀƛƎƴǎ ŦƻǊ όtƻǘŜƴǝŀƭύ 
aƛƎǊŀƴǘǎέ όaŀƴƴƘŜƛƳΥ /ŜƴǘŜǊ ŦƻǊ 9Ǿŀƭǳŀǝƻƴ ŀƴŘ 5ŜǾŜƭƻǇƳŜƴǘΣ нлноύΦ 
47 ƘǧǇǎΥκκǿǿǿΦƛƴŦƻƳƛƎǊŀƴǘǎΦƴŜǘκŜƴκ  
48 tƻƭƛŎȅ wŜǎŜŀǊŎƘ LƴǎǝǘǳǘŜΣ ά9Ǿŀƭǳŀǝƻƴ ƻŦ ǘƘŜ ¢ŜƭƭƛƴƎ ǘƘŜ wŜŀƭ {ǘƻǊȅ tǊƻƧŜŎǘ нΦлέ όDŜƴŜǾŀΥ ¦bI/wΣ нлнмύΦ 

https://www.infomigrants.net/en/
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4.4 aw/Ωǎ ǿƻǊƪ ƻƴ ǘƘŜ ƎǊƻǳƴŘ 

In recent years, several governments, NGOs, and international organisations have run Migrant 
Resource Centres (MRCs) across the world, with the aim of providing migrants with information, 
training, and guidance for their migration experience, including preparation for employment abroad 
and re-integration upon return.49 ICMPDΩs Silk Routes Regional Office has been actively involved in 
setting up several MRCs. Currently, they have operational MRCs in Lahore and Islamabad, Pakistan; 
Kabul, Afghanistan; Baghdad, Iraq - with a new MRC in Erbil being setup for the launch in mid-April 
2024; and Dushanbe, Tajikistan.50 Additionally, five MRC Hubs have been set up in coordination with 
MoLSA and are operational - albeit to a varying degree - in Iraq (Thi Qar, Basra, Karbala, Diwaniya, and 
Najaf).  

In the context of Iraq, the MRC focuses on the dissemination of comprehensible and accessible 
information to potential migrants, with the primary objective of facilitating orderly migration 
processes. This encompasses the provision of transparent details regarding the opportunities available 
for migration, including the associated regulations and prerequisites, thereby equipping individuals 
with the necessary knowledge for informed decision-making prior to departure. Additionally, the MRC 
in Baghdad offers pre-departure orientation sessions, elucidating aspects related to employment 
prospects, living conditions overseas, and the rights and responsibilities entailed therein. 
Furthermore, emphasis is placed on raising awareness among potential migrants regarding the risks 
and dangers of irregular migration. The MRC extended its outreach beyond the general populace to 
encompass institutional stakeholders, both governmental and non-governmental, who wield direct or 
indirect influence in the domain of migration facilitation and communication. This inclusive approach 
manifests through information dissemination sessions conducted at various educational institutions 
and within communities, underscoring the imperative of collaboration with diverse entities.51 The 
MRC employs a multifaceted approach to reach and support populations, through social media 
platforms such as Facebook, Instagram, and WhatsApp. The MRC in Baghdad extends its reach to 
potential migrants across Iraq; in October and November 2023 alone, it reached over 14,000 
individuals via these platforms, with Facebook being the most popular medium (see Figure 2). 
Furthermore, the personal outreach activities carried out by the MRC in Baghdad, including 
community and university events, complement its digital efforts. These activities focus on delivering 
comprehensive migration-related information, emphasising legal migration channels and available re-
integration services for returnees.52 

  

 

49 WŀƴŜ tƛƭƭƛƴƎŜǊΣ άwǳƴƴƛƴƎ ŀƴ 9ũŜŎǝǾŜ aƛƎǊŀƴǘ wŜǎƻǳǊŎŜ /ŜƴǘǊŜΥ ! IŀƴŘōƻƻƪ ŦƻǊ tǊŀŎǝǝƻƴŜǊǎέ ό.ǳŘŀǇŜǎǘΥ 
LƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлмрύΣ ƘǧǇǎΥκκƳƛƎǊŀƴǘπ
ƛƴǘŜƎǊŀǝƻƴΦŜŎΦŜǳǊƻǇŀΦŜǳκǎƛǘŜǎκŘŜŦŀǳƭǘκŬƭŜǎκнлмрπлсκwǳƴƴƛƴƎŀƴ9ũŜŎǝǾŜaƛƎǊŀƴǘwŜǎƻǳǊŎŜ/ŜƴǘǊŜπ
!IŀƴŘōƻƻƪŦƻǊtǊŀŎǝǝƻƴŜǊǎΦǇŘŦΦ 
50 L/at5Σ ΨaƛƎǊŀƴǘ wŜǎƻǳǊŎŜ /ŜƴǘǊŜǎ όaw/ύΩΣ ŀŎŎŜǎǎŜŘ мр CŜōǊǳŀǊȅ нлнпΣ ƘǧǇǎΥκκǿǿǿΦƳƛƎǊŀƴǘǊŜǎƻǳǊŎŜǎΦƻǊƎκΦ 
51 aw/ LǊŀǉΣ άaƛƎǊŀƴǘ wŜǎƻǳǊŎŜ /ŜƴǘǊŜΣέ aw/ LǊŀǉΣ ŀŎŎŜǎǎŜŘ CŜōǊǳŀǊȅ нуΣ нлнпΣ ƘǧǇǎΥκκǿǿǿΦƳǊŎƛǊŀǉΦƛǉκŜƴκΦ 
52 L/at5Σ άaƛƎǊŀǝƻƴ ¢ǊŜƴŘǎ !ƴŀƭȅǎƛǎ ŦƻǊ LǊŀǉ π hŎǘƻōŜǊπbƻǾŜƳōŜǊ нлноέ όL/at5Σ нлноύΣ ǳƴǇǳōƭƛǎƘŜŘΦ 
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Figure 2: Total number of people reached via social media channels  

 
Source: ICMPD Migration Trends Analysis for Iraq 

Despite the services offered by the MRC and their collaborative efforts with governmental and non-
governmental entities, there appears to persist a notable lack of awareness among potential 
migrants in KRI regarding the MRC operations in Iraq. This may be due to the operational status of 
the MRC, with the one in Baghdad fully operational but geographically remote and the recently 
established one in Erbil relatively new and not yet fully functional. 

The findings in our survey reveal that only a small minority of respondents (5%) have previously 
engaged with MRC in Iraq (see Figure 3). Despite the MRCs efforts to disseminate accurate information 
regarding migration risks and legal pathways through various information campaigns, participation 
rates vary across different governorates. Specifically, Dohuk governorate exhibits the highest ς 
though still low overall ς frequency of respondents who participated in MRC campaigns (8%), 
followed by Sulaymaniyah (6%), with Erbil recording the lowest participation rate (2%). While no 
significant disparities are observed based on age or gender, participation rates are notably higher 
among IDPs (9%) compared to local residents (4%). 
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Figure 3: Engagement with the Migrant Resource Centre 

 

Among those surveyed for this study, a significant majority of respondents (83%) express positive 
views regarding the effectiveness of the MRC's information campaigns. Specifically, 31% of 
respondents rate the campaigns as Ψvery effective and beneficialΩ, and 52% consider them Ψsomewhat 
effectiveΩ. However, a ǎƳŀƭƭ ǇƻǊǘƛƻƴ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ όмм҈ύ ŎƻƴǎƛŘŜǊ ǘƘŜ ŎŀƳǇŀƛƎƴǎ Ψƴƻǘ ǾŜǊȅ 
ŜŦŦŜŎǘƛǾŜΩΣ ǿƘƛƭŜ п҈ ǊŀǘŜ ǘƘŜƳ ŀǎ Ψƴƻǘ ŀǘ ŀƭƭ ŜŦŦŜŎǘƛǾŜΩ and an additional 2% remain uncertain about 
the effectiveness of the campaigns. Due to the limited participation in MRC campaigns among 
respondents, caution is advised in interpreting these results, as they may not be fully representative 
of the broader population. 

Richer data is available from MRC counselling work in Baghdad, which provides a comprehensive 
overview of social media engagement and reach across various platforms, specifically Facebook, 
Instagram, YouTube, and Twitter, along with WhatsApp and Telegram announcement groups for the 
years 2022 and 2023 (see Table 1). Regarding Facebook, in 2023 the page reached 3,955,791 people 
and 12,209 new followers, indicating however a slight decrease from the previous year. The 
engagement metrics are further analysed by gender, showing a higher engagement among females 
(387,269) compared to males (220,172) in Facebook live sessions. Instagram also shows robust 
engagement with 700,339 total page reach in 2022, significantly increasing to 1,935,387 in 2023. The 
year-over-year comparison, gender breakdown, and platform specific metrics suggest a strategic 
approach to understanding audience interaction and the effectiveness of content dissemination 
across different social media channels. 

Furthermore, insights from the data on community outreach activities over 2022 and 2023 reveal 
3,417 participants in outreach sessions led by MRC partners in 2022, and 1,538 participants in 2023. 
Orientation sessions at vocational training centres had a total attendance of 1,628 individuals in 2022, 
dropping to 1,103 in 2023. A significant decline is observed in the number of male participants over 
18 years from 637 in 2022 to 366 in 2023. Skills training sessions saw a decline from 21 participants in 
2022 to 15 in 2023. These trends suggest a decrease in participation rates in most of the activities 
from 2022 to 2023, with the most consistent gender trends being higher female participation in most 
categories (see table 2).  
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Table 1: Number of people reached via social media  

Indicator Total 2022 Total 2023 

Facebook   
Total page reach 4,369,157 3,955,791 

Total followers 16,686 12,209 

Total engagement 220,172 4,524 

Facebook live sessions (MRC)   
Total reach 387,269 205,244 

Total engagement 1,045 1,448 

Total likes 968 622 

Total views 188,087 99,208 

Instagram    
Total page reach 700,339 1,935,387 

Total engagement 38,922 2,550 

Total followers 1,060 866 

 

Table 2: Number of people reached via community / group outreach 

Indicator Total 2022 Total 2023 

Number of participants in outreach sessions ς 
MRC partner-led 

3,417 1,533 

Number of participants in orientation sessions at vocational training centres (VTCs) 
όŀύ aŀƭŜ 637 366 

όōύ CŜƳŀƭŜ 991 737 

Over 18 years old 1,576 347 

Under 18 years old 52 2 

Total 1,628 1,103 

Number of participants in orientation sessions at universities / educational institutions 
όŀύ aŀƭŜ 486 922 

όōύ CŜƳŀƭŜ 489 775 

Over 18 years old  975 955 

Total 975 1,697 

Number of participants in group counselling sessions 
όŀύ aŀƭŜ 84 50 

όōύ CŜƳŀƭŜ 16 24 

Over 18 years old 21 70 

Total 100 74 

Number of participants in skills training sessions 
όŀύ aŀƭŜ 7 19 

όōύ CŜƳŀƭŜ 14 2 

Over 18 years old 21 21 

Total 21 21 

Grand Total 6,141 4,428 

*Table 1 and table 2 draw upon data provided by MRC Baghdad which have not been published yet. 

MRC can ǇǊƻǾƛŘŜ ǊŜƭƛŀōƭŜ ŀƴŘ ǘǊǳǎǘǿƻǊǘƘȅ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ƭŜƎŀƭ ǇŀǘƘǿŀȅǎ ŀƴŘ ƳƛƎǊŀƴǘǎΩ ǊƛƎƘǘǎ ŀƭƻƴƎ 
the journey and in countries of destination and therefore sensitise and empower potential migrants 
to make informed decisions about migration, thus having a potential impact on reducing irregular 
migration towards European and other destination countries. The design and implementation of 
targeted migration information campaigns, however, should always take into consideration specific 
ethical and practical concerns, in order to have the best interests of potential migrants at heart. 
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4.5 Ethical and practical considerations for the campaign development 

The development of migration information campaign should pay particular attention to ethical and 
practical considerations in order to achieve its impact while considering the best interest of their 
target population. Drawing from relevant literature, this section provides an initial guidance to design 
campaigns targeting potential migrants, highlighting specific ethical and practical challenges and 
elaborating on potential solutions to overcome them.  

¶ ¦ƴŘŜǊǎǘŀƴŘƛƴƎ ǘƘŜ ŎƻƴǘŜȄǘΥ !ǎ ŎƭƛŎƘŞ ŀǎ ƛǘ ƳƛƎƘǘ ǎƻǳƴŘΣ ƛǘ ƛǎ ŦǳƴŘŀƳŜƴǘŀƭ ŦƻǊ ŎŀƳǇŀƛƎƴ 
ƛƳǇƭŜƳŜƴǘŜǊǎ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ŀƴŘ ƪƴƻǿ ǘƘŜ ŎƻƴǘŜȄǘ ƛƴ ǿƘƛŎƘ ǘƘŜȅ ƻǇŜǊŀǘŜΦ ¢Ƙƛǎ ƛǎ ǇŀǊǝŎǳƭŀǊƭȅ 
ŎǊǳŎƛŀƭ ƛƴ LǊŀǉΣ ǿƘŜǊŜ ǘƘŜ ǎƻŎƛŀƭ ŀƴŘ ǇƻƭƛǝŎŀƭ ǎƛǘǳŀǝƻƴ ƛǎ ǾƻƭŀǝƭŜΦ /ŀƳǇŀƛƎƴ ŘŜǾŜƭƻǇŜǊǎ ǎƘƻǳƭŘ 
ŀƭǎƻ ŎƻƴǎƛŘŜǊ ǘƘŀǘ aw/ǎ ŀǊŜ ŜƳōŜŘŘŜŘ ƛƴ ƎƻǾŜǊƴƳŜƴǘŀƭ ǎǘǊǳŎǘǳǊŜǎΣ ǿƘƛŎƘΣ ŀǎ ŀƭǎƻ ŜƳŜǊƎŜŘ 
ŦǊƻƳ ƻǳǊ ŬƴŘƛƴƎǎΣ Řƻ ƴƻǘ ŎƻƴǎǝǘǳǘŜ ŀ ǇŀǊǝŎǳƭŀǊƭȅ ǊŜƭŜǾŀƴǘ ǎƻǳǊŎŜ ƻŦ ƛƴŦƻǊƳŀǝƻƴΣ ŀƴŘ ƳƛƎƘǘ 
ŎƻƴǘǊƛōǳǘŜ ǘƻ ǇƻǘŜƴǝŀƭ ŘƛǎǘǊǳǎǘ ǘƻǿŀǊŘǎ ƻŶŎƛŀƭ ƛƴǎǝǘǳǝƻƴǎΦ 

¶ LŘŜƴǝŦȅ ǘƘŜ ǘŀǊƎŜǘ ƎǊƻǳǇΥ !ǎ ǿŜ ŘƛǎŎǳǎǎ ƛƴ /ƘŀǇǘŜǊ рΣ ǿŜ ƘƛƎƘƭƛƎƘǘ ǎƻƳŜ ŎƘŀǊŀŎǘŜǊƛǎǝŎǎ ŦƻǊ ǘƘŜ 
ǘŀǊƎŜǘ ƎǊƻǳǇ ƻŦ ΨǇƻǘŜƴǝŀƭ LǊŀǉƛ ƳƛƎǊŀƴǘǎΩΤ ƘƻǿŜǾŜǊΣ ƛǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ŎƻƴǎƛŘŜǊ ǘƘŀǘ ǎǳŎƘ ƎǊƻǳǇ 
ƛǎ ƴƻǘ ƴŜŎŜǎǎŀǊƛƭȅ ƘƻƳƻƎŜƴƻǳǎ ƛƴ ǘŜǊƳǎ ƻŦ ƎŜƴŘŜǊΣ ŜǘƘƴƛŎƛǘȅΣ ƻǊ ǊŜƭƛƎƛƻƴΦ ¢ƘŜǊŜŦƻǊŜΣ ǿƘƛƭŜ 
ŎŀƳǇŀƛƎƴ ŘŜǾŜƭƻǇŜǊǎ ǎƘƻǳƭŘ ƘŀǾŜ ŀ ƎŜƴŜǊŀƭ ǘŀǊƎŜǘ ƎǊƻǳǇ ƛƴ ƳƛƴŘ ǿƘŜƴ ŘŜǎƛƎƴƛƴƎ ŀƴŘ 
ƛƳǇƭŜƳŜƴǝƴƎ ǘƘŜ ŎŀƳǇŀƛƎƴΣ ǘƘŜȅ ǎƘƻǳƭŘ ŀƭǎƻ ŎƻƴǎƛŘŜǊ ǘƘŜ ǇƘȅǎƛƻƭƻƎƛŎŀƭ ŘƛũŜǊŜƴŎŜǎ ǿƛǘƘƛƴ 
ǘƘŀǘ ƎǊƻǳǇΣ ƛƴ ƻǊŘŜǊ ǘƻ ǘŀƛƭƻǊ ǘƘŜ ŎŀƳǇŀƛƎƴ ƳŜǎǎŀƎŜ ŀŎŎƻǊŘƛƴƎƭȅΦ !ǎ ǘƘŜ {ŜŜŦŀǊ ƎǳƛŘŜƭƛƴŜǎ ŦƻǊ 
ǘƘŜ ƛƳǇƭŜƳŜƴǘŀǝƻƴ ƻŦ ŎŀƳǇŀƛƎƴ Ǉƻƛƴǘ ƻǳǘΣ ΨώǘϐƘŜǊŜ ƛǎ ǊŀǊŜƭȅ ŀ ƘƻƳƻƎŜƴƻǳǎ ŜǘƘƴƛŎ ŀǳŘƛŜƴŎŜ 
ǿƛǘƘƛƴ ŀ ǎƻǳǊŎŜ ŎƻǳƴǘǊȅΣ ǎƻ ȅƻǳǊ ŎŀƳǇŀƛƎƴ ŀǇǇǊƻŀŎƘ όƛΦŜΦ ȅƻǳǊ ŎƘŀƴƴŜƭǎ ŀƴŘ ƳŜǎǎŀƎŜǎύ ƴŜŜŘǎ 
ǘƻ ōŜ ǎŜƴǎƛǝǾŜ ǘƻ ǘƘƛǎΦΩ53 ²ƘƛƭŜ ƻǳǊ ŀƴŀƭȅǎƛǎ ǿƛƭƭ ǇǊƻǾƛŘŜ ŀƴ ƻǾŜǊŀƭƭ ǇǊƻŬƭŜ ƻŦ ǘƘŜ ǘŀǊƎŜǘ ƎǊƻǳǇΣ 
ǿŜ ǿƛƭƭ ŀƭǎƻ ŘƛǎŎǳǎǎ ǎǳŎƘ ŘƛũŜǊŜƴŎŜǎ ŀƴŘ ǘƘŜƛǊ ǇƻǘŜƴǝŀƭ ƛƳǇŀŎǘ ŦƻǊ ǘƘŜ ŘŜǎƛƎƴ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴΦ 

¶ [ƛǎǘŜƴƛƴƎ ǘƻ ǘƘŜ ǘŀǊƎŜǘ ǇƻǇǳƭŀǝƻƴΥ .ŜǎƛŘŜ ǘƘŜ ƎŜƴŜǊŀƭ ŘƛũŜǊŜƴŎŜǎ ǿƛǘƘƛƴ ǘƘŜ ǘŀǊƎŜǘ ƎǊƻǳǇΣ 
ŎŀƳǇŀƛƎƴ ŘŜǾŜƭƻǇŜǊǎ ǎƘƻǳƭŘ ŎƻƴǎƛŘŜǊ ǘƘŜ ƳƻǊŜ ǎǇŜŎƛŬŎ ŘƛũŜǊŜƴŎŜǎ ōŜǘǿŜŜƴ ƛƴŘƛǾƛŘǳŀƭǎ ƛƴ 
ǘŜǊƳǎ ƻŦ ƴŜŜŘǎΣ ŀƳōƛǝƻƴǎΣ ŀƴŘ ŀǎǇƛǊŀǝƻƴǎΦ bƻ ƳŀǧŜǊ Ƙƻǿ ƘƻƳƻƎŜƴŜƻǳǎ ǿŜ ǘƘƛƴƪ ƻǳǊ ǘŀǊƎŜǘ 
ƎǊƻǳǇ ƛǎΣ ŜǾŜǊȅ ǇŜǊǎƻƴ Ƙŀǎ ŘƛũŜǊŜƴǘ ƴŜŜŘǎ ǘƘŀǘ ƴŜŜŘ ǘƻ ōŜ ǳƴŘŜǊǎǘƻƻŘ ŀƴŘ ǘŀƪŜƴ ƛƴǘƻ ŀŎŎƻǳƴǘ 
ŦƻǊ ǘƘŜ ŘŜǎƛƎƴ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ ŎŀƳǇŀƛƎƴǎΦ hǳǊ ǊŜǎŜŀǊŎƘ ǿƛƭƭ ǇǊƻǾƛŘŜ ŀ ƎƭƛƳǇǎŜ ƻƴ 
ǊŜǎǇƻƴŘŜƴǘǎΩ ƛƴǘŜƴǝƻƴǎ ŀƴŘ ŘŜǎƛǊŜǎΣ ōǳǘ Ŏƻƴǝƴǳƻǳǎ ŘƛŀƭƻƎǳŜ ŀƴŘ ŜƴƎŀƎŜƳŜƴǘ ǿƛǘƘ ǘƘŜ ǘŀǊƎŜǘ 
ƎǊƻǳǇ ǊŜƳŀƛƴ ŜǎǎŜƴǝŀƭ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ ŎŀƳǇŀƛƎƴ ŘŜǾŜƭƻǇƳŜƴǘ ǘƻ ŀŎƘƛŜǾŜ ŀ ǎǘǊƻƴƎŜǊ ƛƳǇŀŎǘΦ 

¶ {ƘŀǇƛƴƎ ǘƘŜ ǊƛƎƘǘ ƳŜǎǎŀƎŜΥ aƻǎǘ ƭƛǘŜǊŀǘǳǊŜ ƻƴ ƳƛƎǊŀǝƻƴ ƛƴŦƻǊƳŀǝƻƴ ŎŀƳǇŀƛƎƴǎ ǿƻǳƭŘ 
ǊŜŎƻƳƳŜƴŘ ŜƳǇƭƻȅƛƴƎ ƳŜǎǎŀƎŜǎ ǘƘŀǘ ōŀƭŀƴŎŜ ōŜǘǿŜŜƴ ƴŜƎŀǝǾŜ ŀƴŘ ǇƻǎƛǝǾŜ ƛƴŦƻǊƳŀǝƻƴΣ 
ǊŀƛǎƛƴƎ ŀǿŀǊŜƴŜǎǎ ƻŦ ǘƘŜ Ǌƛǎƪǎ ƻŦ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴ ǿƘƛƭŜ ŎƻǊǊŜŎǘƭȅ ƛƴŦƻǊƳƛƴƎ ƻƴ ƳƛƎǊŀƴǘǎΩ 
ǊƛƎƘǘǎ ŀƭƻƴƎ ǘƘŜ ǊƻǳǘŜ ƻǊ ƛƴ ǘƘŜ ŎƻǳƴǘǊƛŜǎ ƻŦ ŘŜǎǝƴŀǝƻƴΦ IƻǿŜǾŜǊΣ ƛǘ ƛǎ ŀƭǎƻ ƛƳǇƻǊǘŀƴǘ ǘƻ 
ŎƻƴǎƛŘŜǊ ǘƘŀǘΣ ƛƴ ǎƻƳŜ ŎŀǎŜǎΣ ƛƴŦƻǊƳŀǝƻƴ ƻƴ Ǌƛǎƪǎ ŘǳǊƛƴƎ ǘƘŜ ƧƻǳǊƴŜȅ ŀƴŘ ƻƴ ŀǊǊƛǾŀƭ Ƴŀȅ ƘŀǾŜ 
ƭƛƳƛǘŜŘ ǇǊŀŎǝŎŀƭ ǾŀƭǳŜ ǘƻ ǎƻƳŜ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎΣ ǿƘƛŎƘ ƳƛƎƘǘ ŀƭǊŜŀŘȅ ōŜ ŀǿŀǊŜ ǘƘŜǊŜƻŦΦ Lƴ 
ǘƘƛǎ ǊŜǎǇŜŎǘΣ ŎŀƳǇŀƛƎƴǎ ǎƘƻǳƭŘ ŀƭǎƻ ŦƻŎǳǎ ƻƴ ǇƻǎƛǝǾŜ ǎǘƻǊƛŜǎΣ ǇǊƻǾƛŘŜ ŎƻǊǊŜŎǘ ŀƴŘ ǊŜƭƛŀōƭŜ 
ƛƴŦƻǊƳŀǝƻƴ ƻƴ ƳƛƎǊŀǝƻƴ ƧƻǳǊƴŜȅǎΣ ŀƴŘ ǊŀƛǎŜ ƳƛƎǊŀƴǘǎΩ ŀǿŀǊŜƴŜǎǎ ƻŦ ǘƘŜƛǊ ǊƛƎƘǘǎ ƛƴ ǘƘŜ 
ŎƻǳƴǘǊƛŜǎ ƻŦ ǘǊŀƴǎƛǘ ŀƴŘ ŘŜǎǝƴŀǝƻƴΣ ǎǳƎƎŜǎǝƴƎ ƭŜƎŀƭ ŀƭǘŜǊƴŀǝǾŜǎ ǘƻ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴΦ 

¶ !ǇǇƭȅƛƴƎ ǘƘŜ ΨŘƻ ƴƻ ƘŀǊƳΩ ǇǊƛƴŎƛǇƭŜΥ ²ƘŀǘŜǾŜǊ ǘƘŜƛǊ ƳŜǎǎŀƎŜǎ ŀƴŘ ƻōƧŜŎǝǾŜǎ ŀǊŜΣ ŎŀƳǇŀƛƎƴǎ 
ǎƘƻǳƭŘ ŀƭǿŀȅǎ ƪŜŜǇ ǘƘŜ ΨŘƻ ƴƻ ƘŀǊƳΩ ǇǊƛƴŎƛǇƭŜ ŀǘ ǘƘŜƛǊ ŎƻǊŜΣ ƴƻǘ ƻƴƭȅ ōȅ ŜƴƎŀƎƛƴƎ ǿƛǘƘ ƳƛƎǊŀƴǘǎ 
ōǳǘ ŀƭǎƻ ōȅ ǇǊƻǾƛŘƛƴƎ ǘƘŜƳ ǿƛǘƘ ǳǎŜŦǳƭ ŀƴŘ ǘŀƛƭƻǊŜŘ ƛƴŦƻǊƳŀǝƻƴ ŀƴŘ ƎƛǾƛƴƎ ǾƻƛŎŜ ǘƻ ǘƘŜƛǊ ƴŜŜŘǎ 
ŀƴŘ ŀǎǇƛǊŀǝƻƴǎΦ54 /ŀƳǇŀƛƎƴ ƳŜǎǎŀƎŜǎ Ƴǳǎǘ ŀǾƻƛŘ ŘƛǎŎǊƛƳƛƴŀǘƻǊȅ ƻǊ ŘŜƘǳƳŀƴƛǎƛƴƎ ƭŀƴƎǳŀƎŜ 
ŀƴŘ ǊŜǎǇŜŎǘ ǎƻŎƛŀƭ ŀƴŘ ŎǳƭǘǳǊŀƭ ŘƛǾŜǊǎƛǘȅΤ ōŜǎƛŘŜǎΣ ǘƘŜȅ ǎƘƻǳƭŘ ŀŎǝǾŜƭȅ ŎƻƴǎƛŘŜǊ ǘƘŜ ǳƴƛƴǘŜƴŘŜŘ 

 

53 {ŜŜŦŀǊΣ Ψо9 LƳǇŀŎǘΦ 9ǘƘƛŎŀƭΣ 9ƴƎŀƎŜŘ ϧ 9ũŜŎǝǾŜΦ wǳƴƴƛƴƎ /ƻƳƳǳƴƛŎŀǝƻƴǎ ƻƴ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴ ŦǊƻƳ Yƻǎ ǘƻ 
YŀƴŘŀƘŀǊΩΣ нлмуΦ 
54   !ȅŜǎƘŀ vŀƛǎǊŀƴƛΣ άaƛƎǊŀǝƻƴ LƴǎƛƎƘǘǎΥ ¦ƴŘŜǊǎǘŀƴŘƛƴƎ hƴǿŀǊŘ aƛƎǊŀǝƻƴ 5ȅƴŀƳƛŎǎ ŀƳƻƴƎ !ŦƎƘŀƴ bŀǝƻƴŀƭǎ ƛƴ 
tŀƪƛǎǘŀƴΣέ t!wLaπLL .ŀŎƪƎǊƻǳƴŘ wŜǇƻǊǘ ό±ƛŜƴƴŀΥ LƴǘŜǊƴŀǝƻƴŀƭ /ŜƴǘǊŜ ŦƻǊ aƛƎǊŀǝƻƴ tƻƭƛŎȅ 5ŜǾŜƭƻǇƳŜƴǘΣ нлноύΣ 
ƘǧǇǎΥκκǿǿǿΦƛŎƳǇŘΦƻǊƎκŬƭŜκŘƻǿƴƭƻŀŘκслрннκŬƭŜκ5нΦмπ.ŀŎƪƎǊƻǳƴŘπǊŜǇƻǊǘπмсπлуπнлноπCƛƴŀƭΦǇŘŦΦ 



 

оо 

 

ƴŜƎŀǝǾŜ ŎƻƴǎŜǉǳŜƴŎŜǎ ƻǊ ǘƘŜ ǇƻǘŜƴǝŀƭ ƳƛǎǳǎŜ ƻŦ ǘƘŜ ƛƴŦƻǊƳŀǝƻƴ ǇǊƻǾƛŘŜŘΦ55 !ǎ ǘƘŜ hI/Iw 
ǎǳƎƎŜǎǘǎΣ ŎŀƳǇŀƛƎƴǎ ǎƘƻǳƭŘ ƴƻǘ ǇŜǊǇŜǘǳŀǘŜ ŘƛǎǝƴŎǝƻƴǎ ōŜǘǿŜŜƴ ǇŜƻǇƭŜ ŦŀƭƭƛƴƎ ƛƴǘƻ ŘƛũŜǊŜƴǘ 
ƭŜƎŀƭ ŎŀǘŜƎƻǊƛŜǎ ōǳǘ ǎƛƳƛƭŀǊƭȅ ŜȄǇŜǊƛŜƴŎƛƴƎ ǘƘŜ ŜũŜŎǘǎ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴΣ ƴƻǊ ǎƘƻǳƭŘ ǘƘŜȅ ƎƛǾŜ 
ǘƘŜ ƛƳǇǊŜǎǎƛƻƴ ǘƘŀǘ ǎƻƳŜ ǇŜƻǇƭŜ ŀǊŜ ƳƻǊŜ άŘŜǎŜǊǾƛƴƎέ ǘƘŀƴ ƻǘƘŜǊǎ ƛƴ ǘŜǊƳǎ ƻŦ ǊƛƎƘǘǎ ƻǊ 
ǎŜǊǾƛŎŜ ǇǊƻǾƛǎƛƻƴΣ ŜǾŜƴ ƛŦ ǘƘŀǘ ƘŀǇǇŜƴǎ ǳƴŎƻƴǎŎƛƻǳǎƭȅ ƻǊ ƛƴŀŘǾŜǊǘŜƴǘƭȅΦ56 Lƴ ǎǳƳΣ ŎŀƳǇŀƛƎƴǎ 
ǎƘƻǳƭŘ Ǉǳǘ ƳƛƎǊŀƴǘǎ ŀǘ ǘƘŜ ŎŜƴǘǊŜΣ ǇǊƻǾƛŘƛƴƎ ǘƘŜƳ ǿƛǘƘ ǊŜƭƛŀōƭŜ ŀƴŘ ǘǊǳǎǘǿƻǊǘƘȅ ƛƴŦƻǊƳŀǝƻƴ 
ƻƴ ƳƛƎǊŀǝƻƴ ƻǇǝƻƴǎ ŀƴŘ ǊƛƎƘǘǎΣ ǘŀƛƭƻǊŜŘ ƻƴ ǘƘŜƛǊ ƴŜŜŘǎ ŀƴŘ ŀǎǇƛǊŀǝƻƴǎΦ  

¶ /ƘƻƻǎƛƴƎ ǘƘŜ ǊƛƎƘǘ ǇŀǊǘƴŜǊǎΥ /ŀƳǇŀƛƎƴ ŘŜǾŜƭƻǇŜǊǎ ǎƘƻǳƭŘ ŦƻǎǘŜǊ ŜȄǘŜƴǎƛǾŜ ŎƻƭƭŀōƻǊŀǝƻƴ ǿƛǘƘ 
ƭƻŎŀƭ ǎǘŀƪŜƘƻƭŘŜǊǎ ŦƻǊ ǘƘŜ ƛƳǇƭŜƳŜƴǘŀǝƻƴ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴΣ ƛƴ ǇŀǊǝŎǳƭŀǊ ǿƛǘƘ ŎƻƳƳǳƴƛǘȅ ƻǊ 
ǊŜƭƛƎƛƻǳǎ ƭŜŀŘŜǊǎΦ ¢ƘŜ ŜƴƎŀƎŜƳŜƴǘ ƻŦ ǘƘŜǎŜ ŬƎǳǊŜǎΣ ǿŜƭƭπƪƴƻǿƴ ŀƴŘ ǊŜǎǇŜŎǘŜŘ ŀƳƻƴƎ ǘƘŜƛǊ 
ŎƻƳƳǳƴƛǘȅΣ ƳƛƎƘǘ ƘŜƭǇ ōǳƛƭŘ ǘƘŜ ǘǊǳǎǘ ƻŦ ǘƘŜ ǘŀǊƎŜǘ ǇƻǇǳƭŀǝƻƴΣ ǘƘǳǎ ŜƴǎǳǊƛƴƎ ŀ ƳƻǊŜ ƛƳǇŀŎǜǳƭ 
ƻǳǘŎƻƳŜ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴΦ Lƴ ǎƻƳŜ ŎŀǎŜǎΣ ŎŀƳǇŀƛƎƴ ŘŜǾŜƭƻǇŜǊǎ Ŏŀƴ ŀƭǎƻ Ƨƻƛƴ ŦƻǊŎŜǎ ǿƛǘƘ 
ǎǇŜŎƛŬŎ ƭƻŎŀƭ ƛƴǎǝǘǳǝƻƴǎ ƻǊ bDhǎΣ ǇǊƻǾƛŘŜŘ ǘƘŀǘ ǘƘŜȅ ŀǊŜ ǘǊǳǎǘŜŘ ŀƳƻƴƎ ǘƘŜ ŎƻƳƳǳƴƛǘȅΦ 

¶ {ŜƭŜŎǝƴƎ ǘƘŜ ǊƛƎƘǘ ŎƘŀƴƴŜƭǎΥ ¢ƘŜǊŜ ŀǊŜ ƳǳƭǝǇƭŜ ǿŀȅǎ ǘƻ ǊŜŀŎƘ ǘƘŜ ǘŀǊƎŜǘ ǇƻǇǳƭŀǝƻƴΣ ǿƛǘƘ 

ǎƻŎƛŀƭ ƳŜŘƛŀ ŀƴŘ ǘǊŀŘƛǝƻƴŀƭ ƳŜŀƴǎ ƻŦ ŎƻƳƳǳƴƛŎŀǝƻƴ ǳǎǳŀƭƭȅ ǇǊŜŦŜǊǊŜŘ ŦƻǊ ǘƘŜƛǊ ŀōƛƭƛǘȅ ǘƻ 

ǊŜŀŎƘ ŀ ǿƛŘŜǊ ǎŜƎƳŜƴǘ ƻŦ ǘƘŜ ǇƻǇǳƭŀǝƻƴΦ ²ƘƛƭŜ ǘƘŜǎŜ ŎƘŀƴƴŜƭǎ ƳƛƎƘǘ ŎŜǊǘŀƛƴƭȅ ōŜ ƘŜƭǇŦǳƭ ǘƻ 

ŘƛǎǎŜƳƛƴŀǘŜ ƳŜǎǎŀƎŜǎ ƻƴ ŀ ƭŀǊƎŜ ǎŎŀƭŜΣ ǘƘŜȅ ƳƛƎƘǘ ōŜ ƛƴŜũŜŎǝǾŜ ƛƴ ǊŜŀŎƘƛƴƎ ǘƘŜ ǎǇŜŎƛŬŎ ǘŀǊƎŜǘ 

ǇƻǇǳƭŀǝƻƴ ŀƴŘ ƛƴŜŶŎƛŜƴǘ ƛƴ ǘŜǊƳǎ ƻŦ Ŏƻǎǘǎ ŀƴŘ Ŭƴŀƭ ƛƳǇŀŎǘΦ CƻǊ ǘƘƛǎ ǊŜŀǎƻƴΣ ƛǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ǘƻ 

ΨǘƘƛƴƪ ƭƻŎŀƭΩΣ57 ŜƳǇƭƻȅƛƴƎ ǇŀǊǝŎƛǇŀǘƻǊȅ ŀƴŘ ŀŎŎŜǎǎƛōƭŜ ŎƘŀƴƴŜƭǎ ς ǎǳŎƘ ŀǎ ŎƻƳƳǳƴƛǘȅ ŜǾŜƴǘǎΣ 

ŎǳƭǘǳǊŀƭ ǇŜǊŦƻǊƳŀƴŎŜǎΣ ƻǊ ǎƻŎƛŀƭ ŀŎǝǾƛǝŜǎ ς ǘƘŀǘ ŜƴǾƛǎŀƎŜ ǘƘŜ ŀŎǝǾŜ ǇŀǊǝŎƛǇŀǝƻƴ ƻŦ ǘƘŜ ǘŀǊƎŜǘ 

ƎǊƻǳǇ ŀƴŘ ǇǊƻƳƻǘŜ ǎƻŎƛŀƭ ƛƴǘŜǊŀŎǝƻƴ ŀƴŘ ǎƻƭƛŘŀǊƛǘȅ ǿƛǘƘƛƴ ǘƘŜ ŎƻƳƳǳƴƛǘȅΦ 
¶ YƴƻǿƛƴƎ ǇƻǿŜǊ ŀƴŘ ƭƛƳƛǘǎΥ CƛƴŀƭƭȅΣ ƛǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ŦƻǊ ŎŀƳǇŀƛƎƴ ŘŜǾŜƭƻǇŜǊǎ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ 

ǇƻǿŜǊ ǊŜƭŀǝƻƴǎ ŀǘ Ǉƭŀȅ ƛƴ ǘƘŜ ƛƳǇƭŜƳŜƴǘŀǝƻƴ ƻŦ ƛƴŦƻǊƳŀǝƻƴ ŎŀƳǇŀƛƎƴǎΦ ²ƘŜǘƘŜǊ 

ƎƻǾŜǊƴƳŜƴǘŀƭ ƛƴǎǝǘǳǝƻƴǎΣ ƭƻŎŀƭ ŀǳǘƘƻǊƛǝŜǎΣ ƻǊ bDhǎΣ ŎŀƳǇŀƛƎƴ ƛƳǇƭŜƳŜƴǘŜǊǎ ŀǊŜ ƴŜǾŜǊ 

ƴŜǳǘǊŀƭ ŀŎǘƻǊǎΣ ōǳǘ ŀƭǿŀȅǎ ŜƳōŜŘŘŜŘ ƛƴ ŀ ǎȅǎǘŜƳ ƻŦ ǎƻŎƛŀƭ ǊŜƭŀǝƻƴ ŀƴŘ ƛƴǘŜǊŎƻƴƴŜŎǝƻƴǎ ǿƛǘƘ 

ǘƘŜ ǘŀǊƎŜǘ ƎǊƻǳǇ ŀǎ ǿŜƭƭ ŀǎ ǿƛǘƘ ŀ ƳȅǊƛŀŘ ƻŦ ƻǘƘŜǊ ŀŎǘƻǊǎΦ Lǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ŀƭǎƻ ǘƻ ŀŎƪƴƻǿƭŜŘƎŜ 

ǘƘŀǘ ŦǊŀƳƛƴƎ ǘƘŜ ŎƘƻƛŎŜ ƻŦ ƳŜǎǎŜƴƎŜǊǎΣ ƳŜǎǎŀƎŜǎΣ ŀƴŘ ŎƘŀƴƴŜƭǎ ƳƛƎƘǘ ƘŀǾŜ ŘƛũŜǊŜƴǘ ŀƴŘ 

ǎƻƳŜǝƳŜǎ ǳƴƛƴǘŜƴŘŜŘ ŎƻƴǎŜǉǳŜƴŎŜǎ ŦƻǊ ǘƘŜ ǘŀǊƎŜǘ ƎǊƻǳǇΣ ŜƴŘƛƴƎ ǳǇ ǊŜǇǊƻŘǳŎƛƴƎ ōƻǊŘŜǊƛƴƎ 

ǇǊŀŎǝŎŜǎ ŀƴŘ ŘƻƛƴƎ ƳƻǊŜ ƘŀǊƳ ǘƘŀƴ ƎƻƻŘ ǘƻ ǘƘŜ ƛƴǘŜƴŘŜŘ ǘŀǊƎŜǘ ǇƻǇǳƭŀǝƻƴΦ ¦ƴŘŜǊǎǘŀƴŘƛƴƎ 

ǘƘŜ ǇƻǿŜǊ ŀƴŘ ƭƛƳƛǘǎ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴ ƛƳǇƭŜƳŜƴǘŜǊǎ ƳƛƎƘǘ ƘŜƭǇ ƴƻǘ ƻƴƭȅ ŀŎƘƛŜǾŜ ŀ ǎǘǊƻƴƎŜǊ 

ŀƴŘ ƳƻǊŜ ǎǳǎǘŀƛƴŀōƭŜ ƛƳǇŀŎǘ ƻŦ ǘƘŜ ŎŀƳǇŀƛƎƴΣ ōǳǘ ŀƭǎƻ ŜƳǇƻǿŜǊ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎ ƛƴ ƳŀƪƛƴƎ 

ƳƻǊŜ ƛƴŦƻǊƳŜŘ ŘŜŎƛǎƛƻƴǎ ƻƴ ƳƛƎǊŀǝƻƴΦ   
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р aƛƎǊŀƴǘ ǇǊƻŬƭŜ 

5.1 Introduction 

This section will look more in depth at the Ψpotential (irregular) migrant from Iraq,Ω outlining the main 
characteristics of this heterogeneous group. Before doing this, however, it is important to highlight 
the absence of a specific definition of Ψpotential migrantΩ within the ƭƛǘŜǊŀǘǳǊŜΦ Lƴ DŀƭƭǳǇΩǎ ǎǳǊǾŜȅǎ on 
Iraq, this category refers to adults who express a desire to permanently migrate to another country if 
opportunity arose.58 The IOM applies a broad definition of potential emigrants that includes Iraqis who 
are leaving Iraq for a period of at least three months as well as Iraqis who have returned after being 
abroad for at least three months.59 Identifying potential and aspiring migrants (i.e., the target group) 
and understanding their characteristics is crucial for the successful design and implementation of 
respective campaigns.60 This section is dedicated to exploring the main characteristics that contribute 
to shaping the profile of potential migrant. It will delve into their intentions, addressing questions such 
as the reasoning behind their decision, where they aspire to go, how they plan to do so. Additionally, 
it will examine the preparatory measures taken and assess their awareness of risks and levels of 
confidence. The chapter synthesises findings from the MIRAMI survey and the validation meetings. In 
order to comprehensively understand the segmentation of the potential target group for the MIRAMI 
Information campaign, the results are compared across districts and various demographic factors. 

5.2 The migrant profile in focus 

The MIRAMI survey sample was established based on specific selection criteria, as outlined in the 
methodology section, thereby shaping the overall profile of the respondents. Respondents were 
filtered through a set of preliminary questions designed to determine their eligibility for inclusion in 
the study.  Specifically, participants were asked about their nationality, with the requirement being an 
Iraqi citizen, and their willingness to migrate outside Iraq. Only those who met both criteria were 
invited to proceed with the survey. The following section gives an overview of the profile of 
respondents, while section 5.3 will delve into their migration intentions in greater detail. 

Descriptive results of MIRAMI survey respondents 
 
Gender, Age, Ethno-Religious background and IDPs and governorate of origin 

The MIRAMI survey sample (n=1024) is comprised of majority male respondents (84%), while females 
constitute only 16% (see Figure 4). This was no surprise, since other surveys such as the IOM-DTM 
study also indicated that through different migration phases, the majority of respondents are usually 
male.61 The distribution of ages among participants reveals a concentration in the younger 
demographic, with 46% falling within the 26-34 age range (see Figure 5). This is closely followed by 
the 18-25 age group, which comprises 42% of the sample. The representation decreases markedly in 
the old age range, with 11% in the 35-49 age range and a mere 1% aged 50 to 65. This age distribution 
provides insight into the age-related composition ƻŦ ǘƘŜ ǎǳǊǾŜȅΩǎ ŘŜƳƻƎǊŀǇƘƛŎΦ A significant 68% of 
the sample is comprised of individuals below the age of 30, while 32% are 30 years of age or above. 
This aligns with the most recent data on Iraq, indicating that the majority of the population is under 
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39 years old.62 Focusing on the data from the KRI, we find that the median age is 20.65 years,63 which 
is very similar to our sample where the median age is 26 years old. In terms of ethnicity and religion, 
the largest demographic group within our sample is Muslim Kurds, accounting for 59% (see Figure 6). 
Muslim Arabs constitute 27% of respondents, reflecting the inclusion of IDPs in the sample, many of 
whom originate from other regions of Federal Iraq. Christians make up 12% of the sample. 

Figure 4: Gender 

 

Figure 5: Age groups Figure 6: Ethno-religious groups 

  

We also sought to identify IDPs within the sample by inquiring whether respondents originated from 
the same governorate where they were living (see Figure 7). About two thirds of respondents are from 
the same governorate, while 33% from a different one. Among the latter, a further question was posed 
regarding their status as internally displaced persons, to which 73% responded affirmatively. This 
culminates in a total of 248 individuals identified as IDPs across the governorates, while 12% of those 
who do not originate from the governorate of the interview prefer to be classified as local residents 
rather than IDPs (see Figure 7). The majority of the IDPs have been living in their current governorates 
for five to ten years. This also aligns with the focus group discussions conducted with IDPs in Erbil and 
reported in the Returnee Report.64 
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Figure 7: Governorate of origin 

 

Education, Employment Status and Employment Sector, and Income 

The surveyed group has a high level of educational attainment (see Figure 8): 35% of the respondents 
ƘŀǾŜ ŀ ōŀŎƘŜƭƻǊϥǎ ŘŜƎǊŜŜΣ р҈ ŀ ƳŀǎǘŜǊΩǎ ŘŜƎǊŜŜΣ 6% have some university credit with no degree, 7% 
have acquired some technical or vocational training, and 26% have completed high school. Only 5% of 
the respondents have not completed any type of schooling or only completed primary school, while 
15% have completed intermediate school. Given that the sample size is comprised of significantly 
young people, many of them might still be enrolled at the university.65 Regarding the language 
proficiency, which may also reflect educational attainment, 77% speak Kurdish (the main language in 
the KRI) and 64% Arabic, which is spoken both by IDPs and 55% of the total number of local residents 
in the KRI. Some respondents speak other languages depending on their ethnicity, for example Syriac 
(9%), Turkmani (4%), and Assyrian (2%). With regard to other languages, 36% of the sample speak also 
English, while others (2%) indicate proficiency in other European languages including German, Dutch, 
French, Italian, Swedish, and Turkish, supposedly reflecting the presence of returnees in the sample. 

Figure 8: Educational attainment of the sample 

When looking at the employment status and employment sector of the respondents, we observe a 
wide range of statuses among the respondents (see Figure 9). The majority of respondents are either 
employed full-time (31%) or part-time (14%). The majority of respondents are active in the labour 
market. Full-time or part-time employees, business owners, and daily labourers constitute the 
majority of respondents. Unemployment does not feature as high as expected, although the lack of 
opportunities is one of the main reasons for migrating as mentioned in section 5.3. This lack of 
opportunities cited by many could be due to the nature of employment sector they work in. Overall, 
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44% of those in full-time and part-time employment work in the service sector (i.e., commerce, 
restaurants, workshops, etc.), 11% work in the government or public sector, and another 4% in the 
security forces. The remaining respondents work across varying sectors such as industry (9%), 
construction (8%), transportation (6%), agriculture (3%), and hospitality (4%), while 11% of 
respondents indicate other sectors such as the medical sector, civic organisations and NGOs, financial 
services and banking, IT, and education. 

Figure 9: Employment status 

 

Looking at the data in more depth, amongst those 12% of respondents who identify as students, 7% 
have part-time jobs, whereas amongst those who are employed part-time (14%), only 6% are students. 
Figure 10 ōŜƭƻǿ ƛƭƭǳǎǘǊŀǘŜǎ ǘƘŜ ŘƛǎǘǊƛōǳǘƛƻƴ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎΩ ŜƳǇƭƻȅƳŜƴǘ ǎǘŀǘǳǎ ŀŎŎƻǊŘƛƴƎ ǘƻ 
governorate and age. When analysing the data across the different governorates, the percentages 
show slight variations, with 83% of respondents in Sulaymaniyah actively participating in the labour 
market, followed by Erbil (73%) and Dohuk (64%). However, the job distribution by age indicates that 
90% of respondents aged between 35 and 49 have the highest employment rate, while the age group 
of 18-25 exhibits the lowest employment rate. This observation aligns with our earlier assumption, 
according to which many individuals in this younger ag group may still be enrolled in universities. 
Moreover, the majority of those seeking employment fall into the 18-25 age group (15%), whereas 
only 4% of those aged 35-49 are unemployed and actively seeking employment. 
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Figure 10: Distribution of respondents by simplified activeness in the labour market 

 

 

When respondents were asked about their income (see Figure 11), nearly half of them (47%) chose 
not to disclose this information, posing a challenge to obtain a comprehensive overview of the entire 
sample. However, among the participants who did provide this information, 45% live in households 
with a monthly income ranging from 800,000 to 1,600,000 Iraqi Dinars (IQD, equivalent to USD 600 to 
1200), and 36% report a monthly income exceeding IQD 1,600,000 (USD 1200).  

Figure 11: Individual income of all sample 

 

Furthermore, 75% of respondents live in households where several members contribute to the 
income. Approximately 52% of these households have two earning members, whereas 23% report 
three or more earners. Only 1% of households report having no earning members. These findings 
suggest that the drivers of migration may not be due to lack of jobs (or not being active in the labour 
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market generally), but rather to the nature of available occupations and the limited economic 
opportunities provided in Iraq. 

Living Conditions: marital status, number of children, and accommodation type 

The majority of potential migrants in the study are single (69%) and live with their parents (70%), 
which is indicative of the young age of respondents across the sample. Only 28% of the respondents 
are married and live together with their spouse or partner. It comes as no surprise that only 3% of the 
respondents live alone, as it is common in the Middle East for young adults to live with their parents 
and even grandparents emphasising familial bonds and connections. Furthermore, only 3% of the 
sample are divorced or separated and none widowed. With the exception of single individuals, the 
remaining participants were surveyed regarding the number of children they have. Results indicate 
that 21% of the entire sample have one to three children, while 5% have four or more children, and 
another 5% have no children. Regarding housing arrangements, the majority of respondents (45%) 
own a house, while 19% have rented a house and 8% an apartment. Only 6% own an apartment, and 
21% prefer not to disclose this information. 

The table below provides a visual representation of the findings from our survey, illustrating the profile 
of the typical potential Iraqi migrant segmented by demographic variables including age, employment 
status, marital status, gender, and educational attainment. Understanding the characteristics of 
potential migrants allows to tailor messaging to resonate with their needs and interests. Our analysis 
reveals that the typical potential migrant from Iraq is a young, single male, well-educated (with 
completed secondary education or above), and currently engaged in the labour market. It is crucial 
to highlight that the overrepresentation of young males in the likelihood of migration stems from their 
larger presence in the overall sample, rather than indicating a higher propensity to migrate compared 
to other groups. 

Table 3: Likelihood of migrating in the near future by age group.  

How likely 
are you to 
migrate to 
another 

country in 
the near 
future? 

Not likely 
at all 

Slightly 
unlikely 

Somewhat 
likely 

Very likely 
[Did not 
know] 

Total 

Age 18-25 (n = 426) 
Employed 12 (55%) 81 (57%) 103 (58%) 43 (54%) 0 (0.00%) 239 (56%) 

Single 21 (95%) 135 (94%) 171 (96%) 75 (94%) 2 (100%) 404 (95%) 

Male 19 (86%) 123 (86%) 164 (92%) 69 (86%) 1 (50%) 376 (88%) 

Secondary 
Education and 
Above 

20 (91%) 135 (94%) 170 (95%) 75 (94%) 1 (50%) 401 (94%) 

Age 26-34 (n = 471) 
Employed 20 (87%) 151 (96%) 173 (86%) 60 (71%) 4 (100%) 408 (87%) 

Single 14 (61%) 85 (54%) 121 (60%) 56 (66%) 1 (25%) 277 (59%) 

Male 18 (78%) 138 (87%) 165 (82%) 65 (76%) 1 (25%) 387 (82%) 

Secondary 
Education and 
Above 

22 (96%) 144 (91%) 195 (97%) 84 (99%) 4 (100%) 449 (95%) 

Age 35-49 (n = 107) 

Employed 10 (77%) 43 (93%) 34 (87%) 7 (100%) 2 (100%) 96 (90%) 

Single 1 (8%) 7 (15%) 7 (18%) 0 (0%) 1 (50%) 16 (15%) 
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Male 8 (63%) 39 (85%) 32 (82%) 6 (86%) 1 (50%) 86 (80%) 

Secondary 
Education and 
Above 

13 
(100.00%) 

42 (91%) 38 (97%) 7 (100.00%) 2 (100.00%) 102 (95%) 

As anticipated, when age increases, there is a concurrent growth in both employment rates and 
marital status. This trend is evident across the entire sample, including those with higher intentions 
to migrate. However, notably among individuals aged 26 to 34, a strong inclination towards migration 
in the near future is associated with lower levels of employment. Within this age bracket, 71% of those 
indicating a Ψvery likelyΩ inclination towards migration are employed, compared to 87% among those 
reporting Ψnot likely at allΩ, 96% among those indicating Ψslightly unlikelyΩ, and 86% among those 
expressing Ψsomewhat likelyΩ intentions. This underscores the association between diminished 
employment opportunities and increased likelihood of migration, affirming the influence of economic 
factors as significant push and pull factors in migration decisions. 

An additional interesting observation is that although males constitute the majority in every age group 
across all migration intentions, they are relatively more predominant in the age range of 18 to 25 years 
when expressing a Ψsomewhat likelyΩ (92%) or Ψvery likelyΩ (86%) likelihood of migrating to another 
country in the near future. While definitive conclusions cannot be drawn due to the limited sample 
size of women, these findings suggest a tendency for female respondents to migrate at slightly later 
stages in their life compared to male ones. 

Individual Migration History 

Before delving into the analysis of migration intentions and driving factors, it is crucial to investigate 
the migration histories of our surveyed individuals. We inquired respondents about their prior 
experiences related to living abroad, the length of stay abroad, and the countries they have returned 
from. Our findings indicate that only a small subset (10%) have lived outside Iraq, with 66% of those 
who lived abroad staying between one and five years, 21% lived less than a year, and 12% lived abroad 
for more than five years. Among this group, a significant portion (44%) have returned from Türkiye, 
making it the most prevalent country of return, followed by Syria (14%). Reasons for returning vary, 
with the most frequently cited being improved economic conditions (19%), closely followed by family 
constraints (17%). Figure 12 shows a detailed breakdown of the countries from which respondents 
have returned, while Figure 13 shows the reasons for return, offering a glimpse into the individual 
migration realities of our sample. 
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Figure 12: Countries of return 

 

Figure 13: Reasons of return 

 

5.3 The migration desire: Intentions and influences 

Conceiving and considering migration constitute what Hagen-Zanker et al. referred to as imagination 
within the area of migration.66 This encompasses various mental processes, such as pondering or 
envisioning a destination or a potential new life in a different country. However, not all visualisations 
or imaginations of migration materialise in reality. Throughout the migration journey, both tangible 
ŀƴŘ ƛƴǘŀƴƎƛōƭŜ ŜƭŜƳŜƴǘǎ Ǉƭŀȅ ŀ ǎƛƎƴƛŦƛŎŀƴǘ ǊƻƭŜ ƛƴ ƛƴŦƭǳŜƴŎƛƴƎ ŀƴŘ ƎǳƛŘƛƴƎ ƳƛƎǊŀƴǘǎΩ ŘŜŎƛǎƛƻƴǎ ƻƴ 
whether to migrate, how to migrate, and when, as well as through which channels. This section will 
focus on exploring the intentions to migrate, the anticipated timeline, the main drivers, and the key 
influencers that have an impact on potential ƳƛƎǊŀƴǘǎΩ decision making. As stated previously, the initial 
query in our survey pertained to whether respondents are considering migrating out of Iraq. The 
below Figure 14 depicts the responses categorised by various demographics, including age groups, 
governorate, population group, and working status. Overall, about 47% of the respondents often 
think about migrating, 41% occasionally think about it, and 10% have already made plans towards 

 

66 WŜǎǎƛŎŀ IŀƎŜƴπ½ŀƴƪŜǊΣ DŜƳƳŀ IŜƴƴŜǎǎŜȅΣ ŀƴŘ /ŀǘŜǊƛƴŀ aŀȊȊƛƭƭƛΣ ά{ǳōƧŜŎǝǾŜ ŀƴŘ LƴǘŀƴƎƛōƭŜ CŀŎǘƻǊǎ ƛƴ 
aƛƎǊŀǝƻƴ 5ŜŎƛǎƛƻƴπaŀƪƛƴƎΥ ! wŜǾƛŜǿ ƻŦ {ƛŘŜπ[ƛƴŜŘ [ƛǘŜǊŀǘǳǊŜΣέ aƛƎǊŀǝƻƴ {ǘǳŘƛŜǎ ммΣ ƴƻΦ н όнлноύΥ нлноςнопфΣ 
ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлфоκƳƛƎǊŀǝƻƴκƳƴŀŘллоΦ 
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migrating, while a few (2%) have already tried to migrate recently. Upon analysing the age 
distribution, the younger cohort (18 to 25 years old) exhibits a higher tendency to consider migration 
(51%), whereas the older age groups show less consideration, particularly those aged 50 and above. 
This finding is consistent with the earlier results presented in the above table where we examined the 
different demographic characteristics to determine the profile of a potential migrant. 

Figure 14: Potential migration out of Iraq  

 

Following up on the previous observations, where it was noted that the highest likelihood to migrate 
was registered in Dohuk, this governorate exhibits lower levels of development compared to Erbil 
and Sulaymaniyah, along with a more tribal and conservative social structure. These factors may 
influence the younger demographic to consider migration with greater probability and/or frequency. 
Additionally, Dohuk has an easy access to Türkiye, which is the first destination en-route to Europe, 
as seen in the Returnee Report. 

! ǎŜŎǘƛƻƴ ƻŦ ǘƘŜ ǎǳǊǾŜȅ ǿŀǎ ŘŜŘƛŎŀǘŜŘ ǘƻ ŜȄŀƳƛƴƛƴƎ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎΩ ƳƛƎǊŀǘƛƻƴ ƛƴǘŜƴǘƛƻƴǎ ŀƴŘ 
decision-making processes (see Figure 15). The willingness to migrate varies significantly, with 42% of 
respondents ŎƻƴǎƛŘŜǊƛƴƎ ƳƛƎǊŀǘƛƻƴ ŀǎ ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ and 17% indicating a high likelihood to 
migrate. Conversely, a substantial portion of respondents (40%) remain uncertain about migration, 
indicating that they are either ΨǎƭƛƎƘǘƭȅ ǳƴƭƛƪŜƭȅΩ or Ψƴƻǘ ƭƛƪŜƭȅ ŀǘ ŀƭƭΩ to migrate. Further analysis by age 
segmentation reveals a notable trend among the younger population, particularly those between 18 
ŀƴŘ нр ǿƘƻ ǎƘƻǿ ŀ ƘƛƎƘŜǊ ǘŜƴŘŜƴŎȅ όмф҈ύ ǘƻ ƳƛƎǊŀǘŜΣ ǿƛǘƘ ΨǾŜǊȅ ƭƛƪŜƭȅΩ ŎƻƳǇŀǊŜŘ ǘƻ just 7% in both 
age groups 35-пф ŀƴŘ рлҌΦ IƻǿŜǾŜǊΣ ƛŦ ΨǾŜǊȅ ƭƛƪŜƭȅΩ ŀƴŘ ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ ŀǊŜ ŎƻƳōƛƴŜŘΣ ǿŜ ǎŜŜ ǘƘŀǘ 
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both age groups 18-25 and 26-34 are equal percentages at 61% each. This underscores the younger 
ƎŜƴŜǊŀǘƛƻƴǎΩ ǎǘǊƻƴƎŜǊ ƛƴŎƭƛƴŀǘƛƻƴ ǘƻ ƳƛƎǊŀǘŜΦ {ƛƳƛƭŀǊƭȅΣ 5ƻƘǳƪ ǊŜƎƛǎǘŜǊǎ ǘƘŜ ƘƛƎƘŜǎǘ ǇǊƻǇƻǊǘƛƻƴ ƻŦ 
respondents (33%) who feel very likely to migrate, whereas Erbil and Sulaymaniyah present lower 
percentages (11% and 7%, respectively). Both IDPs and local residents present comparable findings, 
even though IDPs show a slightly higher likelihood to migrate. Within the working status category 
noteworthy observations arise; individuals not engaged in labour or education show the highest 
percentages of considering migration (28%). Further exploration into the likelihood of migrating in the 
near future in correlation with education levels demonstrate that, respondents with higher 
educational levels show a greater intention to migrate, notably those holding a bachelor's degree 
ŜȄǇǊŜǎǎƛƴƎ ŀ ΨǾŜǊȅ ƭƛƪŜƭȅΩ όнн҈ύ ŀƴŘ ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ όпн҈ύ ǎǘŀƴŎŜ ǘƻ ƳƛƎǊŀǘŜΦ 

Figure 15: Likelihood to migrate in the near future 

 

The anticipated timeline for migration among Iraqis who have previously indicated they are 
ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ ƻǊ ΨǾŜǊȅ ƭƛƪŜƭȅΩ ǘƻ ƳƛƎǊŀǘŜ shows a significant proportion (48%) predicting to migrate 
between two and five years, suggesting a medium-term view of migration plans. In contrast, 29% of 
respondents anticipate migrating in less than two years, 16% foresee migration beyond the five years, 
and 7% remain uncertain about the timing of their migration attempts (see Figure 16). 
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Figure 16: Planned timing for migration 

 

*Only asked if respondent is 'somewhat likely' or 'very likely' to migrate 

The likelihood of migration segmented by gender shows that both male and female respondents tend 
ǘƻǿŀǊŘǎ ǘƘŜ ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ ƻǇǘƛƻƴ ǿƘŜƴ ŀǎƪŜŘ ŀōƻǳǘ ǘƘŜ ƭƛƪŜƭƛƘƻƻŘ ǘƻ ƳƛƎǊŀǘŜ ǘƻ ŀƴƻǘƘŜǊ ŎƻǳƴǘǊȅ 
in the near future (see Figure 17). Particularly noteworthy are the similarities in decision-makings 
between male and female respondents. Across all four categories of the scale (not likely at all, slightly 
unlikely, somewhat likely, and very likely), the selected options show remarkable similarity for both 
ƎŜƴŘŜǊǎΦ ¢ƘŜ Ƴƻǎǘ ŎƘƻǎŜƴ ŀǇǇŜŀǊǎ ǘƻ ōŜ ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩΣ ŦƻƭƭƻǿŜŘ ōȅ ΨǎƭƛƎƘǘƭȅ ǳƴƭƛƪŜƭȅΩΣ ǘƘŜƴ ΨǾery 
ƭƛƪŜƭȅΩΣ ǿƛǘƘ ǘƘŜ ƭŜŀǎǘ ŦŀǾƻǳǊŜŘ ƻǇǘƛƻƴ ōŜƛƴƎ ΨŎƻƳǇƭŜǘŜƭȅ ǳƴƭƛƪŜƭȅΩΦ  

Figure 17: Likelihood of migration by gender 

 

Further analysis was conducted to understand the age-based variations in migration intentions. The 
results in Figure 18 indicate varying attitudes towards migration among male respondents across 
various age groups. Younger males aged 18 to 25 show a moderate to high inclination towards 
migration, with a ƳŀƧƻǊƛǘȅ όпп҈ύ ŎƻƴǎƛŘŜǊƛƴƎ ƛǘ ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ, and a notable fraction (18%) 
ŘŜŜƳƛƴƎ ƛǘ ΨǾŜǊȅ ƭƛƪŜƭȅΩΣ indicating openness to the idea of moving to another country. In the 26-34 age 
ƎǊƻǳǇΣ ǘƘƛǎ ƻǇŜƴƴŜǎǎ ǇŜǊǎƛǎǘǎΣ ǿƛǘƘ ŀƴ ƛƴŎǊŜŀǎŜŘ ƭƛƪŜƭƛƘƻƻŘ ƻŦ ǊŜƎŀǊŘƛƴƎ ƳƛƎǊŀǘƛƻƴ ŀǎ ΨǾŜǊȅ ƭƛƪŜƭȅΩΦ ! 
shift towards uncertainty becomes apparent in the responses of individuals aged 35 to 49. Here, 
nŜŀǊƭȅ ƘŀƭŦ ƻŦ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎ όпс҈ύ ƭŜŀƴ ǘƻǿŀǊŘǎ ΨǎƭƛƎƘǘƭȅ ǳƴƭƛƪŜƭȅΩΣ indicating a decreased 
inclination towards migration, although a significant number still considers ƛǘ ŀǎ ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩΦ 
This scepticism peaks in the 50 to 65 age group, where there is a pronounced resistance to migration: 
ǘƘŜ ƳŀƧƻǊƛǘȅ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǊŀǘŜ ǘƘŜ ƭƛƪŜƭƛƘƻƻŘ ƻŦ ƳƻǾƛƴƎ ǘƻ ŀƴƻǘƘŜǊ ŎƻǳƴǘǊȅ ŀǎ ŜƛǘƘŜǊ Ψƴƻǘ ƭƛƪŜƭȅ ŀǘ 
allΩ or ΨǎƭƛƎƘǘƭȅ ǳƴƭƛƪŜƭȅΩ όсп҈ ŎƻƳōƛƴŜŘύΦ ¢ƘŜ ǇŜǊŎŜƴǘŀƎŜ ƻŦ ǘƘƻǎŜ ǿƘƻ ŎƻƴǎƛŘŜǊ ƳƛƎǊŀǘƛƻƴ ΨǾŜǊȅ ƭƛƪŜƭȅΩ 
drops sharply in this age group (10%), suggesting that the likelihood of migration diminishes with age. 
Overall, the trend across all age groups leans towards a ΨǎƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ ǎǘŀƴŎŜ towards migration, 
indicating a general openness among males. 
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Figure 18: Male's intentions to migrate according to age 

 

Intentions to Migrate ς why and why not? where, how, and with whom? 

Exploring the perspectives of individuals who are currently not considering migrating to another 
country unveil interesting insights (see Figure 19). The majority of respondents (55%) attribute their 
decision to a lack of resources as the primary reason, while 28% express being bound by family 
obligations, and 19% mention the presence of their family and friends in Iraq. These individuals 
encompass those who have responded with Ψƴƻǘ ƭƛƪŜƭȅ ŀǘ ŀƭƭΩΣ ΨǎƭƛƎƘǘƭȅ ǳƴƭƛƪŜƭȅΩΣ ƻǊ Ψdo not knowΩ. 

Figure 19: Reasons for delaying migration 

 

Numerous studies have investigated factors driving emigration from Iraq, shedding light on the 
elements shaping their decision-making process. According to the IOM, the deteriorating security 
situation and the economic crisis stand out as primary drivers, followed by political instability, 
insecurity, and corruption.67 In the MIRAMI-survey findings, a substantial 62% of respondents who 
express a likelihood of migration (Ψsomewhat likelyΩ or Ψvery likelyΩ) identify the lack of economic 
opportunities as a key driver while 51% point to the poor quality of life and well-being. This indicates 
that a majority perceive economic prospects as inadequate in their current location and are thus 
hoping for better prospects elsewhere. In fact, the economic and political challenges that have 
plagued Iraq since 2003 have also strained the healthcare system, diminishing its quality, efficiency, 
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and accessibility.68 This could also shed light on the well-being aspect, since considerations regarding 
quality of life play a significant role in the desire to migrate, possibly also reflecting dissatisfaction with 
social services, health care, or community infrastructure. Furthermore, political instability is 
highlighted by 35% of respondents, underscoring concerns about the political climate and its impact 
on personal and societal stability. Although somewhat lower, the lack of personal freedom (35%) and 
unstable security conditions (21%) remain notable factors influencing migration decisions. 

Figure 20: Factors influencing migration decision 

 

Civil Development Organisation in their interview stated that governments should deeply consider the 
underlying reasons motivating people towards irregular migration, in order to address the root causes 
of this issue. During their information sessions, people always ask them to advocate on their behalf to 
the governments and high-level authorities, delivering their messages on the need to provide job 
opportunities at least. 

The aim of our analysis is to ascertain whether the aggregate trends observed across the sample 
exhibit variations when subjected to cross-tabulation with different demographic characteristics or 
variables. This allows us to interpret the differential impact of these characteristics on the observed 
phenomena, thereby enhancing our understanding of the underlying dynamics at play. To achieve 
this, we compared the highlighted primary reasons influencing decisions across different age groups 
(Figure 21) and among respondents across all three distinct governorates (Figure 22). For respondents, 
ΨƭŀŎƪ ƻŦ ŜŎƻƴƻƳƛŎ ƻǇǇƻǊǘǳƴƛǘƛŜǎΩ ƛǎ ǘƘŜ Ƴƻǎǘ ƛƴŦƭǳŜƴǘƛŀƭ ŦŀŎǘƻǊ to migrate, with a notably higher 
incidence among the younger group (67%) compared to the older demographic (48%). Ψ.ŀŘ ǉǳŀƭƛǘȅ ƻŦ 
life and well-ōŜƛƴƎΩ ǊŜƳŀƛƴ ǘƘŜ ǎŜŎƻƴŘ Ƴƻǎǘ ƛƴŦƭǳŜƴǘƛŀƭ ŦŀŎǘƻǊΣ ǿƛǘƘ ƘƛƎƘŜǊ ǇǊŜǾŀƭŜƴŎŜ ŀƳƻƴƎ ǘƘŜ 
younger group (54%). A noteworthy observation is that political instability is of greater concern for 
the older age group (40%), positioning it as the third influential factor for this demographic, followed 
ōȅ ΨǳƴǎǘŀōƭŜ ǎŜŎǳǊƛǘȅ ŎƻƴŘƛǘƛƻƴǎΩ όнп҈ύΦ hǾŜǊŀƭƭΣ ŜŎƻƴƻƳƛŎ ǇǊƻǎǇŜŎǘǎ ǎǘŀƴŘ ƻǳǘ ŀǎ ǘƘŜ ŦƻǊŜƳƻǎǘ 
determinant of migration decisions, particularly among the youth, while political and security 
concerns held more sway among the older group. The data thus indicate that while there are shared 
concerns across age groups, the intensity and prioritisation of these factors differ, likely reflecting 
different life stages and circumstance.  

 

68 wƻōŜǊǘ LǎǘŜǇŀƴƛŀƴΣ άaŀǇǇƛƴƎ LǊŀǉΩǎ tƻǎǘπнлло IŜŀƭǘƘ /ǊƛǎƛǎΥ ¢ǿƻ 5ŜŎŀŘŜǎ ƻŦ wŜǘǊƻƎǊŜǎǎƛƻƴ ŀƴŘ YƭŜǇǘƻŎǊŀŎȅΣέ 
/ŜƴǘǊŜ CǊŀƴœŀƛǎ ŘŜ wŜŎƘŜǊŎƘŜ {ǳǊ ƭΩLǊŀƪ όōƭƻƎύΣ WŀƴǳŀǊȅ омΣ нлнпΣ ƘǧǇǎΥκκŎŦǊƛπƛǊŀƪΦŎƻƳκŜƴκŀǊǝŎƭŜκƳŀǇǇƛƴƎπƛǊŀǉǎπ
ǇƻǎǘπнллоπƘŜŀƭǘƘπŎǊƛǎƛǎπǘǿƻπŘŜŎŀŘŜǎπƻŦπǊŜǘǊƻƎǊŜǎǎƛƻƴπŀƴŘπƪƭŜǇǘƻŎǊŀŎȅπнлнпπлмπомΦΦ 
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Figure 21: Factors influencing ƳŀƭŜΩǎ decisions to migrate by age and governorate 

 

Upon incorporating the data segmented by governorates, it becomes evident that regional disparities 
significantly shape the factors influencing migration decisions. Across all governorates the 
predominant factor remains the lack of economic opportunities, with the highest incidence 
observed in Sulaymaniyah (77%), followed by Dohuk (70%) and Erbil (40%). Interestingly, 
Sulaymaniyah has the highest level of concern regarding the lack of economic opportunities, despite 
showing the lowest unemployment rates among respondents. Of particular interest is the order of 
leading factors influencing migration decisions, ŦǊƻƳ ΨƭŀŎƪ ƻŦ ŜŎƻƴƻƳƛŎ ƻǇǇƻǊǘǳƴƛǘƛŜǎΩ ǘƻ ΨōŀŘ ǉǳŀƭƛǘȅ 
of life and well-ōŜƛƴƎΩΣ ŦƻƭƭƻǿŜŘ ōȅ ΨǇƻƭƛǘƛŎŀƭ ƛƴǎǘŀōƛƭƛǘȅΩ ŀƴŘ ΨƭŀŎƪ ƻŦ ǇŜǊǎƻƴŀƭ ŦǊŜŜŘƻƳΩΦ IƻǿŜǾŜǊΣ ǿƘŜƴ 
reviewed from the perspective of each governorate, not all factors follow the same order of influence. 
For instance, in Erbil the primary factor is lack of economic opportunities, followed by political 
instability (31%), unstable security conditions (29%), and lack of personal freedom (27%). This 
illustrates that the prioritisation of factors varies across contexts, highlighting the nuanced dynamics 
influencing migration decisions within each governorate. Several respondents identify more than one 
key factor influencing their decision to migrate. This overlap is critical for understanding the 
ŎƻƳǇƭŜȄƛǘȅ ƻŦ ƳƛƎǊŀǘƛƻƴ ŘŜŎƛǎƛƻƴǎΣ ǿƘŜǊŜ ƳǳƭǘƛǇƭŜ ŦŀŎǘƻǊǎ ƻŦǘŜƴ ƛƴǘŜǊŀŎǘ ǘƻ ǎƘŀǇŜ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ 
choice. Certain drivers, such as climate change, serve as indirect factors that may influence other 
drivers.69 Furthermore, individuals departing from the same location may do so for various reasons, 
thereby allowing respondents to select multiple factors they deem essential to their decision-making 
process. 
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Figure 22: Factors influencing migration decision by governorate 

 

Further analysis was undertaken to examine the factors influencing male respondentǎΩ ŘŜŎƛǎƛƻƴ ǘƻ 
migrate, segmented by age groups across the three governorates. The most striking observation is 
the overwhelming impact of the lack of economic opportunities among both age groups 18-25 and 
26-34. Notably, Dohuk exhibits a pronounced spike not only in the lack of economic opportunities, but 
also in factors such as bad quality of life and well-being, political instability, and lack of personal 
freedom. Dohuk generally tends to have the highest numbers across almost all factors except for 
family reunification, where Erbil has the lead. Interestingly, no male respondent in Dohuk states 
climate change as factors that might influence their decisions to migrate, which may explain the 
heightened prominence of other factors. Moreover, climate change is also the least mentioned factor 
among male respondents in Erbil and Sulaymaniyah, suggesting it may not be recognised as a pressing 
concern or is overshadowed by more immediate issues. The lack of economic opportunities emerges 
as a significant influencing factor among women as well. However, the significance varies across age 
groups and governorates. The highest concern regarding the lack of economic opportunities is 
among women in the 26-34 age group in Erbil. This may be influenced by the fact that out of the 159 
female respondents surveyed in the sample, 85 of them live in Erbil. 

Key influencers in decision-making 

Our MIRAMI survey data show that individual agency and family or external pressures often intersect. 
Figure 23 supports the notion of individual agency as a significant driver of migration decisions, with 
a notable 35% of respondents indicating that their choice to migrate is made independently of 
external influencers. However, the chart also highlights the considerable role of family members in 
Iraq in influencing decision-making, whether they encourage or discourage migration. In this context, 
57% of the respondents who mention family and friends in Iraq highlight that they have discouraged 
them from migrating. The next significant influencers are friends in Iraq and abroad (both at 20%), 
who lean towards encouraging potential migrants to migrate. A striking finding from our analysis is 
that 17% of respondents identify government officials as key influencers, primarily in encouraging 
ǊŜǎǇƻƴŘŜƴǘǎΩ ƛƴǘŜƴǘƛƻƴǎ ǘƻ ƳƛƎǊŀǘŜ. Respondents do not refer to high-level officials but rather to 
public servants, who might even be connected to the respondents through kinship or friendship 
relations, and with whom respondents generally interact for routine administrative tasks. Overall, it 
appears that only family in Iraq has discouraged respondents from migrating, while other influencers 
have predominantly encouraged migration intentions. 
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Figure 23: Key Influencers in Decision-making 

 

Furthermore, the vast majority of respondents in our sample (98%) highlight that it is their own choice 
to migrate. Among the remaining 2% who experience pressure to migrate, the main reasons are family 
pressure (38%) and both threats and coercion (13% each), while 38% state other reasons such as being 
asked by the husband (family reunification). 

Preferred country of destination: why? 

As mentioned earlier, migration choices are deeply personal and often linked to a search for better 
life, especially among those who feel socially marginalised or economically deprived. Upon examining 
the data on migration destination preferences, Germany emerges as the most favoured country, with 
19% of respondents selecting it. This aligns with data from the Federal Office for Migration and 
Refugees (BAMF), which highlight that the main countries of origin of migrants coming to Germany 
are Syria, Afghanistan, and Iraq.70 The UK is the second most popular choice (17%), followed by Canada 
(15%) and the USA (11%). Sweden is selected by 10% of the respondents, while 3% of respondents 
who have selected other non-European countries refer to destinations such as Türkiye and the UAE. 
Overall, the data indicate a strong inclination towards European countries, with a combined 56%, 
some of which already host a significant Iraqi and Kurdish diaspora. These results mirror those 
ƎŜƴŜǊŀǘŜŘ ōȅ DŀƭƭǳǇΩǎ ²ƻǊƭŘ tƻƭƭ, which interviewed nearly 600,000 individuals across 156 countries 
between 2013 and 2016. Their results also indicate that the top countries migrants want to move to 
are the USA (21%), Germany (6%), Canada (5%), and the UK (5%).71 

 

70 .!aCΣ άaƛƎǊŀǝƻƴ wŜǇƻǊǘ нлнмΥ YŜȅ CƛƴŘƛƴƎǎέ ό.ŜǊƭƛƴΥ CŜŘŜǊŀƭ hŶŎŜ ŦƻǊ aƛƎǊŀǝƻƴ ŀƴŘ wŜŦǳƎŜŜǎΣ нлнмύΣ 
ƘǧǇǎΥκκǿǿǿΦōŀƳŦΦŘŜκ{ƘŀǊŜŘ5ƻŎǎκ!ƴƭŀƎŜƴκ9bκCƻǊǎŎƘǳƴƎκaƛƎǊŀǝƻƴǎōŜǊƛŎƘǘŜκƳƛƎǊŀǝƻƴǎōŜǊƛŎƘǘπнлнмπ
ȊŜƴǘǊŀƭŜπŜǊƎŜōƴƛǎǎŜΦǇŘŦΚψψōƭƻōҐǇǳōƭƛŎŀǝƻƴCƛƭŜϧǾҐсΦ 
71 /ƘŀǊƭƻǧŜ 9ŘƳƻƴŘΣ ά²ƘƛŎƘ /ƻǳƴǘǊƛŜǎ 5ƻ aƛƎǊŀƴǘǎ ²ŀƴǘ ǘƻ aƻǾŜ ¢ƻΚΣέ ²ƻǊƭŘ 9ŎƻƴƻƳƛŎ CƻǊǳƳ όōƭƻƎύΣ нлмтΣ 
ƘǧǇǎΥκκǿǿǿΦǿŜŦƻǊǳƳΦƻǊƎκŀƎŜƴŘŀκнлмтκммκǘƘŜǎŜπŀǊŜπǘƘŜπŎƻǳƴǘǊƛŜǎπƳƛƎǊŀƴǘǎπǿŀƴǘπǘƻπƳƻǾŜπǘƻκΦ 
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Figure 24: Considered country for migration  

 

Source: AuthorsΩ ŜƭŀōƻǊŀǘƛƻƴ using mapchart.net 

Following the inquiry about preferred destinations, our survey delved into the motivations behind 
these choices, which allowed participants to select multiple reasons for their selection (see Figure 25). 
Among the most frequently chosen countries of destination ς Germany, the UK, Canada, the USA, and 
Sweden ς our analysis reveals that the top reasons for selecting these destinations are better 
economic opportunities and an improved quality of life. This underscores the importance of 
economic prospects and lifestyle enhancements in the migration decision-making process. 

Figure 25: Reasons for choosing destination 

 

We also conducted a cross-tabulation analysis on the 107 individuals who had previously lived outside 
of Iraq and subsequently returned. The analysis identified patterns and trends among migrants about 
their preference for returning to the same country, region, or elsewhere.  A striking result is that all 
individuals who returned from the global south and Türkiye have either selected the global north as 
their preferred destination or have not chosen any destination (see Table 4). 
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Table 4: Preferred destination of future migration by country of return 

Countries of 
Return 

Preferred Destination 

USA UK Australia Canada Germany Sweden Türkiye 
No specific 
destination 

Australia   1      

Austria 1    1    

Canada    1     

Egypt     1    

Germany 1  1 1 3   1 

Greece        1 

Iran     1    

Jordan 3  3 1 3    

Lebanon   1 2 1    

Malaysia       1  

Netherlands        1 

Saudi Arabia        2 

Sweden      1   

Syria 2 3  2 5 2   

Türkiye 9 4 1 7 9 4 3 6 

UAE     1   1 

UK 
 

3 
      

Given the sensitivity surrounding irregular migration, our survey took a cautious approach deliberately 
avoiding direct questions regarding irregularity and the irregular migration process to minimise 
potential discomfort. However, we asked participants if they would consider migrating to their 
preferred destination without a valid passport and the required legal documents. The responses reveal 
a notable distribution: 28% of participants indicate willingness to undertake such travel, 13% remain 
uncertain, while the majority (59%) explicitly dismiss the idea, highlighting a strong preference for 
regular migration pathways (see Figure 26). 

Interestingly, 89% of female participants express a firm rejection to migrate irregularly, while 7% of 
them are uncertain. A deeper examination reveals that older respondents are less inclined to migrate 
without a valid passport and legal documents (78% for those between 35 and 49 years old) and (86% 
for those older than 50), while this percentage decreases to 62% and 52% when considering those 
below 34 years old (see Figure 26). Despite the age disparity and the fact that the majority of 
respondents are young, still the tendency to not migrate irregular prevails. Moreover, those who are 
studying also indicate lower inclination to travel irregularly compared to those who are active in the 
labour market. 
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Figure 26: Considering irregular migration 

 

 

When analysing the data across the three governorates, we observe that the overwhelming majority 
of respondents in Erbil would refuse to undertake irregular migration, while in both Dohuk and 
Sulaymaniyah an almost equally balanced percentage of respondents either show interest to travel 
irregularly or would never consider it (see Figure 27). These findings underscore the importance of 
tailoring the campaign according to the specific needs and preferences of potential migrants. 

Figure 27: Considering irregular migration by governorate 

 

Furthermore, when examining the results in more detail by considering other factors such as the 
financial ability to migrate, it is observed that among those who are able to finance travelling without 
papers, the results are not very different from the overall sample, with 32% of respondents who 
would consider it, while 57% would not (see Figure 28). However, among those who are not able to 
finance it, the results drop significantly, with only 13% that who would consider it and a substantial 
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70% who would not, possibly due to the increased difficulties associated with the lack of resources. 
Regarding the sources of information about migration, those who rely on family and friends are the 
least likely to consider irregular migration (24%), while those who rely on TV and radio are more 
open to the idea of travelling without papers (49%). This finding mirrors the fact observed earlier, 
where we saw how influence received from the family is frequently to discourage migration. 

This suggests that the channels through which individuals receive information about migration are 
influenced by the type and way in which information is presented, which will be explored more in 
the subsequent chapter. 

Figure 28: Considering irregular migration by ability to finance it and source of information 

 

Figure 29 below highlights the main factors that may lead potential migrants to consider migrating 
irregularly. The most significant results indicate that respondents perceive irregular migration as 
quicker (76%) and cheaper (73%) than through legal channels, thus suggesting that individuals might 
possess incorrect or inaccurate information regarding this path. As highlighted by the IOM, the 
irregular journey to the intended destination can indeed take months or even years.72 Furthermore, 
the fact that many other migrants have been migrating irregularly in the past is also a significant factor 
ŀŦŦŜŎǘƛƴƎ ǇŜƻǇƭŜΩǎ ŀǘǘƛǘǳŘŜǎΣ ŀǎ highlighted by 49% of the respondents. The other factors such as 
recommendations from family and friends abroad and returnees do not seem to be very significant. 

Data on considering migrating irregularly was also disaggregated by access to information about 
migration (which will be discussed in more detail in section 5.5). Some trends show that respondents 
who have access to information about migration tend to not consider irregular migration, and their 
refusal to undertake this pact increases with their awareness of migration (see Figure 30). Those who 
consider to have access to information about migration (80%) are unlikely to travel irregularly. 

 

72 LhaΣ άYŜȅ aƛƎǊŀǝƻƴ ¢ŜǊƳǎέ όLƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлнпύΣ ƘǧǇǎΥκκǿǿǿΦƛƻƳΦƛƴǘκƪŜȅπ
ƳƛƎǊŀǝƻƴπǘŜǊƳǎΦ 
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Figure 29: Main factors for considering irregular migration 

 

Figure 30: Intentions of irregular migration by access to information about migration 

 

When the data is further disaggregated by the source of information on migration (Figure 31), it is 
noteworthy that respondents who rely on other migrants for their source of information tend to 
indicate that migrating irregularly is quicker (86%), making it the highest percentage among the 
different sources. While the difference may not be too significant from the rest of the responses, this 
finding underscores the potential influence of peer networks in shaping perceptions about irregular 
migration. Comparatively, the results are not significantly different between respondents who inform 
themselves through one source or another. 

Figure 31: Main factors for considering irregular migration by source of information 

 

Overall, looking at those with strong intentions to migrate, we can conclude that the composite 
potential irregular migrant profile is male (n=279), between 18 and 25 years old (n=144), based in 
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Sulaymaniyah (n=143), active in the labour market with full-time employment (n=99), with an 
individual income of 500,000 ς 800,00 IQD (n=77), and with completed high school education 
(n=110). 

Figure 32: Irregular migrant profile 

 

 

 

 

  

18 ς 25 
years 

Male 

Sulaymaniyah 
Employed 

full-time 

Completed 
high school 

500,000 ς 800,00 
IQD 

Irregular Iraqi Migrant 



 

рс 

 

5.4 In anticipation: TƘŜ ƳƛƎǊŀƴǘΩǎ ǇǊŜǇŀǊŀǘƻǊȅ ǇƘŀǎŜ 

This section delves into the preparatory phase of the migration, exploring the steps that respondents 
have already taken in preparation to migrate, their duration, the source and kind of support received, 
and the potential challenges they might have experienced. 

Table 5: Preparatory steps of migration 

 

From our survey, it is evident that the majority of respondents (56%) have not taken any steps 
towards preparing for migration. Among those likely to migrate, a smaller proportion (38%) have not 
taken any steps yet, suggesting a higher level or readiness or intent among this group compared to 
the general population of respondents. However, an overwhelming majority of respondents (82%) 
have not begun preparations yet, which aligns with their stated low intentions to migrate. Gathering 
information on the preferred country of destination is a common step for those considering migration, 
as indicated by 28% of all respondents. This step is equally common among those who specifically 
indicate their likelihood to migrate (38%), which may suggest that information gathering is a pivotal 
early step for those seriously considering migration. Even among those who are unlikely to migrate, 
14% have also gathered this information. Moreover, lower percentages of respondents likely to 
migrate have taken more concrete steps towards the preparation, such as contacting friends and 
family for assistance (20%), applying for a visa (12%), collecting the required documents (11%), and 
contacting an agent (11%). Those unlikely to migrate state that they have not applied for a visa, and 
only 1% have collected the required documentation. Further down the list of preparatory steps, such 
as learning the language of the, making payments to an agent are even less common, with (5%) and 
(1%) of all respondents respectively have taken those steps. There is a clear distinction between those 
who are likely to migrate and those who are unlikely to migrate, with the former investing more efforts 
in the preparatory activities. It is noteworthy that the spectrum of preparedness ranges from initial 
information gathering to booking a ticket, suggesting that the path to migration involves a series of 
concrete steps, each requiring access to specific information. 

With the Figure 33 below, we can generate different profile of responses with the aim of distinguishing 
between aspiring and intending migrants. Despite not seeing significant results, the largest profile 
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comprises of 37% of people who have started preparatory steps and is likely to migrate in the near 
future. This identifies an intending migrant as somebody who has concrete migration intentions, has 
started to make plans, and has taken preparatory steps. The remaining profiles draw different degrees 
of aspiring migrants, with 33% of respondents not having taken any preparatory steps and unlikely to 
migrate in the near future, followed by those who are likely to migrate but have not yet taken any 
preparatory steps (22%). The smallest group consists of respondents who have started their 
preparatory steps but are unlikely to migrate (7%). Further disaggregation of data by age reveals that 
41% of younger respondents who are more likely to migrate have taken preparatory steps in this 
direction (Figure 34). This finding aligns with the finding that younger respondents are more likely to 
migrate, thus demonstrating a higher propensity to engage in preparatory steps. 

Figure 33: Preparatory steps by likelihood of migration 

 

Figure 34: Preparatory steps by likelihood of migration (age group below 30 years old) 

 

The majority (35%) of those who have taken some preparatory steps have taken three to six months 

to go through them, while 24% have taken one to three months, 20% more than six months, and 18% 

less than a month. When querying our sample about their financial plans for their migration journey 

(see Figure 35), irrespective of their intention to migrate regularly or not, the majority (49%) indicates 

that they intend to use their personal savings. This preference remains consistent across all surveyed 

age groups but sees a slight increase to 52% among those identifying as local residents rather than an 

IDPs. Moreover, sponsorship from parents or siblings emerges as the second most popular option 

among all respondents (25%) and particularly among the younger age cohort (29%), which may reflect 

greater financial dependence on the family. In contrast, only 15% of the older age group rely on family 

support. Notably, selling houses and assets is a significant funding source for older respondents 

(29%), compared to only 11% of the younger group who would consider this option. 
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Figure 35: Financial planning for migration 

 

The least chosen options for financing migration include sponsorship by extended family abroad, bank 
loans, loans from private lenders, and scholarships, each selected by 4% or less of all respondents. 
Notably, 23% of all respondents report that they would not be able to finance their migration 
journey, indicating a significant barrier in planning for their migration journey. The multiple-choice 
question allowed respondents to select various sources to finance their migration. 

In addition, we analysed the relationship between individual income and the methods of financing a 
migration journey (see Figure 36). Unsurprisingly, individuals with no income or very low income (less 
than IQD 160,000, or approximately USD 120) are most likely to report that they would not be able to 
finance their migration journey. Among those earning between IQD 500,000 and 800,000 (about USD 
380 and 610), it is most common to rely on personal savings for financial support. The option of selling 
houses and assets is most prevalent among the middle-income earners (IQD 500,000-1,600,000, 
equivalent to about USD 380 and 1,200) but not among the highest income earners (more than IQD 
1,600,000, or about USD 1,200), who can rely instead on their personal savings. Loans, both from 
banks and private lenders, appear sporadically across different income levels without a clear trend, 
possibly indicating that they are not the primary method of funding migration for most individuals. 
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Figure 36: Financing sources of migration by individual income 

 

Furthermore, when aggregating the data based on their likelihood to migrate or on their eligibility to 

migrate legally to their preferred country of destination (see Figure 37), we notice that among the 

group who are more likely to migrate, the majority plan on using their personal savings (52%), followed 

by sponsorship from parents and siblings (36%), while a smaller portion would consider selling their 

houses and assets (17%). These findings are consistent with our earlier results, which indicated that 

these three methods of financing are the most commonly used across all respondents. Interestingly, 

only 12% of those likely to migrate feel that they would not be able to finance their journey, 

suggesting a level of financial readiness among this group. Conversely, among those who are unlikely 

to migrate, a significant proportion of respondents (38%) report that they would not be able to finance 

their journey. This might also indicate a correlation between perceived financial barriers and the 

likelihood of migration. For the respondents who perceived themselves to be eligible to migrate 

legally, the reliance on personal savings is the highest of all (61%), while 11% report that they cannot 

finance it, representing the lowest percentages across all groups.  
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Figure 37: Financial planning by likelihood of migrating and eligibility to migrate  

 

When asking respondents about who would accompany them on their journey, the overwhelming 
majority (52%) states that they would be travelling alone, while 25% mention that they would travel 
with their immediate family, and another 10% with friends. It is interesting to note that only 6% of 
respondents mention that they would travel with an agent, thus potentially suggesting that they see 
the agent as a facilitator rather than as the accompanying person. Moreover, 19% of those likely to 
migrate in the near future indicate that they will travel with their children. 

Figure 38 presents the findings on the support received by individuals planning their migration, 
categorising the primary supporters and the type of support they have provided. This question was 
only asked to respondents who had previously indicated having taken preparatory steps. It is apparent 
that family in Iraq is the most significant source of support for potential migrants, indicated by 30% 
of the respondents. The primary form of support that the family provides is financial support, in 79% 
of the cases. Interestingly, 21% of respondents declare that they have not received any support from 
anyone. Friends abroad emerge as the next most substantial source of support (20%), which can 
provide mostly information. Support from family abroad and friends in Iraq is relatively less common. 
Overall, family in Iraq or abroad mainly provides financial assistance, while friends abroad and in Iraq 
usually provide information and, in some cases, connections with an agent or a facilitator. Other 
stakeholders such as governments, the MRC in Baghdad, NGOs, returnees, community networks, or 
smugglers, are not mentioned as sources of support. This does not come as a surprise, as generally 
Iraqis turn to friends and family when they need assistance.73 

 

73 b5L LǊŀǉΣ άtƻƭƛǝŎŀƭ 5ƛǎǘǊǳǎǘ ŀƴŘ CǊǳǎǘǊŀǝƻƴ aƻǳƴǘ ŀǎ tŀƴŘŜƳƛŎ LƳǇŀŎǘǎ LǊŀǉΦ YŜȅ CƛƴŘƛƴƎǎ ƻŦ vǳŀƭƛǘŀǝǾŜ tǳōƭƛŎ 
hǇƛƴƛƻƴ wŜǎŜŀǊŎƘ /ƻƴŘǳŎǘŜŘ ƛƴ CƛǾŜ tǊƻǾƛƴŎŜǎ ƛƴ LǊŀǉέ ό²ŀǎƘƛƴƎǘƻƴΣ 5Φ/ΦΥ bŀǝƻƴŀƭ 5ŜƳƻŎǊŀǝŎ LƴǎǝǘǳǘŜΣ нлнмύΦ 
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Figure 38: Primary supporters in migration planning by type of support 

 

In terms of challenges faced by individuals who have taken preparatory steps (Figure 39), the majority 
of respondents (51%) face challenges in arranging for the required funds, which aligns with the 
previous findings according to which a significant number of potential migrants are unable to finance 
their journey. Following closely, 48% of respondents identify obtaining a visa as a challenge. 
Obtaining the required documents and navigating slow bureaucratic processes are also cited as 
challenges, experienced by 38% and 32% of respondents, respectively. 
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Figure 39: Migration preparation challenges 

 

Finding a credible agent and acquiring relevant and credible information on the destination country 
represent significant challenges for 24% and 13% of the respondents, respectively. These findings 
suggest that there are obstacles in obtaining credible information and guidance. Noteworthy is the 
fact that finding a credible agent does not seem to be high on the list. This aligns with a later finding 
regarding the need for a more informed decision to migrate, which reveals that knowing how to assess 
the credibility of agents is not a priority among respondents. 

When we cross-tabulated the challenges with the age groups (see Figure 40), we noticed that those 
in the age category 18-25 face the most difficulty in arranging the required funds, followed by 
difficulties in obtaining a visa or making living arrangements in the destination country. Respondents 
between 26 and 34 years old mention that getting a visa represent their most significant challenge.  

Figure 40: Challenges in migration preparation by age group 
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5.5 Information confidence levels and risk awareness 

Recent research on risk awareness suggests that 1) potential migrants intending to migrate irregularly 
are often aware of the risks involved along the migration route; 2) they tend to overestimate their 
likelihood of successfully reaching the destination country and securing anticipated job opportunities; 
3) there is an evident demand among potential migrants for improved access to migration-related 
information; 4) engagement in awareness-raising campaigns has been shown to influence potential 
ƳƛƎǊŀƴǘǎΩ ǇŜǊceptions of risk and their intentions regarding irregular migration.74  

These align with the findings from our survey, which reveals varying levels of awareness among 
respondents regarding the complexities of irregular migration. The following section will allow for 
better understanding on ǇƻǘŜƴǘƛŀƭ ƳƛƎǊŀƴǘǎΩ basic knowledge of migration and the general risk 
awareness associated with travelling irregularly. The results obtained will help the design of tailored 
campaign messages by addressing knowledge gaps and focusing on less accessible information. 

We asked the respondents to what extent they feel they have access to information about migration 
options in general (see Figure 41). About half of the respondents (46%) indicate that they have Ψǘƻ 
ǎƻƳŜ ŜȄǘŜƴǘΩ ŀŎŎŜǎǎ ǘƻ ƛǘΣ while 38% have access to information to a great extent. The two most 
extreme options (Ψnot having access at allΩ and Ψfully aware of how to access the informationΩ) are 
selected by 8% of the respondents. 

Figure 41: Access to migration options 

 

Figure 42 presents the confidence of the respondents in the accuracy of information they have 
gathered about migration destinations, segmented by the sources they have used to obtain this 
information from (more in-depth analysis of the sources of information will be discussed in chapter 
6). Overall, 62% of respondents are ŜƛǘƘŜǊ Ψmoderately confidentΩ (49%) ƻǊ Ψvery confidentΩ ό13%), 
opposed to the 38% of respondents who are Ψslightly confidentΩ (32%) and Ψnot confident at allΩ όс҈ύ. 

When we delve into the specifics, respondents who have used social media platforms to gather 
information on migration show slightly less confidence, with only 9% feeling very confident and 3% 
not confident at all, thus suggesting that social media are perceived as less reliable. In contrast, those 
who rely on TV and radio express greater confidence compared to social media, with 10% being very 
confident. Individuals who rely on family and friends or returnees as their source of information 
exhibit a similar pattern to the overall results. Those who gather information from government 
websiǘŜǎ ŜȄƘƛōƛǘ ƘƛƎƘŜǊ ŎƻƴŦƛŘŜƴŎŜ όнт҈ ŀǊŜ ΨǾŜǊȅ ŎƻƴŦƛŘŜƴǘΩ ŀƴŘ рл҈ ΨƳƻŘŜǊŀǘŜƭȅ ŎƻƴŦƛŘŜƴǘΩύ. The 
combined confidence level here is the highest among the groups, suggesting that official sources are 
perceived as more reliable. The most notable finding is related to the group that used the MRC 
information services, with 18% of respondents feeling ΨǾŜǊȅ ŎƻƴŦƛŘŜƴǘΩ of the information they have 
and a large segment being ΨƳƻŘŜǊŀǘŜƭȅ ŎƻƴŦƛŘŜƴǘΩ όсо҈ύΦ 

 

74 9ŘǳŀǊŘƻ !ŎƻǎǘŀƳŀŘƛŜŘƻ ŀƴŘ hǳƳŀǊƻǳ IŜōƛŜΣ ά5ƻ !ǿŀǊŜƴŜǎǎπwŀƛǎƛƴƎ /ŀƳǇŀƛƎƴǎ ƻƴ ǘƘŜ wƛǎƪǎ ƻŦ LǊǊŜƎǳƭŀǊ 
aƛƎǊŀǝƻƴ {ǳǇǇƻǊǘ {ŀŦŜǊ aƛƎǊŀǝƻƴ 5ŜŎƛǎƛƻƴǎΚ Lha wŜǎŜŀǊŎƘ tǊƻǾƛŘŜǎ bŜǿ 9ǾƛŘŜƴŎŜΦΣέ aƛƎǊŀǝƻƴ 5ŀǘŀ tƻǊǘŀƭ 
όōƭƻƎύΣ нлноΣ ƘǧǇǎΥκκǿǿǿΦƳƛƎǊŀǝƻƴŘŀǘŀǇƻǊǘŀƭΦƻǊƎκōƭƻƎκƴŜǿπŜǾƛŘŜƴŎŜπŀǿŀǊŜƴŜǎǎπǊŀƛǎƛƴƎπŎŀƳǇŀƛƎƴǎΦ 
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Figure 42: Confidence in information accuracy 

 

Furthermore, we inquired whether respondents are well-informed of their legal rights as migrants in 
terms of asylum procedures, human rights, identity documents, legal status, or in dealing with police 
and border authorities (see Figure 43). Those who feel fully informed account for 31% of the sample, 
while 15% believe that they are not informed at all. PƻǎƛǘƛǾŜ ŀƴǎǿŜǊǎ όΨȅŜǎΣ ŦǳƭƭȅΩ ŀƴŘ ΨȅŜǎΣ ǇŀǊǘƛŀƭƭȅΩύ 
ŎƻƴǎǘƛǘǳǘŜ ǘƘŜ ƳŀƧƻǊƛǘȅ ƻŦ ǘƘŜ ǎŀƳǇƭŜ όто҈ύΣ ƛƴŘƛŎŀǘƛƴƎ ƳƛƎǊŀƴǘǎΩ ƘƛƎƘ ƭŜǾŜƭ ƻŦ ƪƴƻǿƭŜŘƎŜΦ 
Nevertheless, the accuracy of such information remains uncertain, as it depends on the reliability of 
their sources. Disinformation, which is widespread, can be seen as an additional method employed to 
target vulnerable groups of society.75 Within the context of this survey, we did not inquire about the 
ǊŜǎǇƻƴŘŜƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ǘƘŜ ŀŎŎǳǊŀcy of the information, but we might find this out based on their 
ŀǎǎŜǎǎƳŜƴǘ ƻŦ ǘƘŜ ǎƻǳǊŎŜΩǎ ǊŜƭƛŀōƛƭƛǘȅΦ ²ƘŜƴ ǎǳǊǾŜȅƛƴƎ ǇŀǊǘƛŎƛǇŀƴǘǎ ŀōƻǳǘ ǘƘŜ presence of family 
members or friends in their desired destination country, and the extent to which they depend on 
them for accurate migration information, we find that 50% of the respondents have such connections 
abroad. Additionally, the majority (46%) only occasionally rely on these connections for accurate 
migration information. As stated in an interview with the Civil Development Organisation (CDO), 
getting information from family and friends or on social media might not always be accurate. 

ΨThey get some rumours from relatives and friends or there are some groups on social media that 
they provide information some of them which are not trueΩΦ (CDO, 2024). 

The dependence on and confidence in social media are also evident in the interview with WEO, where 
they mention that information on migration is predominantly sourced from social media within the 
community. Potential migrants tend to trust social media platforms more than other sources, and this 
results in depending on social media as the primary source of information on migration. 

ΨPeople get all their information and ideas for migration from social media publications. Illegal 
migration is having an impact on society. Migrants believe in different sources but especially on what 

they see on social media groups and posts online. That is by far the main source.Ω (WEO, 2024). 

 

75 WǳŘƛǘ {ȊŀƪŀŎǎ ŀƴŘ 9Ǿŀ .ƻƎƴŀǊΣ ά¢ƘŜ LƳǇŀŎǘ ƻŦ 5ƛǎƛƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ŀōƻǳǘ aƛƎǊŀƴǘǎ ŀƴŘ aƛƴƻǊƛǘȅ DǊƻǳǇǎ 
ƛƴ ǘƘŜ 9¦έ ό.ǊǳǎǎŜƭǎΥ 5ƛǊŜŎǘƻǊŀǘŜ DŜƴŜǊŀƭ ŦƻǊ 9ȄǘŜǊƴŀƭ tƻƭƛŎƛŜǎ ƻŦ ǘƘŜ 9ǳǊƻǇŜŀƴ ¦ƴƛƻƴΣ нлнмύΦ 
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Figure 43: Awareness of legal rights as a migrant 

 

Examining the remaining 15% of respondents who believe they are not well informed on migration, 
interesting patterns emerge (see Figure 44). Asylum procedures, identity documents, and legal status 
all have an equal percentage of respondents (40%). Additionally, 9% of this sub-group are unsure 
about the kind of information they would like to receive. This indicates that no specific topic is crucial 
to disseminate among potential migrants, since they all have the same importance. Hence, all 
should be addressed in awareness campaigns. 

Figure 44: Lack of knowledge on migrant legal rights 

 

Some of the interviewed stakeholders mentioned the need of more information on available support 
services for migrants in both Iraq and destination countries, which is usually lacking. WEO further 
emphasise that people usually get misleading information about the costs and risks associated with 
migration, especially in irregular migration. Stakeholders suggest that more accurate and 
comprehensive information should be given regarding legal pathways for migration, including on visa 
requirements and application procedures. They also believe that increasing the awareness of migrants 
on legal migration can encourage them to pursue safer and more sustainable migration options. 

Knowledge still seemed to be robust among respondents when we inquired them about the legal 
options that they believe to be available for travelling to their destination country (Figure 45). Despite 
the multiple-choice nature of the question, work visa is identified as the most common option for legal 
travel (42%). This is followed by humanitarian admission (33%), while visit and student visas come 
after at 27% and 23%, respectively. Only 7% of respondents think that there are no options to legally 
travel. This sub-group is mostly comprised of male respondents (n=60), between the ages of 18 and 
34 (n=56), employed full-time (n=15), and using social media (n=40) and family and friends (n=32) as 
their sources of information. 
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Figure 45: Options for legal migration 

 

Segmenting the data further to examine respondentsΩ knowledge about their own eligibility to travel 
based on age and migration status, we observe that work visa remains the most commonly perceived 
option for regular migration. Overall, 24% of respondents believe they are eligible for student visas, 
but younger individuals are more optimistic (31%) compared to their older counterparts (10%). 
Similarly, humanitarian admission is viewed as an option by 23% of the respondents, with IDPs feeling 
relatively more eligible to this (28%) compared to other groups. The perception of ineligibility varies 
significantly across all groups, with approximately one third of respondents believing that they are not 
eligible for any of the migration options. Generally, while work visas are considered the most eligible 
migration option, a considerable part of respondents either feels ineligible to migrate or is uncertain 
about their options. Moreover, results suggest that perceptions of eligibility vary with age and 
displacement status (Figure 46). 

Figure 46: Options individuals eligible to migrate 

 

In the following section, pre-existing knowledge on access to rights and services in destination 
countries is discussed. In general, it appears that respondents perceive that it is difficult for irregular 
migrants to access these services (Figure 47). Asylum acceptance is perceived as the most difficult to 
access in 46% of the cases, while the easiest is social inclusion (17%). Overall, social inclusion, 
housing, and employment aǊŜ ŀǎǎŜǎǎŜŘ ΨŜŀǎȅΩ ƻǊ ΨǊŜƭŀǘƛǾŜƭȅ ŜŀǎȅΩ to access for irregular migrants in the 
destination countries, while education, unemployment benefits, and asylum are assessed to be 
ΨdifficultΩ or Ψvery difficultΩ to access.  
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Figure 47: Options available to irregular migrants in the destination country 

 

Notably, there are differing degrees of familiarity with key aspects of irregular migration. Financial 
costs emerge as the least known aspect, with 40% of respondents indicating that they are either not 
at all aware or slightly aware of them. Similarly, awareness of the duration of irregular migration 
journey shows comparable levels, with 35% falling into the lower awareness categories. However, a 
higher proportion of respondents (39%) demonstrate moderate to extreme awareness in this regard. 
Conversely, respondents appear to be most aware of the risks associated with irregular migration, 
with over half of the respondents (54%) indicating a solid knowledge of them. Nonetheless, a 
significant proportion of respondents (27%) remain unaware of these risks. 

Figure 48: Familiarity with irregular migration risks 

 

¢ƘŜ ǊŜǎǇƻƴŘŜƴǘǎΩ ƪƴƻǿƭŜŘƎŜ ƻŦ ǘƘŜ ǘȅǇŜǎ ƻŦ Ǌƛǎƪǎ ŘǳǊƛƴƎ ǘƘŜ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǘƛƻƴ ƧƻǳǊƴŜȅ ǎŜŜƳǎ ǾŀǊƛŜŘ 
(see Figure 49). The type of risk known to the majority of respondents is drowning or accidents along 
the journey (49%), closely followed by deportation (48%). Psychological abuse and bribes and 
extortion fees are mentioned by 11% and 16% of the respondents, respectively. Interestingly, only 2% 
of the respondents have not heard of any risks. 
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Figure 49: Knowledge on migration journey risks 

 

When asked about their awareness of any organisations or entities that they could contact in case of 
emergency during the journey, the majority of respondents (54%) points out that they are not aware 
of any entities, and 32% mention that they are aware of some, while 14% are not sure (see Figure 50). 
When asked about who to contact in case of risks, the most referred to entity is the Iraqi Embassy or 
Consulate in the preferred country of destination (83%), while the police and NGOs and international 
organisations are the second and third most cited entities, in 23% and 15% of the cases, respectively. 

Figure 50: Awareness of entities to contact when facing migration journey risks 

 

Afterwards, we inquired respondents about their perceived risk awareness associated with irregular 
migrations, especially if they were willing to migrate irregularly (Figure 51). Confirming earlier findings, 
30% of respondents who are considering irregular migration are aware of the risks. In contrast, 
among those who are not considering migrating irregularly, 24% of the respondents have no 
awareness at all. However, if we group together ǘƘƻǎŜ ǿƘƻ ŀǊŜ ΨmoderatelyΩ and ΨextremelyΩ aware 
of the risks, the sub-group of respondents who are not sure about migrating irregularly constitutes 
the larger one (68%). This could be the reason why they are not sure yet about their migration path. 
Building on this, when we asked respondents whether they would still consider migrating irregularly 
knowing the risks involved, the majority said no (57%), especially among the older age group (69%). 
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Figure 51: Awareness of the risks associated with irregular migration 

 

When asked whether they would consider irregular migration despite the risks involved (see Figure 
52), the majority of respondents (57%) answer negatively, while 31% of respondents respond 
affirmatively. Further data reveal that younger respondents (18 to 25 years old) are the most willing 
to consider migrating without legal papers, with 37% responding affirmatively. There is a clear trend 
that willingness to migrate without papers decreases with age. Gender differences are also notable, 
with a significantly lower proportion of females (5%) considering irregular migration. Furthermore, 
IDPs are slightly more willing to undergo irregular migration than local residents. Regardless of the 
disaggregation of the data, the majority of respondents would not consider irregular migration. 

Figure 52: Intentions of irregular migration after knowledge of the risks 

 

Further analysis was conducted based on self-reported eligibility to travel legally, in order to 
ǳƴŘŜǊǎǘŀƴŘ ƛŦ ǘƘƛǎ Ŏŀƴ ƻǊ ǿƻǳƭŘ ƛƴŦƭǳŜƴŎŜ ǊŜǎǇƻƴŘŜƴǘǎΩ ŎƻƴǎƛŘŜǊŀǘƛƻƴǎ ǘƻ ƳƛƎǊŀǘŜ ƛǊǊŜƎǳƭŀǊƭȅ (Figure 
53). When respondents indicate they could be eligible to migrate legally, they show a lower likelihood 
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to migrate irregularly (25%), as opposed to those who indicate not being eligible to travel regularly 
(34%). It is worth noting that being eligible to any migration option does not necessarily mean that 
the likelihood of a potential migrant to opt for irregular migration is eliminated. 

Figure 53: Intentions of irregular migration by self-reported eligibility to migrate legally 
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с aŜǎǎŀƎƛƴƎΣ ƳŜǎǎŜƴƎŜǊǎΣ ŀƴŘ ŎƘŀƴƴŜƭǎ 

6.1 Introduction 

The primary objectives of communicating about migration issues frequently revolve around shaping 
public opinions, clarifying or addressing misconceptions, promoting positive attitudes towards 
immigrants, or influencing behaviours related to migration decision-making.76 As highlighted by Sharif, 
the evolving communication landscape is marked by widespread disinformation, limited opportunities 
for detailed and unbiased reporting, as well as a growing influence of social media. This has made it 
crucial for EU policymakers, the media, and civil society to communicate information about migration 
effectively.77 The following sections delve into some key findings from the MIRAMI survey on the kind 
of messaging to employ, the messengers and their role and influence, the most preferred channels of 
communication, and the impact of these information campaigns on decision-making processes. 

6.2 Messaging 

Effective messaging plays a vital role in shaping public perceptions and behaviour, particularly 
regarding important topics such as migration.78 Research emphasises the complexity of message 
framing, highlighting its capacity to evoke specific emotional responses and ethical considerations 
among audiences. Positively framed persuasive messages, which highlight the advantageous results 
of actions or behaviours, generally elicit more favourable responses and reactions than negatively 
framed persuasive message. The interplay of anticipated emotions, such as guilt, further complicates 
the reception of framed messages. Elevation, triggered by selfless acts or morally commendable 
behaviour, often inspires positive action and enhances receptivity to positively framed messages. On 
the other hand, guilt, associated with the recognition of personal or collective shortcomings in 
addressing an issue, can sometimes motivate action but may also lead to avoidance or denial, 
particularly when messages are negatively framed.79 

To complement the discussion on messaging and its impact, a systematic review reveals an increasing 
scholarly interest in migration information campaigns, particularly over the last decade.80 The framing 
of messages in migration campaigns is a nuance strategy that governments and organisations employ 
ǘƻ ƛƴŦƭǳŜƴŎŜ ǇƻǘŜƴǘƛŀƭ ƳƛƎǊŀƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴǎ ŀƴŘ ŘŜŎƛǎƛƻƴ-making processes. These campaigns often 
present migration in a negative light, using images, narratives, videos, and slogans to portray the 
dangers and hardships of irregular migration. This approach aims to deter individuals from taking such 
ƧƻǳǊƴŜȅǎ ōȅ ƛƴǎǘƛƭƭƛƴƎ ŀ ΨŎǳƭǘǳǊŜ ƻŦ ƛƳƳƻōƛƭƛǘȅΩΦ81 Widespread mis- and disinformation regarding 
migration are other reasons for the development of information campaigns, which often aim at 

 

76 WŀƳŜǎ 5ŜƴƴƛǎƻƴΣ άIƻǿ ǘƻ tŜǊŦƻǊƳ LƳǇŀŎǘ !ǎǎŜǎǎƳŜƴǘǎΥ YŜȅ {ǘŜǇǎ ŦƻǊ !ǎǎŜǎǎƛƴƎ /ƻƳƳǳƴƛŎŀǝƻƴ LƴǘŜǊǾŜƴǝƻƴǎέ 
ό±ƛŜƴƴŀΥ L/at5Σ нлнлύΦ 
77 IƛƴŘ {ƘŀǊƛŦΣ ά/ƻƳƳǳƴƛŎŀǝƴƎ 9ũŜŎǝǾŜƭȅ ƻƴ aƛƎǊŀǝƻƴΥ wŜŎƻƳƳŜƴŘŀǝƻƴǎ ŀƴŘ tƻƭƛŎȅ hǇǝƻƴǎΣέ wŜǎŜŀǊŎƘ {ƻŎƛŀƭ 
tƭŀǜƻǊƳ ƻƴ aƛƎǊŀǝƻƴ ŀƴŘ !ǎȅƭǳƳΣ нлмфΦ 
78 YŀǝŜ .ƭŀƪŜΣ ¢ŀƪŀƘƛǊƻ YǳōƻΣ ŀƴŘ 5ƛƻƎƻ ±ŜǊƝǎǎƛƳƻΣ ΨaŜŀǎǳǊƛƴƎ ǘƘŜ 9ũŜŎǝǾŜƴŜǎǎ ƻŦ ±ŀƭǳŜπCǊŀƳƛƴƎ ŀƴŘ aŜǎǎŀƎŜ 
±ŀƭŜƴŎŜ ƻƴ !ǳŘƛŜƴŎŜ 9ƴƎŀƎŜƳŜƴǘ ŀŎǊƻǎǎ /ƻǳƴǘǊƛŜǎΩΣ Dƭƻōŀƭ 9ƴǾƛǊƻƴƳŜƴǘŀƭ tǎȅŎƘƻƭƻƎȅ м όс bƻǾŜƳōŜǊ нлноύΣ 
ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦрфспκƎŜǇΦмммумΦ 
79 {ƛƭǾƛŀ DǊŀǇǇƛ Ŝǘ ŀƭΦΣ ά¢ƘŜ 9ũŜŎǘ ƻŦ aŜǎǎŀƎŜ CǊŀƳƛƴƎ ƻƴ ¸ƻǳƴƎ !Řǳƭǘ /ƻƴǎǳƳŜǊǎΩ {ǳǎǘŀƛƴŀōƭŜ CŀǎƘƛƻƴ 
/ƻƴǎǳƳǇǝƻƴΥ ¢ƘŜ wƻƭŜ ƻŦ !ƴǝŎƛǇŀǘŜŘ 9Ƴƻǝƻƴǎ ŀƴŘ tŜǊŎŜƛǾŜŘ 9ǘƘƛŎŀƭƛǘȅΣέ WƻǳǊƴŀƭ ƻŦ .ǳǎƛƴŜǎǎ wŜǎŜŀǊŎƘ мтл 
όнлнпύΣ ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлмсκƧΦƧōǳǎǊŜǎΦнлноΦммпопмΦ 
80 wŀũŀŜƭƭŀ tŀƎƻƎƴŀ ŀƴŘ tŀǘǊƛŎƪ {ŀƪŘŀǇƻƭǊŀƪΣ Ψ5ƛǎŎƛǇƭƛƴƛƴƎ aƛƎǊŀǝƻƴ !ǎǇƛǊŀǝƻƴǎ ǘƘǊƻǳƎƘ aƛƎǊŀǝƻƴπƛƴŦƻǊƳŀǝƻƴ 
/ŀƳǇŀƛƎƴǎΥ ! {ȅǎǘŜƳŀǝŎ wŜǾƛŜǿ ƻŦ ǘƘŜ [ƛǘŜǊŀǘǳǊŜΩΣ DŜƻƎǊŀǇƘȅ /ƻƳǇŀǎǎ мрΣ ƴƻΦ т όн Wǳƭȅ нлнмύΣ 
ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦммммκƎŜŎоΦмнрурΦ 
81 WǳƭƛŜǧŜ IƻǿŀǊŘΣ Ψ.ŜȅƻƴŘ ǘƘŜ IǳƳŀƴƛǘŀǊƛŀƴ wƘŜǘƻǊƛŎ ƻŦ aƛƎǊŀƴǘ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎΩΣ нлнмΦ 
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addressing these issues.82 However, the effectiveness of these campaigns in discouraging migration is 
debatable. Information campaigns might oversimplify the complex reasons behind migration 
decisions, and overestimate the fact that the decision to migrate is not only due to the lack of 
information.83 Information campaigns targeting potential migrants have generally gained momentum 
ǿƛǘƘ ǘƘŜ 9¦Ωǎ ǘƻƻƭōƻȄ ǘƻ ƳŀƴŀƎŜ ƳƛƎǊŀǘƛƻƴ ŀƴŘ ǇǊŜǾŜƴǘ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǘƛƻƴΣ ŀƴŘ their use has moved 
ǳǇ ƘƛƎƘŜǊ ƻƴ ǘƘŜ 9¦Ωǎ ŀƎŜƴŘŀ ŀŦǘŜǊ ǘƘŜ нлмр-2016 so-ŎŀƭƭŜŘ Ψrefugee crisisΩ.84 As per the interview 
conducted with the international organisation Youth Speak, broad messaging will not work, and 
government messages are not trusted by the population.  

ΨAny information the government puts out ǿƻƴΩǘ supersede informal or illegal networks. Young 
people feel such government messaging is propaganda. The KRG is intending to keep people where 

they are and dissuade people from going, and people want to go.Ω (Youth Speak, 2024). 

²ƘƛƭŜ Ƴŀƴȅ ŎŀƳǇŀƛƎƴǎ ŦƻŎǳǎ ƻƴ ƘƛƎƘƭƛƎƘǘƛƴƎ ǘƘŜ ŘŀƴƎŜǊǎ όΨLŦ ȅƻǳ ŎƘƻƻǎŜ ǘƻ ƭŜŀǾŜ ōȅ ōƻŀǘΣ ȅƻǳ Ǌƛǎƪ 
ȅƻǳǊ ƭƛŦŜΗΩύΣ some also incorporate positive messages alongside these warnings. Moreover, these 
campaigns aim to provide accurate information to counterbalance the often misleading or false 
narratives. They do not just highlight the risks, but also include information about the realities of 
asylum regulations and the challenges of undocumented life in destination countries, while some even 
offer alternatives to irregular migration and legal pathways.85 Information campaigns are strategically 
crafted, utilising various media channels86 (which will be discussed further in the section 6.4) to 
disseminate clear, engaging messages to broad communities. Ensuring messages successfully get 
across requires engaging content, as it forms the foundation of effective communication. It is crucial 
ǘƻ ŎƻƴǎƛŘŜǊ ǘƘŜ ǊŜŎƛǇƛŜƴǘǎΩ ƛƴǘŜǊŜǎǘǎ ŀƴŘ ǇǊƛƻǊƛǘƛŜǎ ǿƘŜƴ ŎǊŀŦǘƛƴƎ ƳŜǎǎŀƎŜǎΦ !ǎ ƻǊƎŀƴƛǎŀǘƛƻƴŀƭ ŎƘŀƴƎŜ 
expert Brian Wilson suggests, using clear, straightforward language is key to ensure that everyone 
understands and connects with the message. Additionally, addressing any potential resistance or 
concerns with empathy and proactive acknowledgement can help facilitate smoother 
communication.87 

Type of information to make an informed migration decision 

When participants were asked about the information necessary for their decision-making process on 
migration, information on the cost of the migration journey and on the legal migration processes 
and requirements emerges as the most valuable one, while that on potential risks of irregular 
migration is deemed to be the least relevant. When analysing the results in relation to other 
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demographic factors such as age and gender, it becomes evident that women and older participants 
exhibit a greater level of concern regarding obtaining information about various aspects of migration. 
More specifically, women more than men prioritise having access to information related to legal 
migration processes. Apart from this distinction, no other differences are evident (see Figure 54).  

Figure 54: Information / Support needs 

 

To further discuss the results regarding what type of information would facilitate a more informed 
migration decision, and to determine the type of messages to focus on for the campaigns, we hereby 
look at each type of information in detail (see Figure 55). Overall, the majority of respondents consider 
that receiving more information on all the aspects related to migration is ΨimportantΩ or Ψvery 
importantΩ; yet, some pieces of information seem more valuable than others. 83% of respondents, 
for example, value information on the costs of migration as ΨimportantΩ or Ψvery importantΩ, in line 
with our previous findings according to which respondents state that they are not very familiar with 
the costs of the journey. Following closely, 73% of respondents would require more detailed 
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information about the processes and requirements for legal migration ς considered the second most 
important piece of information. On the other hand, information on the risks of the journey, advice on 
how to assess the credibility of migration agents, and access to legal advice score the lowest, with 
58%, 63%, and 67% of respondents, respectively, considering them important or very important. 

Figure 55: Type of information or support to make a more informed decision about migration 

 

Furthermore, we asked participants about their exposure to various aspects of migration in 
information campaigns, in order to gain a better understanding of their pre-existing awareness of 
these messages. Results reveal that 41% of respondents have been exposed to warnings about the 
risks and dangers of human smuggling, 40% have come across information on the legal requirements 
for migration, while 29% report to have encountered campaigns that have clarified the concept of 
migration (see Figure 56). Only 12% of participants report to have encountered campaigns that 
specifically indicated more sources of information on migration, suggesting a gap in comprehensive 
communication strategies within these campaigns. 29% of respondents do not know who the 
organisers of these information campaigns were, while 24% state that the campaigns they came across 
were organised by NGOs, 10% by INGOs, 9% by the Iraqi government, and 5% by the MRC in Baghdad. 

Figure 56: Aspects of migration encountered in campaigns 
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When we inquired stakeholders about the key information needs among potential migrants, one key 
element mentioned is the lack of offices with hotlines that could provide people with more 
information about migration. Additionally, the Department of Labour and Social Affairs in the 
Sulaymaniyah office notes that the use of TV channels to disseminate information effectively should 
be increased, especially among the youth. Furthermore, Yazda organisation states that people aim to 
have an overview of the most common route among potential migrants (such as Greece). 
Subsequently, they require insights into the difficulty of the route, and how border guards handle 
travellers. Finally, they seek a clear understanding of the challenges and benefits in the country they 
want to migrate to in order to make an informed decision on whether it is worth migrating too. All of 
the aforementioned points have been reiterated by numerous stakeholders we interviewed, all in 
alignment with the information needs of migrants.  

6.3 Messengers 

Beside the content of the message, the credibility of the messenger is another critical factor that must 
be considered in the design of an information campaign in order to increase its effectiveness. The 
analysis of the Migrants as Messengers project, for instance, which leverages the stories of returnees 
who have experienced the journey firsthand, shows that the personal connection between the 
messenger and the audience and the shared experience that the messenger can provide make the 
message more impactful.88 

Figure 57 examines the influence of family ties on the decision-making process, outlining the impact 
of having family in the destination country and the frequency of contact with them. While the majority 
of respondents rely on family members as key influencers, the figure shows that the majority of 
respondents (74%) who have family members in the destination country do not identify them as 
key influencers, also aligning with our findings that their key influencers are actually family members 
in Iraq. In general, the more frequent the contacts are, the higher the influence and in this case the 
encouragement to migrate is. The only exception is represented by those who are in touch once a 
week (37%), who seem to have a stronger influence than those who are in touch daily (23%). In section 
5.5, we have seen that among the 50% of the respondents who have social networks in the preferred 
country of destination, only 46% rely occasionally on these connections for accurate migration 
information. Looking at this sample in more depth, respondents that have social networks abroad are 
also those who indicated more likelihood to migrate in the near future (see Figure 58). 

  

 

88 CŜƭƛǇŜ !ƭŜȄŀƴŘŜǊ 5ǳƴǎŎƘΣ WŀǎǇŜǊ ¢ƧŀŘŜƴΣ ŀƴŘ ²ƛƭƭƛŀƳ vǳƛǾƛƎŜǊΣ άaƛƎǊŀƴǘǎ ŀǎ aŜǎǎŜƴƎŜǊǎΥ ¢ƘŜ LƳǇŀŎǘ ƻŦ tŜŜǊπ
ǘƻπtŜŜǊ /ƻƳƳǳƴƛŎŀǝƻƴ ƻƴ tƻǘŜƴǝŀƭ aƛƎǊŀƴǘǎ ƛƴ {ŜƴŜƎŀƭΣέ LƳǇŀŎǘ 9Ǿŀƭǳŀǝƻƴ wŜǇƻǊǘ όDŜƴŜǾŀΥ LƴǘŜǊƴŀǝƻƴŀƭ 
hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлмфύΦ 
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Figure 57: Key influencers and type of influence on migration intentions 

 

Figure 58: Social networks in desired destination by likelihood to migrate 

 

As mentioned in the MIRAMI Background Report,89 the role of returnees as influencers and 
messengers has not received much academic attention. However, and in virtue of their firsthand 
experience of migration, they do play a crucial role as messengers in information campaigns. This 
result was also evident in the IOM campaign Migrants as Messengers, which highlighted the central 
role that returnees play in the development, planning, and implementation of the campaign.90 
Moreover, during the focus group discussions conducted with returnees in Iraq for the Returnee 
Report, some highlighted their interest to act as messengers for potential (irregular) migrants and 
reported that they have been approached by friends and family members for insights into their 
migration experiences.91 However, in our survey, returnees rank relatively low on the list of people 
ǘƘŀǘ ƳƛƎƘǘ ƛƴŦƭǳŜƴŎŜ ƳƛƎǊŀƴǘǎΩ ŘŜŎƛǎƛƻƴ-making process and support them in migration planning. This 

 

89 aƻƎƛŀƴƛΣ Ψ5ƛǎǇƭŀŎŜƳŜƴǘΣ 9ƳƛƎǊŀǝƻƴΣ ŀƴŘ wŜǘǳǊƴΥ ¦ƴŘŜǊǎǘŀƴŘƛƴƎ aƛƎǊŀǝƻƴ 5ȅƴŀƳƛŎǎ ŀƴŘ tŀǧŜǊƴǎ ǿƛǘƘƛƴΣ ǘƻΣ 
ŀƴŘ ŦǊƻƳ LǊŀǉΦΩ 
90 CŜƭƛǇŜ !ƭŜȄŀƴŘŜǊ 5ǳƴǎŎƘΣ WŀǎǇŜǊ ¢ƧŀŘŜƴΣ ŀƴŘ ²ƛƭƭƛŀƳ vǳƛǾƛƎŜǊΣ άaƛƎǊŀƴǘǎ ŀǎ aŜǎǎŜƴƎŜǊǎΥ ¢ƘŜ LƳǇŀŎǘ ƻŦ tŜŜǊπ
ǘƻπtŜŜǊ /ƻƳƳǳƴƛŎŀǝƻƴ ƻƴ tƻǘŜƴǝŀƭ aƛƎǊŀƴǘǎ ƛƴ {ŜƴŜƎŀƭΣέ LƳǇŀŎǘ 9Ǿŀƭǳŀǝƻƴ wŜǇƻǊǘ όDŜƴŜǾŀΥ LƴǘŜǊƴŀǝƻƴŀƭ 
hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлмфύΦ 
91 YƘƻǳǊȅ ŀƴŘ aƻƎƛŀƴƛΣ Ψ9ƴƎŀƎƛƴƎ wŜǘǳǊƴ aƛƎǊŀƴǘǎ ƛƴ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ LǊŀǉ /ƘŀƭƭŜƴƎŜǎΣ wŜƛƴǘŜƎǊŀǝƻƴΣ 
ŀƴŘ tǊƻǎǇŜŎǘǎΩΦ 
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can be attributed to the possibility that some of them might be referred to simply as family and friends 
rather than being identified by their migration status. While returnees can provide valuable insights 
and firsthand experiences, their influence may not always be explicitly recognised or attributed to 
their migration experience. 

When looking into the most impactful influencers and supporters that would act as messengers in the 
campaigns, family members in Iraq are the key influencers, as well as those who provide the most 
support in the planning of the migration journey (see Table 7). Comparatively, families in Iraq play a 
crucial role both as influencers and supporters, though their influence is stronger in the decision-
making process than in the planning phase. In both cases we see that no one has been a key influencer 
in their migration decision nor in the planning, suggesting that either they enjoy a high level of 
independence, or they actually lack any available support. Friends in Iraq or abroad are more 
significant as influencers than supporters in planning, indicating that their role may be more about 
providing advice than practical support. This was evident in chapter 5, which showed that friends 
usually provide information while family members provide financial assistance. Furthermore, we see 
the absence of Iraqi government agencies and community networks, which could imply a gap in 
institutional support for potential migrants. Overall, it is apparent that social networks are central to 
potential migrants and should therefore be mobilised as messengers in the campaigns. 

Table 6: Key influencers in migration intentions and source of migration support 

Who are 
the key 
influencers 
in your 
decision-
making 
process? 

Individual / Entity Percentage 

Who has 
supported 
you the 
most in 
planning 
for your 
migration? 

Individual / Entity Percentage 
Family members in Iraq 37% Family in Iraq 30% 

No one 35% No one 21% 

Friends in Iraq 21% Friends abroad 20% 

Friends abroad 19% Family abroad 13% 

Other community 
leaders 

17% Friends in Iraq 11% 

Government officials 17% Agent 2% 

Family members abroad 16% MRC 0% 

Returnees from 
migration 

5% 
Returnees from 
migration 

0% 

Tribal leaders 3% 
Government 
agencies 

0% 

Religious leaders 2% 
Community 
networks 

0% 

Even though governments do not seem to play a key role in supporting potential migrants with their 
planning, they play a key role in disseminating information through specific programs. As cited in our 
interview with the IOM, the Iraqi government holds presentations for people to raise awareness of 
irregular migration.  

Figure 59 shows the distribution of key supporters based on employment status and age. Focusing on 
the younger age groups, we observe that those employed full-time and part-time mostly depend on 
their family in Iraq for planning the migration journey. Generally, family in Iraq appears to be the 
predominant source of support across most employment and age groups. Interestingly, full-time 
employees and daily labourers show higher tendency to depend on themselves than those in part-
time employment. We then see a drop in self-dependence among the unemployed, homemakers, and 
retired individuals. Among younger respondents there is a noteworthy support from friends both in 
Iraq and abroad. Additionally, despite the low numbers of respondents, community networks seem 
to be a more common source of support among unemployed individuals than among those active in 
the labour market. We also notice that students are the most likely to seek support from agents in 
comparison to other groups. In any case, it seems that no matter how we disaggregate the data, 
family remains the main support network for potential migrants. 
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Figure 59: Source of migration planning support by employment status and age group  
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6.4 Channels of communication and information 

The choice of communication channels is crucial in ensuring that the message reaches the targeted 
audience effectively. Traditional media, social media, community evets, and direct engagement are all 
viable channels, each with its strengths and limitations. For example, digital platforms may be more 
effective in reaching younger audiences, while community meeting and traditional media channels 
can be more effective for older audiences or in rural areas where digital access is limited.92 The 
emergence of Information and Communication Technologies (ICTs) has significantly reshaped how 
(potential) migrants access information, offering them multiple platforms to connect socially 
worldwide. Particularly, social media platforms have become pivotal in facilitating the advertisement 
of legitimate or illegitimate services and the dissemination of (mis)information regarding migration 
routes and risks.93 

For our sample, the most preferred source of information is social media platforms (59%), 
particularly among those between 18 and 25 years old (65%) and those aged between 26 and 34 (60%), 
followed by family and friends (55%). The latter source is more favoured by those aged 35 to 49 (60%) 
and those older than 50 years old (66%). Far behind, a quarter of all respondents rely on information 
from other migrants, followed by traditional means of communication such as TV and radio (19%). 
Less common sources within the sample include word of mouth (14%), returned migrants (12%), 
government websites (10%), community networks (9%) and MRCs, NGOs, and CSOs, with 8%, 6%, and 
3% respectively. Interestingly is the dependence on information from government websites and 
agencies for those aged 50 or more, making it the third source of information after family and friends 
and social media platforms for this age group. This aligns with a survey conducted by the National 
Democratic Institute (NDI) in 2019 that revealed LǊŀǉƛ ǇŜƻǇƭŜΩǎ ƭƻǿ ƭŜǾŜƭǎ ƻŦ ǘǊǳǎǘ ƛƴ ǘƘŜ ƎƻǾŜǊƴƳŜƴǘΩǎ 
ability to address major concerns such as jobs and unemployment.94 

Overall, social media platforms and family and friends are the most cited sources of information across 
all age groups (see Figure 61). These preferences remain consistent across subcategories, suggesting 
a strong reliance on social networks for information regarding migration. Moreover, no one in the 50-
65 age category has chosen Ψother migrantsΩ as a source, and only 29 people have chosen it from the 
35-49 age brackets This is a stark contrast to the 231 individuals in the younger age groups who 
consider other migrants as a significant source of information. This suggests a generational difference 
in the reliance on and trust in information from those with direct migration experience. However, it is 
worth noting that in our sample, those in the age bracket 50-65 constitute a small fraction. Further 
analysis of the sources of information according to gender yields the same results. No observation was 
noted of female respondents preferring a source of information more than male ones despite their 
small representation in the sample. 

During an interview with Civil Development Organisation (CDO), they suggested that, if MRCs have 
social media accounts or channels, utilising them for spreading more awareness and sharing 
information and knowledge on regular migration would be beneficial. In their opinion and everyday 
experience, social media have the most significant impact and outreach. 

 

92 WƻƴŀǘƘŀƴ aƻǊǊƛǎΣ ²ȅƴ aƻǊǊƛǎΣ ŀƴŘ wƻōŜǊǘ .ƻǿŜƴΣ ΨLƳǇƭƛŎŀǝƻƴǎ ƻŦ ǘƘŜ 5ƛƎƛǘŀƭ 5ƛǾƛŘŜ ƻƴ wǳǊŀƭ {a9 wŜǎƛƭƛŜƴŎŜΩΣ 
WƻǳǊƴŀƭ ƻŦ wǳǊŀƭ {ǘǳŘƛŜǎ уф όWŀƴǳŀǊȅ нлннύΥ осфςттΣ ƘǧǇǎΥκκŘƻƛΦƻǊƎκмлΦмлмсκƧΦƧǊǳǊǎǘǳŘΦнлннΦлмΦллрΦ 
93 YŀǘǎƛŀŬŎŀǎ ŀƴŘ {ŜƎŜǎ CǊŜƭŀƪΣ Ψ¢ƘŜ wƻƭŜ ƻŦ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ !ŘŘǊŜǎǎƛƴƎ LǊǊŜƎǳƭŀǊ aƛƎǊŀǝƻƴΩΦ 
94 b5L LǊŀǉΣ άLƳǇǊƻǾŜŘ {ƻŎƛŀƭ /ƻƘŜǎƛƻƴΣ ōǳǘ LǊŀǉƛǎ wŜƳŀƛƴ 5ƛǎǎŀǝǎŬŜŘ ǿƛǘƘ DƻǾŜǊƴƳŜƴǘέ ό²ŀǎƘƛƴƎǘƻƴΣ 5Φ/ΦΥ 
bŀǝƻƴŀƭ 5ŜƳƻŎǊŀǝŎ LƴǎǝǘǳǘŜΣ нлмфύΦ 
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Figure 60: Sources of information about migration options 

 

Figure 61: Sources of migration information by age group 

 

In order to explore potential variations based on the ǊŜǎǇƻƴŘŜƴǘǎΩ ƭŜǾŜƭ ƻŦ ŀǿŀǊŜƴŜǎǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜƛǊ 
legal rights as migrants, further analysis was conducted (Figure 62). The findings indicate that 
individuals who consider themselves fully informed on migration primarily depend on family and 
friends (59%), followed by social media platforms (44%). Conversely, those who perceive themselves 
as partially informed rely more on social media platforms than on family and friends. This suggests 
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that social media platforms are a key information source for all respondents, regardless of their level 
of awareness about their rights. Furthermore, across all levels of awareness, official sources such as 
government websites, NGOs, MRC in Baghdad, and Civil Society Organisations are less frequently 
consulted. This suggests a notable gap in institutional support for potential migrants. 

Figure 62: Sources of migration information by level of awareness about migrantsΩ legal rights 

 

We also examined whether respondents perceived themselves to be eligible to migrate legally in 
relation to the sources of information they rely on for their migration options, in order to see if any 
differences are revealed in terms of eligibility of migration (see Figure 63). However, no differences 
emerged between the respondents who reported at least one eligible legal option to migrate (first 
column) and those who reported not being eligible to migrate legally (second column). Social media 
and family and friends still remain the most common source of information no matter how the data is 
analysed. 
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Figure 63: Sources of information by eligibility to migrate legally 

 

Figure 64 shows the information sources of different sub-groups of respondents based on their 
familiarity with issues associated with irregular migration. Again, and in all cases, social media and 
family and friends remain the most important sources of information. In relation to the awareness of 
the risks associated with the journey (third column), 71% of this sub-groups rely on social media 
platforms. Furthermore, those who rely on other migrants as source of information tend to be more 
aware of the financial costs of migration. 
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Figure 64: Sources of information by familiarity with issues of irregular migration 

 

Regarding exposure to information campaigns, respondents were asked if they had encountered any 
information campaigns, whether through TV shows, events, or any other means of communication. 
The majority of respondents (79%) report having seen information on migration through social 
media, while 46% have been exposed to information through traditional TV advertisements or 
programs, and 44% through websites and the internet (see Figure 65). Workshops and radio programs 
account for about a fifth of responses. Posters and newspapers represent the least common means of 
communication to get information on migration, with 16% and 11% of responses, respectively. These 
findings are intriguing as they respond to earlier studies documenting according to which workshop-
type activities and cable TV advertisements are the most popular communication tools for 
campaigns.95 

Even some of the stakeholders interviewed mentioned the importance of social media and TV 
programs in disseminating information, and the need for stronger presence on these platforms. 

ΨThere could be more presence in social media to provide more information and help people decide 
whether migrate or not. Social media in general, TV channels and counselling offices with good case 

management are the best ways to transmit this informationΩ (Al-Tahreer Association for 
Development, 2024). 

 

95 WŀǎǇŜǊ ¢ƧŀŘŜƴΣ {ŀƴŘǊŀ aƻǊƎŜƴǎǘŜǊƴΣ ŀƴŘ CǊŀƴƪ [ŀŎȊƪƻΣ ά9ǾŀƭǳŀǝƴƎ ǘƘŜ LƳǇŀŎǘ ƻŦ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ ǘƘŜ 
CƛŜƭŘ ƻŦ aƛƎǊŀǝƻƴΥ ! {ȅǎǘŜƳŀǝŎ wŜǾƛŜǿ ƻŦ ǘƘŜ 9ǾƛŘŜƴŎŜΣ ŀƴŘ tǊŀŎǝŎŀƭ DǳƛŘŀƴŎŜέ όDŜƴŜǾŀΥ LƴǘŜǊƴŀǝƻƴŀƭ 
hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлмуύΦ 
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Figure 65: Sources of migration news over the last year 

 

While digital platforms and traditional means of communication represent the most common 
channels to obtain information on migration, it is also noteworthy that potential migrants might 
encounter such information through various channels (see Figure 66). In fact, approximately a quarter 
of respondents have encountered relevant information on two or three different platforms (23% and 
25%, respectively), while only 6% have encountered migration information on five platforms or more. 
Upon further disaggregation of the data, we still observe that the majority of respondents, regardless 
of their age, gender, or migration status (local resident vs. IDP), have encountered information on 
migration across multiple platforms. This suggests that outreach efforts typically span across various 
channels to reach potential migrants effectively. 

Figure 66: Number of platforms used as sources of migration information 

 

After inquiring about the type of information respondents have encountered and the kind of platforms 
through which they have accessed this information, we asked about the most effective 
communication methods for delivering campaign messages (see Figure 67). A significant majority of 
respondents (84%) favours social media platforms, followed by TV and radio, reported by 45% of 
respondents. Conversely, community workshops, printed materials, and personal counselling are 
chosen by only 16%, 13%, and 10% of the respondents, respectively. Even when further segmenting 
the data based on demographic characteristics, social media platforms remain the top choice across 
the board (see Figure 67). 
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Figure 67: Effectiveness of campaign messages by communication methods 

 

Our survey did not delve into the specific social media platforms used by migrants for information, but 
we were interested in determining the most popular channels used in Iraq. Research from Statcounter 
on the usage of social media platforms on all devices (mobile, desktop, tablet) in the year 2023 
revealed that Facebook was the most widely used platform, followed by Instagram and YouTube 
(see Figure 68). 

Figure 68: Social media popular channels in Iraq in 2023 

 
*Source: StatCounter Global Stats: https://gs.statcounter.com/social-media-stats/all/iraq/2023 

Despite the strategic use of messaging, messengers, and communication channels, migration 
information campaigns face several challenges. One such challenge is the consistency and robustness 
in evaluating their impact. Many campaigns lack a clearly defined objective or target group, making it 
difficult to assess their effectiveness. A systematic literature review highlighted the need for more 
consistent and robust evaluation to better understand the impact of these campaigns.96 

Furthermore, while potential migrants are generally aware of the risks associated with irregular 
migration, there tends to be an overestimation of the chances of success. This optimism bias can dilute 

 

96 WŀǎǇŜǊ ¢ƧŀŘŜƴΣ {ŀƴŘǊŀ aƻǊƎŜƴǎǘŜǊƴΣ ŀƴŘ CǊŀƴƪ [ŀŎȊƪƻΣ ά9ǾŀƭǳŀǝƴƎ ǘƘŜ LƳǇŀŎǘ ƻŦ LƴŦƻǊƳŀǝƻƴ /ŀƳǇŀƛƎƴǎ ƛƴ ǘƘŜ 
CƛŜƭŘ ƻŦ aƛƎǊŀǝƻƴΥ ! {ȅǎǘŜƳŀǝŎ wŜǾƛŜǿ ƻŦ ǘƘŜ 9ǾƛŘŜƴŎŜΣ ŀƴŘ tǊŀŎǝŎŀƭ DǳƛŘŀƴŎŜέΦ 
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the impact of risk-awareness campaigns. Therefore, campaigns must not only inform but also address 
these cognitive biases by providing tangible alternatives to irregular migration. 

Assessing the impact of migration information campaigns on potential migrants has revealed 
intriguing findings (see Table 8). While 53% of respondents feel that migration information 
campaigns discourage migration, 32% feel that these campaigns have no significant impact. 
Conversely, 10% of respondents lean towards feeling that these campaigns encourage potential 
(irregular) migrants to migrate, and 5% are not sure what their impact is.  

Table 7: Impact of migration information campaigns on potential migrants 

 

As previously mentioned, embracing change is often crucial for addressing past shortcomings and 
accomplishing learning and improvement. Cultivating a culture of open dialogue becomes paramount 
for facilitating this change. Implementing feedback mechanisms allows for two-way communication 
and provides a platform for freely expressing concerns. Since change is integral to campaigns aimed 
at altering perceptions, attitudes, and behaviours of potential migrants, it is important to consider 
both short-term and long-term communication strategies.97 While many campaigns are short-lived 
and lack follow ups, maintaining ongoing, long-term communication is essential for success. This 
involves updating campaigns as needed, utilising various tool from different organisational resources, 
and ensuring sustained engagement over time. 

  

 

97 ²ƛƭǎƻƴΣ Ψ9ƳǇƻǿŜǊƛƴƎ /ƘŀƴƎŜ ǘƘǊƻǳƎƘ 9ũŜŎǝǾŜ /ƻƳƳǳƴƛŎŀǝƻƴΥ {ǘǊŀǘŜƎƛŜǎ ŦƻǊ 9ƳǇƭƻȅŜŜǎ ŀƴŘ {ǘŀƪŜƘƻƭŘŜǊǎΩΦ 
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т {ǳƳƳŀǊȅ ƻŦ ŬƴŘƛƴƎǎ ŀƴŘ ǊŜŎƻƳƳŜƴŘŀǝƻƴǎ ŦƻǊ ǘƘŜ 

aLw!aL ŎŀƳǇŀƛƎƴ  

Drawing from theoretical analysis, empirical findings of the MIRAMI survey, and the qualitative 
interviews with stakeholders, this report offers valuable insight that can inform the design of an 
impactful migration information campaign targeted at potential (irregular) migrants from Iraq. The 
survey designed by ICMPD and implemented by Social Inquiry in the Kurdistan Region of Iraq explored 
the decision-making processes and information needs of potential migrants in Iraq, aiming to foster 
awareness about safe and legal migration pathways and address irregular migration through targeted 
information campaigns. The survey, designed comprehensively, spans various thematic areas, 
including migration history, intentions to migrate, decision-making processes, social networks of 
potential (irregular) migrants, information sources, and demographic backgrounds. Through analysing 
responses of 1,024 individuals from diverse populations across three governorates (Erbil, Dohuk, and 
Sulaymaniyah), the survey yields crucial insights into the myriad factors influencing migration 
decisions. It underscores the important role of information access and quality of information given the 
varieties in migration aspirations and preparations. The survey findings serve as guiding efforts to craft 
targeted information campaigns to benefit potential (irregular) migrants including IDPs. These 
targeted campaigns shall offer accurate and accessible information on alternatives to (irregular) 
migration channels, thus contributing to informed migration choices. Hence, this section will 
summarise the main findings from the research phase of the MIRAMI Project. 

Demographic profile of a potential migrant: 

× ¢ƘŜ ŀƴŀƭȅǎƛǎ ǎƘƻǿǎ ǘƘŀǘ ŀ ǘȅǇƛŎŀƭ LǊŀǉƛ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘ ƛǎ Ƴƻǎǘ ƭƛƪŜƭȅ ǘƻ ōŜ ƳŀƭŜ ŀƴŘ ǳƴŘŜǊ 
ǘƘŜ ŀƎŜ ƻŦ опΣ ǿƛǘƘ пн҈ ŦŀƭƭƛƴƎ ǿƛǘƘƛƴ ǘƘŜ ŀƎŜ ƎǊƻǳǇ муπнр ŀƴŘ пс҈ ǿƛǘƘƛƴ ǘƘŜ нсπоп ŀƎŜ ƎǊƻǳǇΦ 
CǳǊǘƘŜǊƳƻǊŜΣ ŀ ǎƛƎƴƛŬŎŀƴǘ ƳŀƧƻǊƛǘȅ ōŜƭƻƴƎ ǘƻ ǘƘŜ aǳǎƭƛƳ YǳǊŘƛǎƘ ŜǘƘƴƻπǊŜƭƛƎƛƻǳǎ ƎǊƻǳǇ όрф҈ύΣ 
ŀǊŜ ǎƛƴƎƭŜ όсф҈ύΣ ŀƴŘ ƭƛǾŜ ǿƛǘƘ ǘƘŜƛǊ ǇŀǊŜƴǘǎ όтл҈ύΦ bƻǘŀōƭȅΣ ŀ ǎƛƎƴƛŬŎŀƴǘ ǇƻǊǝƻƴ ƻŦ ǇƻǘŜƴǝŀƭ 
ƳƛƎǊŀƴǘǎ ƘŀǾŜ ŀǘ ƭŜŀǎǘ ŎƻƳǇƭŜǘŜŘ ǎŜŎƻƴŘŀǊȅ ŜŘǳŎŀǝƻƴΦ CǳǊǘƘŜǊƳƻǊŜΣ ǘƘŜ ƳŀƧƻǊƛǘȅ ŀǊŜ ŀŎǝǾŜƭȅ 
ŜƴƎŀƎŜŘ ƛƴ ǘƘŜ ƭŀōƻǳǊ ƳŀǊƪŜǘΣ ŜƛǘƘŜǊ ŦǳƭƭπǝƳŜΣ ǇŀǊǘπǝƳŜΣ ƻƴ ŀ Řŀƛƭȅ ōŀǎƛǎΣ ƻǊ ŀǎ ōǳǎƛƴŜǎǎ 
ƻǿƴŜǊǎ ŀƴŘ ǎŜƭŦπŜƳǇƭƻȅŜŘ όтс҈ύΦ 

× ²ƘƛƭŜ ŘŜƳƻƎǊŀǇƘƛŎ ŎƘŀǊŀŎǘŜǊƛǎǝŎǎ ŀǊŜ ƎŜƴŜǊŀƭƭȅ ǎƛƳƛƭŀǊ ŀŎǊƻǎǎ ŀƭƭ ƎƻǾŜǊƴƻǊŀǘŜǎΣ 5ƻƘǳƪ 
ŜȄƘƛōƛǘǎ ŀ ƘŜƛƎƘǘŜƴŜŘ ƛƴŎƭƛƴŀǝƻƴ ǘƻǿŀǊŘǎ ƳƛƎǊŀǝƻƴΦ /ƻƴǾŜǊǎŜƭȅΣ ŀ ƭŀǊƎŜǊ ǇƻǊǝƻƴ ƻŦ ƛƴŘƛǾƛŘǳŀƭǎ 
ŦǊƻƳ {ǳƭŀȅƳŀƴƛȅŀƘ ŜȄǇǊŜǎǎ ǊŜƭǳŎǘŀƴŎŜ ǘƻ ƳƛƎǊŀǘŜ ƛƴ ǘƘŜ ƴŜŀǊ ŦǳǘǳǊŜΦ 

× 5ŜǎǇƛǘŜ ǊŜƎƛƻƴŀƭ ǾŀǊƛŀǝƻƴǎΣ ǘƘŜ Řŀǘŀ ƛƴŘƛŎŀǘŜ ǘƘŀǘ ƳŀƭŜ ǊŜǎǇƻƴŘŜƴǘǎ ǿƛǘƘ ƘƛƎƘŜǊ ŜŘǳŎŀǝƻƴ 
ŀǧŀƛƴƳŜƴǘ ƭŜǾŜƭǎ ŘƛǎǇƭŀȅ ŀ ǎǘǊƻƴƎŜǊ ǘŜƴŘŜƴŎȅ ǘƻ ƳƛƎǊŀǘŜ ŀŎǊƻǎǎ ŀƭƭ ǘƘǊŜŜ ƎƻǾŜǊƴƻǊŀǘŜǎΦ 

× ¢ƘŜ ŀƴŀƭȅǎƛǎ ƘƛƎƘƭƛƎƘǘǎ ŀ ǎǘǊƻƴƎ ƭƛƪŜƭƛƘƻƻŘ ƻŦ ƳƛƎǊŀǝƻƴ ŀƳƻƴƎ ȅƻǳƴƎŜǊ ƛƴŘƛǾƛŘǳŀƭǎΣ ŜǎǇŜŎƛŀƭƭȅ 
ŀƳƻƴƎ муπнр ŀƴŘ нсπоп ŀƎŜ ƎǊƻǳǇǎ όсм҈ ŜŀŎƘύΦ 

× .ŀǎŜŘ ƻƴ ǘƘƛǎ ƛƴŦƻǊƳŀǝƻƴΣ ǘƘŜ ǇǊƻŬƭŜ ƻŦ ŀ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘ ŜƳŜǊƎƛƴƎ ŦǊƻƳ ǘƘƛǎ Řŀǘŀ ǿƻǳƭŘ 
ƭƛƪŜƭȅ ōŜ ŀ ȅƻǳƴƎΣ ǎƛƴƎƭŜΣ ƳŀƭŜ ƛƴŘƛǾƛŘǳŀƭΣ ǿŜƭƭ ŜŘǳŎŀǘŜŘ όǿƛǘƘ ŎƻƳǇƭŜǘŜŘ ǎŜŎƻƴŘŀǊȅ ŜŘǳŎŀǝƻƴ 
ƻǊ ŀōƻǾŜΣ ŀƴŘ ŎǳǊǊŜƴǘƭȅ ŀŎǝǾŜ ƛƴ ǘƘŜ ƭŀōƻǳǊ ƳŀǊƪŜǘΦ 

Demographic profile of a potential irregular migrant: 

× ну҈ ƻŦ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎ ƛƴŘƛŎŀǘŜ ǿƛƭƭƛƴƎƴŜǎǎ ǘƻ ǳƴŘŜǊǘŀƪŜ ƛǊǊŜƎǳƭŀǊ ǘǊŀǾŜƭ όƛΦŜΦΣ ǘǊŀǾŜƭ ǿƛǘƘƻǳǘ 
ŀ ǾŀƭƛŘ ǇŀǎǎǇƻǊǘ ŀƴŘ ƭŜƎŀƭ ŘƻŎǳƳŜƴǘǎύΣ ǿƘƛƭŜ рф҈ ŜȄǇƭƛŎƛǘƭȅ ŘƛǎƳƛǎǎ ǘƘŜ ƛŘŜŀΦ 

× CŜƳŀƭŜ ǇŀǊǝŎƛǇŀƴǘǎ ƻǾŜǊǿƘŜƭƳƛƴƎƭȅ ǊŜƧŜŎǘ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴ όуф҈ύΦ 
× hƭŘŜǊ ǊŜǎǇƻƴŘŜƴǘǎ ǎƘƻǿ ƭƻǿŜǊ ƛƴŎƭƛƴŀǝƻƴ ǘƻǿŀǊŘǎ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴΣ ǿƛǘƘ ту҈ ŀƴŘ ус҈ ƻŦ 
ǘƘƻǎŜ ŀƎŜŘ орπпф ŀƴŘ рлҌ ǊŜǎǇŜŎǝǾŜƭȅ ǊŜƧŜŎǝƴƎ ǘƘŜ ƛŘŜŀΦ 

× ¸ƻǳƴƎŜǊ ǊŜǎǇƻƴŘŜƴǘǎΣ ǇŀǊǝŎǳƭŀǊƭȅ ǘƘƻǎŜ ōŜƭƻǿ оп ȅŜŀǊǎ ƻƭŘΣ ǎƘƻǿ ǊŜƭŀǝǾŜƭȅ ƘƛƎƘŜǊ ƻǇŜƴƴŜǎǎ 
ǘƻ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴΣ ŀƭǘƘƻǳƎƘ ǘƘŜ ǇǊŜǾŀƛƭƛƴƎ ǊŜǎǇƻƴǎŜ ǊŜƳŀƛƴǎ ƴŜƎŀǝǾŜΦ 

× {ǘǳŘŜƴǘǎ ŀǊŜ ƭŜǎǎ ƛƴŎƭƛƴŜŘ ǘƻǿŀǊŘǎ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴ ŎƻƳǇŀǊŜŘ ǘƻ ǘƘƻǎŜ ŀŎǝǾŜ ƛƴ ǘƘŜ ƭŀōƻǳǊ 
ƳŀǊƪŜǘΦ ¢ƘŜ ƘƛƎƘŜǎǘ ǇŜǊŎŜƴǘŀƎŜ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǿƛƭƭƛƴƎ ǘƻ ǘǊŀǾŜƭ ƛǊǊŜƎǳƭŀǊƭȅ ǎǘŜƳ ŦǊƻƳ 
{ǳƭŀȅƳŀƴƛȅŀƘ όмп҈ύ ǿƘƛƭŜ ǊŜǎǇƻƴŘŜƴǘǎ ƛƴ 9Ǌōƛƭ ŀǊŜ ƭŜǎǎ ǿƛƭƭƛƴƎ ǘƻ ǘǊŀǾŜƭ ƛǊǊŜƎǳƭŀǊƭȅ όон҈ύΦ 
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× CǳǊǘƘŜǊ ŘƛǎŀƎƎǊŜƎŀǝƻƴ ƻŦ ǘƘŜ Řŀǘŀ ƻƴ ƛǊǊŜƎǳƭŀǊ ǘǊŀǾŜƭ ōŀǎŜŘ ƻƴ ŀōƛƭƛǘȅ ǘƻ ŬƴŀƴŎŜ ŘƻŜǎ ƴƻǘ ȅƛŜƭŘ 
ǾŜǊȅ ŘƛũŜǊŜƴǘ ǊŜǎǳƭǘǎΦ  

× ¢ƘƻǎŜ ǿƘƻ ǊŜƭȅ ƻƴ ŦŀƳƛƭȅ ŀƴŘ ŦǊƛŜƴŘǎ ŀǊŜ ǘƘŜ ƭŜŀǎǘ ƭƛƪŜƭȅ ǘƻ ŎƻƴǎƛŘŜǊ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴ όсп҈ύΣ 
ǿƘƛƭŜ ǘƘƻǎŜ ǿƘƻ ǊŜƭȅ ƻƴ ¢± ŀƴŘ ǊŀŘƛƻ ŀǊŜ ƳƻǊŜ ƻǇŜƴ ǘƻ ǘƘŜ ƛŘŜŀ ƻŦ ǘǊŀǾŜƭƭƛƴƎ ǿƛǘƘƻǳǘ ƭŜƎŀƭ 
ǇŀǇŜǊǎ όпф҈ύΦ ¢Ƙƛǎ ǎǳƎƎŜǎǘǎ ǘƘŀǘ ǘƘŜ ŎƘŀƴƴŜƭǎ ǘƘǊƻǳƎƘ ǿƘƛŎƘ ƛƴŘƛǾƛŘǳŀƭǎ ǊŜŎŜƛǾŜ ƛƴŦƻǊƳŀǝƻƴ 
ŀōƻǳǘ ƳƛƎǊŀǝƻƴ ƳƛƎƘǘ ƛƴƅǳŜƴŎŜ ǘƘŜ ǘȅǇŜ ƻŦ ƳƛƎǊŀǝƻƴΦ 

× ¢ƘŜ Ƴƻǎǘ ǎƛƎƴƛŬŎŀƴǘ ǊŜǎǳƭǘ ƛƴ ƻǳǊ ǎǳǊǾŜȅ ƛƴŘƛŎŀǘŜǎ ǘƘŀǘ ǊŜǎǇƻƴŘŜƴǘǎ ǇŜǊŎŜƛǾŜ ƛǊǊŜƎǳƭŀǊ 
ƳƛƎǊŀǝƻƴ ŀǎ ǉǳƛŎƪŜǊ όтс҈ύ ŀƴŘ ŎƘŜŀǇŜǊ όто҈ύ ǘƘŀƴ ǊŜƎǳƭŀǊ ƻƴŜΦ 

Migration history and future projections: 

× ¢ƘŜ ŀƴŀƭȅǎƛǎ ƻŦ ƳƛƎǊŀǝƻƴ ǇŀǧŜǊƴǎ ǊŜǾŜŀƭǎ ǘƘŀǘ мл҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ƘŀǾŜ ǇǊŜǾƛƻǳǎƭȅ ƭƛǾŜŘ 
ŀōǊƻŀŘΣ ǇǊŜŘƻƳƛƴŀƴǘƭȅ ŦƻǊ ƻƴŜ ǘƻ ŬǾŜ ȅŜŀǊǎ όсс҈ύΦ ¢ƘŜ ǘƻǇ ŎƻǳƴǘǊƛŜǎ ƻŦ ǊŜǘǳǊƴ ŀǊŜ ¢ǸǊƪƛȅŜ 
όпп҈ύΣ {ȅǊƛŀ όмп҈ύΣ ŀƴŘ WƻǊŘŀƴ όф҈ύΦ bƻǘŜǿƻǊǘƘȅ ǊŜŀǎƻƴǎ ŦƻǊ ǊŜǘǳǊƴƛƴƎ ŦǊƻƳ ŀōǊƻŀŘ ƛƴŎƭǳŘŜ 
ƛƳǇǊƻǾŜŘ ŜŎƻƴƻƳƛŎ ŎƻƴŘƛǝƻƴǎ όмф҈ύ ŀƴŘ ŦŀƳƛƭȅ ŎƻƴǎǘǊŀƛƴǘǎ όмт҈ύΦ 

× tǊƻƧŜŎǝƻƴǎ ƛƴŘƛŎŀǘŜ ŀ ǇǊŜŘƻƳƛƴŀƴǘ ƳŜŘƛǳƳπǘŜǊƳ ǾƛŜǿ ƻŦ ƳƛƎǊŀǝƻƴ ǇƭŀƴǎΣ ǿƛǘƘ пу҈ ƻŦ 
ǊŜǎǇƻƴŘŜƴǘǎ ŦƻǊŜǎŜŜƛƴƎ ƳƛƎǊŀǝƻƴ ǿƛǘƘƛƴ ǘǿƻ ǘƻ ŬǾŜ ȅŜŀǊǎΣ ŀƴŘ нф҈ ŀƴǝŎƛǇŀǝƴƎ ƳƛƎǊŀǝƻƴ ƛƴ 
ƭŜǎǎ ǘƘŀƴ ǘǿƻ ȅŜŀǊǎΦ 

× !ƎŜ Ǉƭŀȅǎ ŀ ǎƛƎƴƛŬŎŀƴǘ ǊƻƭŜ ƛƴ ƳƛƎǊŀǝƻƴ ƛƴŎƭƛƴŀǝƻƴΣ ǿƛǘƘ ƻƭŘŜǊ ǇŀǊǝŎƛǇŀƴǘǎ ǎƘƻǿƛƴƎ ŀ ƘƛƎƘŜǊ 
ǘŜƴŘŜƴŎȅ ǘƻǿŀǊŘǎ ǊŜƳŀƛƴƛƴƎ ƛƴ LǊŀǉΦ 

× !ƳƻƴƎ ǘƘƻǎŜ ƴƻǘ ŎƻƴǎƛŘŜǊƛƴƎ ƳƛƎǊŀǝƻƴ ƛƴ ǘƘŜ ƴŜŀǊ ŦǳǘǳǊŜΣ рр҈ ŎƛǘŜ ƭŀŎƪ ƻŦ ǊŜǎƻǳǊŎŜǎ ŀǎ ǘƘŜ 
ǇǊƛƳŀǊȅ ƘƛƴŘǊŀƴŎŜΣ ǿƘƛƭŜ ну҈ ŀǊŜ ōƻǳƴŘ ōȅ ŦŀƳƛƭȅ ƻōƭƛƎŀǝƻƴǎΦ 

× ¢ƘŜ ǘƻǇ ǘƘǊŜŜ ǇǊŜŦŜǊǊŜŘ ŘŜǎǝƴŀǝƻƴǎ ŦƻǊ ƳƛƎǊŀǝƻƴ ŀǊŜ DŜǊƳŀƴȅ όмф҈ύΣ ǘƘŜ ¦Y όмт҈ύΣ ŀƴŘ 
/ŀƴŀŘŀ όмр҈ύΦ hǾŜǊŀƭƭΣ Řŀǘŀ ƛƴŘƛŎŀǘŜ ŀ ǎǘǊƻƴƎ ƛƴŎƭƛƴŀǝƻƴ ǘƻǿŀǊŘǎ 9ǳǊƻǇŜŀƴ ŎƻǳƴǘǊƛŜǎ ǿƛǘƘ ŀ 
ŎƻƳōƛƴŜŘ рс҈Φ bƻǘŀōƭȅΣ ŦŀŎǘƻǊǎ ǎǳŎƘ ŀǎ ōŜǧŜǊ ŜŎƻƴƻƳƛŎ ƻǇǇƻǊǘǳƴƛǝŜǎ ŀƴŘ ƛƳǇǊƻǾŜŘ ǉǳŀƭƛǘȅ 
ƻŦ ƭƛŦŜ ƻǳǘǿŜƛƎƘ ǘƘŜ ǇǊŜǎŜƴŎŜ ƻŦ ŦŀƳƛƭȅ ǝŜǎ ŀǎ ǘƘŜ ǇǊƛƳŀǊȅ ŎƻƴǎƛŘŜǊŀǝƻƴ ŦƻǊ ŎƘƻƻǎƛƴƎ ǘƘŜ 
ŘŜǎǝƴŀǝƻƴ ŎƻǳƴǘǊȅΦ 

Migration intentions: 

× ¢ƘŜ Ƴŀƛƴ ƳƻǝǾŀǝƻƴǎ ŦƻǊ ƳƛƎǊŀǝƻƴ ƛƴŎƭǳŘŜ ŜŎƻƴƻƳƛŎ ƛƴǎǘŀōƛƭƛǘȅΣ Ƨƻō ǎŎŀǊŎƛǘȅΣ ŀƴŘ ǘƘŜ ǇǳǊǎǳƛǘ 
ƻŦ ōŜǧŜǊ ƭƛǾƛƴƎ ŎƻƴŘƛǝƻƴǎΦ 

× ! ǎƛƎƴƛŬŎŀƴǘ ƳŀƧƻǊƛǘȅ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ όсн҈ύ ƘƛƎƘƭƛƎƘǘ ǘƘŜ ƭŀŎƪ ƻŦ ŜŎƻƴƻƳƛŎ ƻǇǇƻǊǘǳƴƛǝŜǎ ŀǎ ǘƘŜ 
ǇǊƛƳŀǊȅ ŘǊƛǾŜǊ ŦƻǊ ƳƛƎǊŀǝƻƴΣ ŦƻƭƭƻǿŜŘ ōȅ ŎƻƴŎŜǊƴǎ ŀōƻǳǘ ǇƻƻǊ ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜ ŀƴŘ ǿŜƭƭπōŜƛƴƎ 
όрм҈ύΦ ¢ƘŜǎŜ ŬƴŘƛƴƎǎ ŜƳǇƘŀǎƛǎŜ ŀ ŎƻƭƭŜŎǝǾŜ ŘŜǎƛǊŜ ŦƻǊ ōŜǧŜǊ ŜŎƻƴƻƳƛŎ ǇǊƻǎǇŜŎǘǎ ŀƴŘ ŀƴ 
ƛƳǇǊƻǾŜŘ ǎǘŀƴŘŀǊŘ ƻŦ ƭƛǾƛƴƎ ŀƳƻƴƎ ǊŜǎǇƻƴŘŜƴǘǎΣ ŘŜǎǇƛǘŜ ǘƘŜƛǊ ŎǳǊǊŜƴǘ ŜƴƎŀƎŜƳŜƴǘ ƛƴ ǘƘŜ 
ƭŀōƻǳǊ ƳŀǊƪŜǘΦ 

× ²ƘƛƭŜ ǇƻƭƛǝŎŀƭ ƛƴǎǘŀōƛƭƛǘȅΣ ƭŀŎƪ ƻŦ ǇŜǊǎƻƴŀƭ ŦǊŜŜŘƻƳΣ ŀƴŘ ǳƴǎǘŀōƭŜ ǎŜŎǳǊƛǘȅ ŎƻƴŘƛǝƻƴǎ ǊŜƳŀƛƴ 
ƛƴƅǳŜƴǝŀƭ ŦŀŎǘƻǊǎ ƛƴ ƳƛƎǊŀǝƻƴ ŘŜŎƛǎƛƻƴǎΣ ǘƘŜȅ ŀǊŜ ŎƻƳǇŀǊŀǝǾŜƭȅ ƭƻǿŜǊΣ ŀǘ ор҈Σ ор҈Σ ŀƴŘ нм҈ 
ǊŜǎǇŜŎǝǾŜƭȅΦ 

× ¢ƘŜǊŜ ƛǎ ŀ ƴƻǝŎŜŀōƭŜ ƎŜƴŜǊŀǝƻƴŀƭ ŘƛǾƛŘŜ ƛƴ ƛƴƅǳŜƴǝŀƭ ŦŀŎǘƻǊǎΣ ǿƛǘƘ ȅƻǳƴƎŜǊ ǊŜǎǇƻƴŘŜƴǘǎ 
ǇǊŜŘƻƳƛƴŀƴǘƭȅ ŎƛǝƴƎ ƭŀŎƪ ƻŦ ŜŎƻƴƻƳƛŎ ƻǇǇƻǊǘǳƴƛǝŜǎ ŀǎ ǘƘŜ Ƴƻǎǘ ŎƻƳǇŜƭƭƛƴƎ ǊŜŀǎƻƴ ŦƻǊ 
ƳƛƎǊŀǝƻƴΣ ǿƘŜǊŜŀǎ ǇƻƭƛǝŎŀƭ ƛƴǎǘŀōƛƭƛǘȅ ƘƻƭŘǎ ƎǊŜŀǘŜǊ ǎƛƎƴƛŬŎŀƴŎŜ ŦƻǊ ƻƭŘŜǊ ŀƎŜ ƎǊƻǳǇǎΦ  

× !ƴŀƭȅǎƛǎ ƻŦ ƎƻǾŜǊƴƻǊŀǘŜπǎǇŜŎƛŬŎ Řŀǘŀ ǊŜǾŜŀƭǎ ŀ ǇǊƻƴƻǳƴŎŜŘ ǇǊŜǾŀƭŜƴŎŜ ƻŦ ƭŀŎƪ ƻŦ ŜŎƻƴƻƳƛŎ 
ƻǇǇƻǊǘǳƴƛǝŜǎ ŀǎ ŀ ŘǊƛǾƛƴƎ ŦŀŎǘƻǊ ŦƻǊ ƳƛƎǊŀǝƻƴ ƛƴ 5ƻƘǳƪΦ bƻǘŀōƭȅΣ 5ƻƘǳƪ ŎƻƴǎƛǎǘŜƴǘƭȅ ŜȄƘƛōƛǘǎ 
ƘƛƎƘŜǊ ǘǊŜƴŘǎ ŀŎǊƻǎǎ ǾŀǊƛƻǳǎ ƛƴƅǳŜƴŎƛƴƎ ŦŀŎǘƻǊǎΣ ŜȄŎŜǇǘ ŦƻǊ ŦŀƳƛƭȅ ǊŜǳƴƛŬŎŀǝƻƴΣ ǿƘŜǊŜ 9Ǌōƛƭ 
ƭŜŀŘǎΦ 

Key influencers in decision-making: 

× ¢ƘŜ Ǿŀǎǘ ƳŀƧƻǊƛǘȅ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ όфу҈ύ ƛƴŘƛŎŀǘŜ ǘƘŀǘ ƳƛƎǊŀǝƻƴ ƛǎ ŀ ǇŜǊǎƻƴŀƭ ŎƘƻƛŎŜΣ 
ŜƳǇƘŀǎƛǎƛƴƎ ŀ ǎŜƴǎŜ ƻŦ ǇŜǊǎƻƴŀƭ ŀƎŜƴŎȅ ƛƴ ǘƘŜ ƳƛƎǊŀǝƻƴ ǇǊƻŎŜǎǎΦ 

× ²ƘŜƴ ŜȄǇƭƻǊƛƴƎ ǘƘŜ ƪŜȅ ƛƴƅǳŜƴŎŜǊǎ ƛƴ ƳƛƎǊŀǝƻƴ ŘŜŎƛǎƛƻƴπƳŀƪƛƴƎΣ ор҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǊŜǇƻǊǘ 
ƳŀƪƛƴƎ ǘƘŜƛǊ ƳƛƎǊŀǝƻƴ ŎƘƻƛŎŜ ƛƴŘŜǇŜƴŘŜƴǘƭȅΣ ǿƛǘƘƻǳǘ ǎƛƎƴƛŬŎŀƴǘ ŜȄǘŜǊƴŀƭ ƛƴƅǳŜƴŎŜΦ IƻǿŜǾŜǊΣ 
ŦŀƳƛƭȅ ƳŜƳōŜǊǎ ƛƴ LǊŀǉ Ǉƭŀȅ ŀ ƴƻǘŀōƭŜ ǊƻƭŜΣ ŀƭōŜƛǘ ǇǊƛƳŀǊƛƭȅ ƛƴ ŘƛǎŎƻǳǊŀƎƛƴƎ ƳƛƎǊŀǝƻƴΦ 
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!ŘŘƛǝƻƴŀƭƭȅΣ ōƻǘƘ ŦǊƛŜƴŘǎ ǿƛǘƘƛƴ LǊŀǉ ŀƴŘ ŀōǊƻŀŘ ŜȄŜǊǘ ƛƴƅǳŜƴŎŜΣ ǿƛǘƘ нл҈ ŀǧǊƛōǳǝƴƎ 
ŜƴŎƻǳǊŀƎŜƳŜƴǘ ǘƻ ƳƛƎǊŀǘŜ ŦǊƻƳ ŜŀŎƘ ƎǊƻǳǇΦ 

× bƻǘŀōƭȅΣ мт҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ƛŘŜƴǝŦȅ ƎƻǾŜǊƴƳŜƴǘ ƻŶŎƛŀƭǎ ŀǎ ƪŜȅ ƛƴƅǳŜƴŎŜǊǎΣ ǇǊƛƳŀǊƛƭȅ ƛƴ 
ŜƴŎƻǳǊŀƎƛƴƎ ƳƛƎǊŀǝƻƴΦ Lǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ŎƭŀǊƛŦȅ ǘƘŀǘ ǘƘŜǎŜ ƎƻǾŜǊƴƳŜƴǘ ƻŶŎƛŀƭǎ ŀǊŜ ǇŜǊŎŜƛǾŜŘ 
ŀǎ ǇǳōƭƛŎ ǎŜǊǾŀƴǘǎ ǊŀǘƘŜǊ ǘƘŀƴ ƘƛƎƘπƭŜǾŜƭ ƻŶŎƛŀƭǎΣ ƭƛƪŜƭȅ ŎƻƴƴŜŎǘŜŘ ǘƻ ǊŜǎǇƻƴŘŜƴǘǎ ǘƘǊƻǳƎƘ 
ƪƛƴǎƘƛǇ ƻǊ ŦǊƛŜƴŘǎƘƛǇΦ 

× !ƳƻƴƎ ǘƘŜ ǾŀǊƛƻǳǎ ƛƴƅǳŜƴŎŜǊ ƎǊƻǳǇǎΣ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ ƛƴ LǊŀǉ ŀǊŜ ǘƘŜ ǎƻƭŜ ƛƴƅǳŜƴŎŜǊǎ 
ƛŘŜƴǝŬŜŘ ŀǎ ŘƛǎŎƻǳǊŀƎƛƴƎ ƳƛƎǊŀǝƻƴΣ ƘƛƎƘƭƛƎƘǝƴƎ ǘƘŜ ŎƻƳǇƭŜȄƛǘȅ ƻŦ ŦŀƳƛƭƛŀƭ ŘȅƴŀƳƛŎǎ ƛƴ 
ƳƛƎǊŀǝƻƴ ŘŜŎƛǎƛƻƴπƳŀƪƛƴƎΦ 

× CŀƳƛƭȅ ŀƴŘ ǎƻŎƛŀƭ ƴŜǘǿƻǊƪǎ Ǉƭŀȅ ŀ ǎƛƎƴƛŬŎŀƴǘ ǊƻƭŜ ƛƴ ƛƴƅǳŜƴŎƛƴƎ ƳƛƎǊŀǝƻƴ ŘŜŎƛǎƛƻƴǎΦ [ŜǾŜǊŀƎƛƴƎ 
ǘƘŜǎŜ ƴŜǘǿƻǊƪǎ ŜũŜŎǝǾŜƭȅ Ŏŀƴ ŦŀŎƛƭƛǘŀǘŜ ǘƘŜ ŘƛǎǎŜƳƛƴŀǝƻƴ ƻŦ ŀŎŎǳǊŀǘŜ ƳƛƎǊŀǝƻƴ ƛƴŦƻǊƳŀǝƻƴ 
ŀƴŘ ǎǳǇǇƻǊǘ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎ ƛƴ ǘƘŜƛǊ ǇǊŜǇŀǊŀǘƻǊȅ ǇƘŀǎŜΦ 

MƛƎǊŀƴǘΩǎ ǇǊŜǇŀǊŀǘƻǊȅ ǇƘŀǎŜ: 

× ¢ƘŜ ƳŀƧƻǊƛǘȅ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ όрс҈ύ ƘŀǾŜ ƴƻǘ ǘŀƪŜƴ ŀƴȅ ǇǊŜǇŀǊŀǘƻǊȅ ǎǘŜǇǎ ŦƻǊ ƳƛƎǊŀǝƻƴΣ 
ƛƴŘƛŎŀǝƴƎ ŀ ǇǊŜǾŀƭŜƴǘ ƭŀŎƪ ƻŦ ǊŜŀŘƛƴŜǎǎ ŀƳƻƴƎ ǘƘŜ ǎǳǊǾŜȅŜŘ ǇƻǇǳƭŀǝƻƴΦ 

× !ƳƻƴƎ ǘƘƻǎŜ ƭƛƪŜƭȅ ǘƻ ƳƛƎǊŀǘŜΣ ŀ ǎƳŀƭƭŜǊ ǇǊƻǇƻǊǝƻƴ όоу҈ύ ƘŀǾŜ ȅŜǘ ǘƻ ǳƴŘŜǊǘŀƪŜ ŀƴȅ 
ǇǊŜǇŀǊŀǘƻǊȅ ƳŜŀǎǳǊŜǎΣ ǎǳƎƎŜǎǝƴƎ ŀ ǊŜƭŀǝǾŜƭȅ ƘƛƎƘŜǊ ƭŜǾŜƭ ƻŦ ǊŜŀŘƛƴŜǎǎ ƻǊ ƛƴǘŜƴǘ ǿƛǘƘƛƴ ǘƘƛǎ 
ǎǳōπƎǊƻǳǇΦ IƻǿŜǾŜǊΣ ŀ ǎƛƎƴƛŬŎŀƴǘ ƳŀƧƻǊƛǘȅ όун҈ύ ƘŀǾŜ ƴƻǘ ŎƻƳƳŜƴŎŜŘ ǇǊŜǇŀǊŀǝƻƴǎΣ ǿƘƛŎƘ 
ŀƭƛƎƴǎ ǿƛǘƘ ǘƘŜƛǊ ǎǘŀǘŜŘ ƭƻǿ ƛƴǘŜƴǝƻƴǎ ǘƻ ƳƛƎǊŀǘŜΦ 

× LƴŦƻǊƳŀǝƻƴ ƎŀǘƘŜǊƛƴƎ ƻƴ ǘƘŜ ǇǊŜŦŜǊǊŜŘ ŘŜǎǝƴŀǝƻƴ ŎƻǳƴǘǊȅ ŜƳŜǊƎŜǎ ŀǎ ǘƘŜ Ƴƻǎǘ ŎƻƳƳƻƴ 
ƛƴƛǝŀƭ ǎǘŜǇΣ ǊŜǇƻǊǘŜŘ ōȅ ну҈ ƻŦ ŀƭƭ ǊŜǎǇƻƴŘŜƴǘǎ ŀƴŘ Ŝǉǳŀƭƭȅ ǇǊŜǾŀƭŜƴǘ ŀƳƻƴƎ ǘƘƻǎŜ ƭƛƪŜƭȅ ǘƻ 
ƳƛƎǊŀǘŜ όоу҈ύΦ ¢Ƙƛǎ ǳƴŘŜǊǎŎƻǊŜǎ ǘƘŜ ǇƛǾƻǘŀƭ ǊƻƭŜ ƻŦ ƛƴŦƻǊƳŀǝƻƴ ƎŀǘƘŜǊƛƴƎ ƛƴ ǘƘŜ ŜŀǊƭȅ ǎǘŀƎŜǎ 
ƻŦ ƳƛƎǊŀǝƻƴΣ ǿƛǘƘ ŜǾŜƴ мп҈ ƻŦ ǘƘƻǎŜ ǳƴƭƛƪŜƭȅ ǘƻ ƳƛƎǊŀǘŜ ŜƴƎŀƎƛƴƎ ƛƴ ǘƘƛǎ ŀŎǝǾƛǘȅΦ 

× bƻǘŀōƭȅΣ ƭƻǿŜǊ ǇŜǊŎŜƴǘŀƎŜǎ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ƭƛƪŜƭȅ ǘƻ ƳƛƎǊŀǘŜ ƘŀǾŜ ǇǊƻƎǊŜǎǎŜŘ ǘƻ ƳƻǊŜ ŎƻƴŎǊŜǘŜ 
ǇǊŜǇŀǊŀǘƻǊȅ ŀŎǝƻƴǎΣ ǎǳŎƘ ŀǎ ŎƻƴǘŀŎǝƴƎ ŦǊƛŜƴŘǎ ŀƴŘ ŦŀƳƛƭȅ ŦƻǊ ŀǎǎƛǎǘŀƴŎŜ όнл҈ύΣ ŀǇǇƭȅƛƴƎ ŦƻǊ ŀ 
Ǿƛǎŀ όмн҈ύΣ ŎƻƭƭŜŎǝƴƎ ǊŜǉǳƛǊŜŘ ŘƻŎǳƳŜƴǘǎ όмм҈ύΣ ŀƴŘ ŎƻƴǘŀŎǝƴƎ ŀƴ ŀƎŜƴǘ όмм҈ύΦ 

× ! ŎƭŜŀǊ ŘƛǎǝƴŎǝƻƴ ƛǎ ŜǾƛŘŜƴǘ ōŜǘǿŜŜƴ ǘƘƻǎŜ ƭƛƪŜƭȅ ǘƻ ƳƛƎǊŀǘŜ ŀƴŘ ǘƘƻǎŜ ǳƴƭƛƪŜƭȅΣ ǿƛǘƘ ǘƘŜ 
ŦƻǊƳŜǊ ƛƴǾŜǎǝƴƎ ƳƻǊŜ ŜũƻǊǘǎ ƛƴ ǇǊŜǇŀǊŀǘƻǊȅ ŀŎǝǾƛǝŜǎΦ ¢ƘŜ ǊŀƴƎŜ ƻŦ ǇǊŜǇŀǊŜŘƴŜǎǎ ǎǇŀƴǎ ŦǊƻƳ 
ƛƴƛǝŀƭ ƛƴŦƻǊƳŀǝƻƴ ƎŀǘƘŜǊƛƴƎ ǘƻ ŀŘǾŀƴŎŜŘ ǎǘŜǇǎ ƭƛƪŜ ōƻƻƪƛƴƎ ŀ ǝŎƪŜǘΣ ǎǳƎƎŜǎǝƴƎ ǘƘŀǘ ǘƘŜ ǇŀǘƘ 
ǘƻ ƳƛƎǊŀǝƻƴ ƛƴǾƻƭǾŜǎ ŎƻƴŎǊŜǘŜ ŀŎǝƻƴǎΣ ŜŀŎƘ ŎƻƴǝƴƎŜƴǘ ǳǇƻƴ ŀŎŎŜǎǎ ǘƻ ǎǇŜŎƛŬŎ ƛƴŦƻǊƳŀǝƻƴΦ 

× !ƳƻƴƎ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎ ǿƘƻ ƘŀǾŜ ŜƴƎŀƎŜŘ ƛƴ ǇǊŜǇŀǊŀǘƻǊȅ ǎǘŜǇǎΣ ор҈ ƘŀǾŜ ǘȅǇƛŎŀƭƭȅ ǎǇŜƴǘ 
ǘƘǊŜŜ ǘƻ ǎƛȄ ƳƻƴǘƘǎ ƻƴ ǇǊŜǇŀǊŀǝƻƴΣ ǿƘƛƭŜ нп҈ ƻƴŜ ǘƻ ǘƘǊŜŜ ƳƻƴǘƘǎΣ нл҈ ƳƻǊŜ ǘƘŀƴ ǎƛȄ 
ƳƻƴǘƘǎΣ ŀƴŘ ƻƴƭȅ му҈ ƭŜǎǎ ǘƘŀƴ ŀ ƳƻƴǘƘΦ LƴŘƛǾƛŘǳŀƭǎ ǳƴŘŜǊ ол ȅŜŀǊǎ ƻƭŘΣ ǇŀǊǝŎǳƭŀǊƭȅ ǘƘƻǎŜ 
ƭƛƪŜƭȅ ǘƻ ƳƛƎǊŀǘŜΣ ŀǊŜ ƳƻǊŜ ǇǊƻŀŎǝǾŜ ƛƴ ƛƴƛǝŀǝƴƎ ǇǊŜǇŀǊŀǘƻǊȅ ǎǘŜǇǎ ŎƻƳǇŀǊŜŘ ǘƻ ǘƘƻǎŜ ŀƎŜŘ ол 
ŀƴŘ ŀōƻǾŜΣ ŀƭƛƎƴƛƴƎ ǿƛǘƘ ǘƘŜƛǊ ƘƛƎƘŜǊ ǘŜƴŘŜƴŎȅ ǘƻ ƳƛƎǊŀǘŜΦ 

× пф҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǊŜƭȅ ƻƴ ǇŜǊǎƻƴŀƭ ǎŀǾƛƴƎǎ ǘƻ ŬƴŀƴŎŜ ǘƘŜƛǊ ƳƛƎǊŀǝƻƴ ǇƭŀƴǎΦ ¢Ƙƛǎ ǇǊŜŦŜǊŜƴŎŜ 
ƛǎ ŎƻƴǎƛǎǘŜƴǘ ŀŎǊƻǎǎ ŀƭƭ ŀƎŜ ƎǊƻǳǇǎ ōǳǘ ǎƭƛƎƘǘƭȅ ƘƛƎƘŜǊ όрн҈ύ ŀƳƻƴƎ ƭƻŎŀƭ ǊŜǎƛŘŜƴǘǎ ŎƻƳǇŀǊŜŘ 
ǘƻ L5tǎΦ bƻǘŀōƭȅΣ ǎǇƻƴǎƻǊǎƘƛǇ ŦǊƻƳ ǇŀǊŜƴǘǎ ƻǊ ǎƛōƭƛƴƎǎ ƛǎ ǘƘŜ ǎŜŎƻƴŘ Ƴƻǎǘ ŦŀǾƻǳǊŜŘ ƻǇǝƻƴΣ 
ǇŀǊǝŎǳƭŀǊƭȅ ŀƳƻƴƎ ǘƘŜ ȅƻǳƴƎŜǊ ŀƎŜ ŎƻƘƻǊǘ όнф҈ύΣ ǿƘƛƭŜ ǎŜƭƭƛƴƎ ƘƻǳǎŜǎ ŀƴŘ ŀǎǎŜǘǎ ŜƳŜǊƎŜǎ ŀǎ 
ŀ ǎƛƎƴƛŬŎŀƴǘ ŦǳƴŘƛƴƎ ǎƻǳǊŎŜ ŦƻǊ ƻƭŘŜǊ ǊŜǎǇƻƴŘŜƴǘǎ όнф҈ύΦ 

× !ƳƻƴƎ ŘƛũŜǊŜƴǘ ƛƴŎƻƳŜ ƎǊƻǳǇǎΣ ƛƴŘƛǾƛŘǳŀƭǎ ǿƛǘƘ ƴƻ ƻǊ ǾŜǊȅ ƭƻǿ ƛƴŎƻƳŜ ŀǊŜ Ƴƻǎǘ ƭƛƪŜƭȅ ǘƻ 
ǊŜǇƻǊǘ ƛƴŀōƛƭƛǘȅ ǘƻ ŬƴŀƴŎŜ ǘƘŜƛǊ ƳƛƎǊŀǝƻƴ ƧƻǳǊƴŜȅΣ ǿƘŜǊŜŀǎ ǇŜǊǎƻƴŀƭ ǎŀǾƛƴƎǎ ŀǊŜ ŎƻƳƳƻƴƭȅ 
ǊŜƭƛŜŘ ǳǇƻƴ ōȅ ǘƘƻǎŜ ŜŀǊƴƛƴƎ ōŜǘǿŜŜƴ Lv5 рллΣллл ŀƴŘ уллΣллл όŀǇǇǊƻȄƛƳŀǘŜƭȅ ¦{5 оулπсмлύΦ 
[ƻŀƴǎΣ ōƻǘƘ ŦǊƻƳ ōŀƴƪǎ ŀƴŘ ǇǊƛǾŀǘŜ ƭŜƴŘŜǊǎΣ ŀǊŜ ƭŜǎǎ ŎƻƳƳƻƴ ŀŎǊƻǎǎ ƛƴŎƻƳŜ ƭŜǾŜƭǎΦ 
LƴǘŜǊŜǎǝƴƎƭȅΣ ŀƳƻƴƎ ǘƘƻǎŜ ƭƛƪŜƭȅ ǘƻ ƳƛƎǊŀǘŜ ƭŜƎŀƭƭȅΣ ŀ ƳŀƧƻǊƛǘȅ Ǉƭŀƴ ǘƻ ǳǎŜ ǇŜǊǎƻƴŀƭ ǎŀǾƛƴƎǎ 
όсм҈ύ ŀƴŘ нр҈ ǿƻǳƭŘ ōŜ ǎǇƻƴǎƻǊŜŘ ōȅ ǇŀǊŜƴǘǎ ƻǊ ǎƛōƭƛƴƎǎΣ ǿƘƛƭŜ ƻƴƭȅ мм҈ ŦŜŜƭ ǳƴŀōƭŜ ǘƻ 
ŬƴŀƴŎŜ ǘƘŜƛǊ ƧƻǳǊƴŜȅΦ 

× wŜƎŀǊŘƛƴƎ ǘǊŀǾŜƭ ŎƻƳǇŀƴƛƻƴǎΣ ǘƘŜ ƳŀƧƻǊƛǘȅ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŜȄǇǊŜǎǎ ǘƘŜƛǊ ƛƴǘŜƴǝƻƴ ǘƻ ǘǊŀǾŜƭ 
ŀƭƻƴŜ όрн҈ύΣ ǿƘƛƭŜ нр҈ ƳŜƴǝƻƴ ǘƘŀǘ ǘƘŜȅ ǿƻǳƭŘ ǘǊŀǾŜƭ ǿƛǘƘ ǘƘŜƛǊ ƛƳƳŜŘƛŀǘŜ ŦŀƳƛƭȅΣ ŀƴŘ 
ŀƴƻǘƘŜǊ мл҈ ǿƛǘƘ ŦǊƛŜƴŘǎΦ bƻǘŀōƭȅΣ ƻƴƭȅ с҈ ƳŜƴǝƻƴ ǘƘŀǘ ǘƘŜȅ ǿƻǳƭŘ ǘǊŀǾŜƭ ǿƛǘƘ ŀƴ ŀƎŜƴǘΣ 
ǎǳƎƎŜǎǝƴƎ ǘƘŜ ǇŜǊŎŜǇǝƻƴ ƻŦ ŀƎŜƴǘǎ ŀǎ ŦŀŎƛƭƛǘŀǘƻǊǎ ǊŀǘƘŜǊ ǘƘŀƴ ŎƻƳǇŀƴƛƻƴǎΦ 



 

фл 

 

× CŀƳƛƭȅ ƛƴ LǊŀǉ ŜƳŜǊƎŜǎ ŀǎ ǘƘŜ ǇǊƛƳŀǊȅ ǎƻǳǊŎŜ ƻŦ ǎǳǇǇƻǊǘ ŦƻǊ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎΣ ǿƛǘƘ ол҈ ƻŦ 
ǊŜǎǇƻƴŘŜƴǘǎ ƛƴŘƛŎŀǝƴƎ ǘƘƛǎΣ ǇǊƛƳŀǊƛƭȅ ǇǊƻǾƛŘƛƴƎ ŬƴŀƴŎƛŀƭ ŀǎǎƛǎǘŀƴŎŜ όтф҈ύΦ CǊƛŜƴŘǎ ŀōǊƻŀŘ ŀǊŜ 
ǘƘŜ ƴŜȄǘ ǎƛƎƴƛŬŎŀƴǘ ǎƻǳǊŎŜ ƻŦ ǎǳǇǇƻǊǘ όнл҈ύΣ Ƴŀƛƴƭȅ ƻũŜǊƛƴƎ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ƳƛƎǊŀǝƻƴΦ {ǳǇǇƻǊǘ 
ŦǊƻƳ ŦŀƳƛƭȅ ŀōǊƻŀŘ ŀƴŘ ŦǊƛŜƴŘǎ ƛƴ LǊŀǉ ƛǎ ŎƻƳǇŀǊŀǝǾŜƭȅ ƭŜǎǎ ŎƻƳƳƻƴΣ ǿƛǘƘ ŦŀƳƛƭȅ ǘȅǇƛŎŀƭƭȅ 
ǇǊƻǾƛŘƛƴƎ ŬƴŀƴŎƛŀƭ ǎǳǇǇƻǊǘ ŀƴŘ ŦǊƛŜƴŘǎ ƻũŜǊƛƴƎ ƛƴŦƻǊƳŀǝƻƴ ŀƴŘ ƻŎŎŀǎƛƻƴŀƭ ŎƻƴƴŜŎǝƻƴǎ ǿƛǘƘ 
ŦŀŎƛƭƛǘŀǘƻǊǎΦ CǳǊǘƘŜǊƳƻǊŜΣ нм҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŘŜŎƭŀǊŜ ƴƻǘ ƘŀǾƛƴƎ ǊŜŎŜƛǾŜŘ ŀƴȅ ǎǳǇǇƻǊǘ ŦǊƻƳ 
ŀƴȅƻƴŜΦ hǘƘŜǊ ǎǘŀƪŜƘƻƭŘŜǊǎ ǎǳŎƘ ŀǎ ƎƻǾŜǊƴƳŜƴǘǎΣ ǘƘŜ aw/ ƛƴ .ŀƎƘŘŀŘΣ bDhǎΣ ǊŜǘǳǊƴŜŘ 
ƳƛƎǊŀƴǘǎΣ ŎƻƳƳǳƴƛǘȅ ƴŜǘǿƻǊƪǎΣ ŀƴŘ ǎƳǳƎƎƭŜǊǎ ŀǊŜ ƴƻǘ ƳŜƴǝƻƴŜŘ ŀǎ ǎƻǳǊŎŜǎ ƻŦ ǎǳǇǇƻǊǘΦ 

Migration challenges: 

× IŀƭŦ ƻŦ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎ όрл҈ύ ƘŀǾŜ ŜƴŎƻǳƴǘŜǊŜŘ ŎƘŀƭƭŜƴƎŜǎ ƛƴ ŀǊǊŀƴƎƛƴƎ ǘƘŜ ƴŜŎŜǎǎŀǊȅ ŦǳƴŘǎΣ 
ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ ǇǊŜǾƛƻǳǎ ŬƴŘƛƴƎǎ ƛƴŘƛŎŀǝƴƎ ŬƴŀƴŎƛŀƭ ŎƻƴǎǘǊŀƛƴǘǎ ŀƳƻƴƎ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎΦ 
пу҈ ƻŦ ǘƘŜƳ ƛŘŜƴǝŦȅ ǘƘŜ ƻōǘŀƛƴƛƴƎ ƻŦ ŀ Ǿƛǎŀ ŀǎ ŀ ŎƘŀƭƭŜƴƎŜΦ !ŘŘƛǝƻƴŀƭƭȅΣ ŎƘŀƭƭŜƴƎŜǎ ǊŜƭŀǘŜŘ ǘƻ 
ƻōǘŀƛƴƛƴƎ ǊŜǉǳƛǊŜŘ ŘƻŎǳƳŜƴǘǎ ŀƴŘ ƴŀǾƛƎŀǝƴƎ ōǳǊŜŀǳŎǊŀǝŎ ǇǊƻŎŜŘǳǊŜǎ ŀǊŜ ŎƛǘŜŘ ōȅ оу҈ ŀƴŘ 
он҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎΣ ǊŜǎǇŜŎǝǾŜƭȅΦ 

× bƻǘŀōƭȅΣ ŬƴŘƛƴƎ ŀ ŎǊŜŘƛōƭŜ ŀƎŜƴǘ ŀƴŘ ŀŎǉǳƛǊƛƴƎ ǊŜƭƛŀōƭŜ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ǘƘŜ ŘŜǎǝƴŀǝƻƴ ŎƻǳƴǘǊȅ 
ǇƻǎŜ ǎƛƎƴƛŬŎŀƴǘ ŎƘŀƭƭŜƴƎŜ ŦƻǊ нп҈ ŀƴŘ мо҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎΣ ǊŜǎǇŜŎǝǾŜƭȅΦ ¢ƘŜǎŜ ŬƴŘƛƴƎǎ 
ǎǳƎƎŜǎǘ ƻōǎǘŀŎƭŜǎ ƛƴ ŀŎŎŜǎǎƛƴƎ ǘǊǳǎǘǿƻǊǘƘȅ ƎǳƛŘŀƴŎŜ ŀƴŘ ƛƴŦƻǊƳŀǝƻƴΦ LƴǘŜǊŜǎǝƴƎƭȅΣ ŬƴŘƛƴƎ ŀ 
ŎǊŜŘƛōƭŜ ŀƎŜƴǘ ŘƻŜǎ ƴƻǘ ǎŜŜƳ ǘƻ ōŜ ƘƛƎƘ ƻƴ ǘƘŜ ƭƛǎǘΦ 

× ²ƘŜƴ ŜȄŀƳƛƴƛƴƎ ǘƘŜ ŎƘŀƭƭŜƴƎŜǎ ŀŎǊƻǎǎ ŀƎŜ ƎǊƻǳǇǎΣ ƛƴŘƛǾƛŘǳŀƭ ŀƎŜŘ муπнр ƘŀǾŜ ŜƴŎƻǳƴǘŜǊŜŘ 
ǘƘŜ Ƴƻǎǘ ŘƛŶŎǳƭǝŜǎ ƛƴ ŀǊǊŀƴƎƛƴƎ ŦǳƴŘǎΣ ŦƻƭƭƻǿŜŘ ōȅ ŎƘŀƭƭŜƴƎŜǎ ǊŜƭŀǘŜŘ ǘƻ ƻōǘŀƛƴƛƴƎ ŀ Ǿƛǎŀ ƻǊ 
ǎŜŎǳǊƛƴƎ ŀŎŎƻƳƳƻŘŀǝƻƴǎ ƛƴ ǘƘŜ ŘŜǎǝƴŀǝƻƴ ŎƻǳƴǘǊȅΦ aŜŀƴǿƘƛƭŜΣ ǊŜǎǇƻƴŘŜƴǘǎ ŀƎŜŘ нсπоп ŎƛǘŜ 
ƻōǘŀƛƴƛƴƎ ŀ Ǿƛǎŀ ŀǎ ǘƘŜƛǊ ǇǊƛƳŀǊȅ ŎƘŀƭƭŜƴƎŜΦ 

Information confidence levels and risk awareness: 

× пс҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǊŜǇƻǊǘ ƘŀǾƛƴƎ ǎƻƳŜ ƭŜǾŜƭ ƻŦ ŀŎŎŜǎǎ ǘƻ ƳƛƎǊŀǝƻƴ ƛƴŦƻǊƳŀǝƻƴΣ ǿƘƛƭŜ оу҈ 
ƘŀǾŜ ŜȄǘŜƴǎƛǾŜ ŀŎŎŜǎǎΦ ¢ƘŜ ǊŜƳŀƛƴƛƴƎ ǊŜǎǇƻƴŘŜƴǘǎ ŜƛǘƘŜǊ ƘŀǾŜ ƴƻ ŀŎŎŜǎǎ ǘƻ ƛƴŦƻǊƳŀǝƻƴ ŀǘ ŀƭƭ 
ƻǊ ŀǊŜ Ŧǳƭƭȅ ŀǿŀǊŜ ƻŦ Ƙƻǿ ǘƻ ŀŎŎŜǎǎ ƛƴŦƻǊƳŀǝƻƴ όу҈ ŜŀŎƘύΦ 

× hǾŜǊŀƭƭΣ мо҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŜȄǇǊŜǎǎ ƘƛƎƘ ŎƻƴŬŘŜƴŎŜ ƛƴ ǘƘŜ ŀŎŎǳǊŀŎȅ ƻŦ ǘƘŜ ƛƴŦƻǊƳŀǝƻƴ 
ƎŀǘƘŜǊŜŘΣ ǿƘƛƭŜ пф҈ ŀǊŜ ƳƻŘŜǊŀǘŜƭȅ ŎƻƴŬŘŜƴǘΦ Lƴ ŎƻƴǘǊŀǎǘΣ он҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŦŜŜƭ ǎƭƛƎƘǘƭȅ 
ŎƻƴŬŘŜƴǘ ƛƴ ǘƘŜ ƛƴŦƻǊƳŀǝƻƴ ŎƻƭƭŜŎǘŜŘΣ ŀƴŘ с҈ ŀǊŜ Ψƴƻǘ ŎƻƴŬŘŜƴǘ ŀǘ ŀƭƭΩΦ 

× ²ƘŜƴ ǘƘŜ ǎƻǳǊŎŜ ƻŦ ƛƴŦƻǊƳŀǝƻƴ ƛǎ ƎƻǾŜǊƴƳŜƴǘ ǿŜōǎƛǘŜ ƻǊ aw/ǎΣ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎΩ ƭŜǾŜƭ ƻŦ 
ŎƻƴŬŘŜƴŎŜ ƻƴ ǘƘŜ ŀŎŎǳǊŀŎȅ ƻŦ ƛƴŦƻǊƳŀǝƻƴ ƛǎ ƘƛƎƘŜǊ ŎƻƳǇŀǊŜŘ ǘƻ ƻǘƘŜǊ ƛƴŦƻǊƳŀǝƻƴ ǎƻǳǊŎŜǎΦ 
IƻǿŜǾŜǊΣ ƻƴƭȅ ŀ ƳƛƴƻǊƛǘȅ ǎŜƭŜŎǘŜŘ ǘƘŜǎŜ ǎƻǳǊŎŜǎ ŎƻƳǇŀǊŜŘ ǘƻ ƻǘƘŜǊǎ ǎǳŎƘ ŀǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ƻǊ 
ŦŀƳƛƭȅ ŀƴŘ ŦǊƛŜƴŘǎΦ 

× то҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŦŜŜƭ ǘƘŀǘ ǘƘŜȅ ŀǊŜ Ŧǳƭƭȅ ƻǊ ǇŀǊǝŀƭƭȅ ƛƴŦƻǊƳŜŘ ŀōƻǳǘ ǘƘŜƛǊ ƭŜƎŀƭ ǊƛƎƘǘǎ ŀǎ 
ƳƛƎǊŀƴǘǎΣ ƛƴŘƛŎŀǝƴƎ ǘƘŜ ƘƛƎƘ ƭŜǾŜƭ ƻŦ ƪƴƻǿƭŜŘƎŜΦ рл҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ƘŀǾŜ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ ƻǊ 
ŦǊƛŜƴŘǎ ƛƴ ǘƘŜ ŘŜǎǝƴŀǝƻƴ ŎƻǳƴǘǊȅΣ ŀƴŘ пс҈ ƻŦ ǘƘŜƳ ƻŎŎŀǎƛƻƴŀƭƭȅ ǊŜƭȅ ƻƴ ǘƘŜǎŜ ŎƻƴƴŜŎǝƻƴǎ ŦƻǊ 
ŀŎŎǳǊŀǘŜ ƛƴŦƻǊƳŀǝƻƴΦ 

× ¢ƘƻǎŜ ǿƘƻ ŦŜŜƭ ǘƘŜȅ ŀǊŜ ƴƻǘ ƛƴŦƻǊƳŜŘ ƻŦ ǘƘŜƛǊ ƭŜƎŀƭ ǊƛƎƘǘǎ ŀǎ ƳƛƎǊŀƴǘǎ ƻǊ ƻƴƭȅ ǇŀǊǝŀƭƭȅ ƛƴŦƻǊƳŜŘ 
ƛƴŘƛŎŀǘŜ ŀ ƭŀŎƪ ƻŦ ŀǿŀǊŜƴŜǎǎ ǊŜƎŀǊŘƛƴƎ ǎǇŜŎƛŬŎ ŀǎǇŜŎǘǎ ǎǳŎƘ ŀǎ ŀǎȅƭǳƳ ǇǊƻŎŜŘǳǊŜǎ ŀƴŘ ƛŘŜƴǝǘȅ 
ŘƻŎǳƳŜƴǘǎΦ 

× ²ƻǊƪ Ǿƛǎŀǎ ŀǊŜ ƛŘŜƴǝŬŜŘ ŀǎ ǘƘŜ Ƴƻǎǘ ŜƭƛƎƛōƭŜ ƻǇǝƻƴ ŦƻǊ ƭŜƎŀƭ ƳƛƎǊŀǝƻƴ ōȅ пн҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎΣ 
ŦƻƭƭƻǿŜŘ ōȅ ƘǳƳŀƴƛǘŀǊƛŀƴ ŀŘƳƛǎǎƛƻƴ όоо҈ύΦ ±ƛǎƛǘ ŀƴŘ ǎǘǳŘŜƴǘ Ǿƛǎŀǎ ŎƻƳŜ ŀƊŜǊ ŀǘ нт҈ ŀƴŘ но҈Σ 
ǊŜǎǇŜŎǝǾŜƭȅΦ т҈ ƻŦ ǘƘŜ ǎǳōπǎŀƳǇƭŜ ǎŀȅ ǘƘŀǘ ǘƘŜǊŜ ŀǊŜ ƴƻ ƻǇǝƻƴǎ ŀǾŀƛƭŀōƭŜ ǘƻ ƭŜƎŀƭƭȅ ǘǊŀǾŜƭΦ 
²ƘƛƭŜ ǿƻǊƪ Ǿƛǎŀǎ ŀǊŜ ŎƻƴǎƛŘŜǊŜŘ ǘƘŜ Ƴƻǎǘ ŜƭƛƎƛōƭŜ ƳƛƎǊŀǝƻƴ ƻǇǝƻƴΣ ǘƘŜǊŜ ƛǎ ŀ ŎƻƴǎƛŘŜǊŀōƭŜ 
ǇŜǊŎŜƴǘŀƎŜ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǘƘŀǘ ŜƛǘƘŜǊ ŦŜŜƭǎ ƛƴŜƭƛƎƛōƭŜ ƻǊ ƛǎ ǳƴŎŜǊǘŀƛƴ ŀōƻǳǘ ǘƘŜƛǊ ƻǇǝƻƴǎΦ 

× ²ƘŜƴ ŜȄŀƳƛƴƛƴƎ ǇǊŜπŜȄƛǎǝƴƎ ƪƴƻǿƭŜŘƎŜ ƻƴ ŀŎŎŜǎǎ ǘƻ ǊƛƎƘǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ ƛƴ ŘŜǎǝƴŀǝƻƴ 
ŎƻǳƴǘǊƛŜǎΣ ƛǘ ŀǇǇŜŀǊǎ ǘƘŀǘ ǊŜǎǇƻƴŘŜƴǘǎ ǇŜǊŎŜƛǾŜ ŀŎŎŜǎǎƛƴƎ ǎǳŎƘ ǎŜǊǾƛŎŜǎ ŀǎ ŘƛŶŎǳƭǘΦ ¢ƘŜ Ƴƻǎǘ 
ǇŜǊŎŜƛǾŜŘ ŘƛŶŎǳƭǘȅ ƛǎ ŀǎȅƭǳƳ ŀŎŎŜǇǘŀƴŎŜ όос҈ύΣ ǿƘƛƭŜ ǘƘŜ ŜŀǎƛŜǎǘ ƻƴŜ ƛǎ ǎƻŎƛŀƭ ƛƴŎƭǳǎƛƻƴ όмт҈ύΦ 
wŜǎǳƭǘǎ ƛƴŘƛŎŀǘŜ ǘƘŀǘ ǎŜǊǾƛŎŜǎ ǇǊƻǾƛŘŜŘ ōȅ ƻǊ ŘŜǇŜƴŘŜƴǘ ƻƴ ǘƘŜ ƎƻǾŜǊƴƳŜƴǘ όǎǳŎƘ ŀǎ ŀǎȅƭǳƳ 
ŀŎŎŜǇǘŀƴŎŜΣ ŀŎŎŜǎǎƛƴƎ ǳƴŜƳǇƭƻȅƳŜƴǘ ōŜƴŜŬǘǎΣ ŀŎŎŜǎǎƛƴƎ ŜŘǳŎŀǝƻƴΣ ŀƴŘ ƭŜŀǊƴƛƴƎ ǘƘŜ 



 

фм 

 

ƭŀƴƎǳŀƎŜύ ŀǊŜ ƳƻǊŜ ŘƛŶŎǳƭǘ ǘƘŀƴ ǎŜǊǾƛŎŜǎ ƎŀƛƴŜŘ ǘƘǊƻǳƎƘ ǇŜǊǎƻƴŀƭ ŎƻƴƴŜŎǝƻƴǎ ŀƴŘ ŜũƻǊǘǎ 
όǎǳŎƘ ŀǎ ǎƻŎƛŀƭ ƛƴŎƭǳǎƛƻƴΣ ƘƻǳǎƛƴƎΣ ŜƳǇƭƻȅƳŜƴǘύΦ 

Messaging 

× ¢ƘŜ Ƴƻǎǘ ōŜƴŜŬŎƛŀƭ ƛƴŦƻǊƳŀǝƻƴ ǘƻ ƘŜƭǇ ǊŜǎǇƻƴŘŜƴǘǎ ƳŀƪŜ ŀƴ ƛƴŦƻǊƳŜŘ ŘŜŎƛǎƛƻƴ ŎƻƴŎŜǊƴǎ ǘƘŜ 
Ŏƻǎǘ ƻŦ ǘƘŜ ƳƛƎǊŀǝƻƴ ƧƻǳǊƴŜȅ ŀƴŘ ǘƘŜ ƭŜƎŀƭ ƳƛƎǊŀǝƻƴ ǇǊƻŎŜǎǎŜǎ ŀƴŘ ǊŜǉǳƛǊŜƳŜƴǘǎΦ 

× tƻǘŜƴǝŀƭ Ǌƛǎƪǎ ƻŦ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴ ŀǊŜ ŘŜŜƳŜŘ ǘƻ ōŜ ǘƘŜ ƭŜŀǎǘ ǊŜƭŜǾŀƴǘ ƛƴŦƻǊƳŀǝƻƴΦ 
× hǾŜǊŀƭƭΣ ǘƘŜ ƳŀƧƻǊƛǘȅ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŎƻƴǎƛŘŜǊǎ ǘƘŀǘ ǊŜŎŜƛǾƛƴƎ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ŀƭƭ ǘƘŜ 
ŀǎǇŜŎǘǎ ǊŜƭŀǘŜŘ ǘƻ ƳƛƎǊŀǝƻƴ ƛǎ ƛƳǇƻǊǘŀƴǘ ƻǊ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘΦ 

× уо҈ ƻŦ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎΣ ŦƻǊ ŜȄŀƳǇƭŜΣ ǾŀƭǳŜ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ǘƘŜ Ŏƻǎǘǎ ƻŦ ƳƛƎǊŀǝƻƴ ŀǎ ƛƳǇƻǊǘŀƴǘ 
ƻǊ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘΦ CƻƭƭƻǿƛƴƎ ŎƭƻǎŜƭȅΣ то҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǿƻǳƭŘ ǊŜǉǳƛǊŜ ƳƻǊŜ ŘŜǘŀƛƭŜŘ 
ƛƴŦƻǊƳŀǝƻƴ ŀōƻǳǘ ǘƘŜ ǇǊƻŎŜǎǎŜǎ ŀƴŘ ǊŜǉǳƛǊŜƳŜƴǘǎ ŦƻǊ ƭŜƎŀƭ ƳƛƎǊŀǝƻƴΦ 

× LƴŦƻǊƳŀǝƻƴ ƻƴ ǘƘŜ Ǌƛǎƪǎ ƻŦ ǘƘŜ ƧƻǳǊƴŜȅΣ ŀŘǾƛŎŜ ƻƴ Ƙƻǿ ǘƻ ŀǎǎŜǎǎ ǘƘŜ ŎǊŜŘƛōƛƭƛǘȅ ƻŦ ƳƛƎǊŀǝƻƴ 
ŀƎŜƴǘǎΣ ŀƴŘ ŀŎŎŜǎǎ ǘƻ ƭŜƎŀƭ ŀŘǾƛŎŜ ǎŎƻǊŜ ǘƘŜ ƭƻǿŜǎǘΣ ǿƛǘƘ ру҈Σ со҈Σ ŀƴŘ ст҈ ƻŦ ǘƘŜ 
ǊŜǎǇƻƴŘŜƴǘǎΣ ǊŜǎǇŜŎǝǾŜƭȅΣ ŎƻƴǎƛŘŜǊƛƴƎ ǘƘŜƳ ƛƳǇƻǊǘŀƴǘ ƻǊ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘΦ 

Credible messengers 

× 5ŜǎǇƛǘŜ ǊŜǘǳǊƴŜŜǎ Řƻ ƴƻǘ ǎŜŜƳ ǘƻ ǊŜǇǊŜǎŜƴǘ ƪŜȅ ƛƴƅǳŜƴŎŜǊǎ ƛƴ ƳƛƎǊŀƴǘǎΩ ŘŜŎƛǎƛƻƴπƳŀƪƛƴƎ 
ǇǊƻŎŜǎǎΣ ƭŜǾŜǊŀƎƛƴƎ ǘƘŜƳ ŀǎ ƳŜǎǎŜƴƎŜǊǎ ǊŜƳŀƛƴǎ ǊŜƭŜǾŀƴǘΦ ¢Ƙƛǎ ǊŜƭŀǝǾŜƭȅ ƭƻǿ ƛƳǇƻǊǘŀƴŎŜ ƻŦ 
ǊŜǘǳǊƴŜŜǎ ŀǎ ƛƴƅǳŜƴŎŜǊǎ ƛƴ ƻǳǊ ǎǳǊǾŜȅ ƳƛƎƘǘ ōŜ ŀǧǊƛōǳǘŜŘ ǘƻ ǘƘŜ Ǉƻǎǎƛōƛƭƛǘȅ ǘƘŀǘ ǎƻƳŜ 
ǊŜǘǳǊƴŜŜǎ ƳƛƎƘǘ ōŜ ǊŜŦŜǊǊŜŘ ǘƻ ŀǎ ŦŀƳƛƭȅ ŀƴŘ ŦǊƛŜƴŘǎ ǊŀǘƘŜǊ ǘƘŀƴ ōŜƛƴƎ ƛŘŜƴǝŬŜŘ ōȅ ǘƘŜƛǊ 
ƳƛƎǊŀǝƻƴ ǎǘŀǘǳǎΦ 

× Lƴ ŜȄŀƳƛƴƛƴƎ ǘƘŜ Ƴƻǎǘ ƛƳǇŀŎǜǳƭ ƛƴƅǳŜƴŎŜǊǎ ŀƴŘ ǎǳǇǇƻǊǘŜǊǎ ǿƘƻ ǿƻǳƭŘ ǎŜǊǾŜ ŀǎ ƳŜǎǎŜƴƎŜǊǎ 
ƛƴ ǘƘŜ ŎŀƳǇŀƛƎƴǎΣ ƛǘ ƛǎ ŜǾƛŘŜƴǘ ǘƘŀǘ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ ƛƴ LǊŀǉ ŀǊŜ ǘƘŜ ǇǊƛƳŀǊȅ ƪŜȅ ƛƴƅǳŜƴŎŜǊǎ ŀǎ 
ǿŜƭƭ ŀǎ ǘƘƻǎŜ ǿƘƻ ǇǊƻǾƛŘŜ ǘƘŜ Ƴƻǎǘ ǎǳǇǇƻǊǘ ƛƴ ǘƘŜ ǇƭŀƴƴƛƴƎ ƻŦ ǘƘŜ ƳƛƎǊŀǝƻƴ ƧƻǳǊƴŜȅΦ 

× !ǎ ƴƻǘŜŘ ƛƴ ŜŀǊƭƛŜǊ ŬƴŘƛƴƎǎΣ ƎƻǾŜǊƴƳŜƴǘ ƻŶŎƛŀƭǎ ŀǊŜ ǎŜŜƴ ŀǎ ƪŜȅ ƛƴƅǳŜƴŎŜǊǎΣ ǇǊƛƳŀǊƛƭȅ ƛƴ 
ŜƴŎƻǳǊŀƎƛƴƎ ƳƛƎǊŀǝƻƴΦ IƻǿŜǾŜǊΣ ƛǘ Ƴǳǎǘ ōŜ ƴƻǘŜŘ ǘƘŀǘ ǎǳŎƘ ƎƻǾŜǊƴƳŜƴǘǎ ƻŶŎƛŀƭǎ ǘƘŀǘ 
ǊŜǎǇƻƴŘŜƴǘǎ ǊŜŦŜǊ ǘƻ ƳƛƎƘǘ ōŜ ǎƛƳǇƭȅ ƻŶŎŜǊǎ ŀƴŘ ŎƭŜǊƪǎ ǿƛǘƘ ǿƘƻƳ ǊŜǎǇƻƴŘŜƴǘǎ ƛƴǘŜǊŀŎǘ ƛƴ 
ǘƘŜƛǊ ŜǾŜǊȅŘŀȅ ƭƛǾŜǎΦ  

Effective channels of communication and information 

× ¢ƘŜ Ƴƻǎǘ ŎƻƳƳƻƴ ǎƻǳǊŎŜ ƻŦ ƛƴŦƻǊƳŀǝƻƴ ŦƻǊ ǊŜǎǇƻƴŘŜƴǘǎ ƛǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ǇƭŀǜƻǊƳǎ όрф҈ύΣ 

ǇŀǊǝŎǳƭŀǊƭȅ ŀƳƻƴƎ ǘƘƻǎŜ ōŜǘǿŜŜƴ му ŀƴŘ нр ȅŜŀǊǎ ƻƭŘ όср҈ύΣ ŦƻƭƭƻǿŜŘ ōȅ ǘƘƻǎŜ ŀƎŜŘ ōŜǘǿŜŜƴ 

нс ŀƴŘ оп όсл҈ύΦ 

× CŀƳƛƭȅ ŀƴŘ ŦǊƛŜƴŘǎ ŜƳŜǊƎŜ ƛƴ ǎŜŎƻƴŘ ǇƭŀŎŜ ŀǎ ǘƘŜ Ƴƻǎǘ ŎƻƳƳƻƴ ǎƻǳǊŎŜ ƻŦ ƛƴŦƻǊƳŀǝƻƴ όрр҈ύΣ 

Ƴƻǎǘƭȅ ŀƳƻƴƎ ǘƘƻǎŜ ŀƎŜŘ ор ǘƻ пф όсл҈ύ ŀƴŘ ƻƭŘŜǊ ǘƘŀƴ рл όсс҈ύΦ 

× CŀǊ ōŜƘƛƴŘΣ ŀ ǉǳŀǊǘŜǊ ƻŦ ŀƭƭ ǊŜǎǇƻƴŘŜƴǘǎ ǊŜƭȅ ƻƴ ƻǘƘŜǊ ƳƛƎǊŀƴǘǎΣ ŦƻƭƭƻǿŜŘ ōȅ ǘǊŀŘƛǝƻƴŀƭ ƳŜŀƴǎ 

ƻŦ ŎƻƳƳǳƴƛŎŀǝƻƴ ǎǳŎƘ ŀǎ ¢± ŀƴŘ ǊŀŘƛƻ όмф҈ύΦ hǘƘŜǊ ǎƻǳǊŎŜǎ ǎǳŎƘ ŀǎ ǿƻǊŘ ƻŦ ƳƻǳǘƘ όмп҈ύΣ 

ǊŜǘǳǊƴŜŘ ƳƛƎǊŀƴǘǎ όмн҈ύΣ ƎƻǾŜǊƴƳŜƴǘ ǿŜōǎƛǘŜǎ όмл҈ύΣ ŎƻƳƳǳƴƛǘȅ ƴŜǘǿƻǊƪǎ όф҈ύΣ aw/ǎ όу҈ύΣ 

bDhǎ όс҈ύΣ ŀƴŘ /{hǎ όо҈ύ ŀǊŜ ƭŜǎǎ ǇǊŜǾŀƭŜƴǘ ŀƳƻƴƎ ǘƘŜ ǎŀƳǇƭŜΦ 

× LƴǘŜǊŜǎǝƴƎƭȅΣ ƻƭŘŜǊ ǊŜǎǇƻƴŘŜƴǘǎ ǎŜŜƳ ƳƻǊŜ ŘŜǇŜƴŘŜƴǘ ƻƴ ƎŜǩƴƎ ƛƴŦƻǊƳŀǝƻƴ ŦǊƻƳ 

ƎƻǾŜǊƴƳŜƴǘ ǿŜōǎƛǘŜǎ ƻǊ ŀƎŜƴŎƛŜǎΣ ƳŀƪƛƴƎ ƛǘ ǘƘŜƛǊ ǘƘƛǊŘ ǎƻǳǊŎŜ ƻŦ ƛƴŦƻǊƳŀǝƻƴ ŀƊŜǊ ŦŀƳƛƭȅ ŀƴŘ 

ŦǊƛŜƴŘǎ ŀƴŘ ǎƻŎƛŀƭ ƳŜŘƛŀ ǇƭŀǜƻǊƳǎΦ 

× ²Ŝ ŜȄǇƭƻǊŜŘ ǇƻǘŜƴǝŀƭ ǾŀǊƛŀǝƻƴǎ ōŀǎŜŘ ƻƴ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎΩ ƭŜǾŜƭ ƻŦ ŀǿŀǊŜƴŜǎǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜƛǊ 

ƭŜƎŀƭ ǊƛƎƘǘǎ ŀǎ ƳƛƎǊŀƴǘǎΣ ŀƴŘ ŬƴŘƛƴƎǎ ƛƴŘƛŎŀǘŜ ǘƘŀǘ ƛƴŘƛǾƛŘǳŀƭǎ ǿƘƻ ŎƻƴǎƛŘŜǊ ǘƘŜƳǎŜƭǾŜǎ Ŧǳƭƭȅ 

ƛƴŦƻǊƳŜŘ ƻƴ ƳƛƎǊŀǝƻƴ ǇǊƛƳŀǊƛƭȅ ŘŜǇŜƴŘ ƻƴ ŦŀƳƛƭȅ ŀƴŘ ŦǊƛŜƴŘǎ όрф҈ύΣ ŦƻƭƭƻǿŜŘ ōȅ ǎƻŎƛŀƭ ƳŜŘƛŀ 

ǇƭŀǜƻǊƳǎ όпп҈ύΦ /ƻƴǾŜǊǎŜƭȅΣ ǘƘƻǎŜ ǿƘƻ ǇŜǊŎŜƛǾŜ ǘƘŜƳǎŜƭǾŜǎ ŀǎ ǇŀǊǝŀƭƭȅ ƛƴŦƻǊƳŜŘ ǊŜƭȅ ƳƻǊŜ 

ƻƴ ǎƻŎƛŀƭ ƳŜŘƛŀ ǇƭŀǜƻǊƳǎ ǘƘŀƴ ƻƴ ŦŀƳƛƭȅ ŀƴŘ ŦǊƛŜƴŘǎΦ  
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× !ƴŀƭȅǎƛƴƎ ǘƘŜ Řŀǘŀ ŀŎǊƻǎǎ ŀƭƭ ƭŜǾŜƭǎ ƻŦ ŀǿŀǊŜƴŜǎǎΣ ƻŶŎƛŀƭ ǎƻǳǊŎŜǎ ǎǳŎƘ ŀǎ ƎƻǾŜǊƴƳŜƴǘ ǿŜōǎƛǘŜǎΣ 

bDhǎΣ aw/ ƛƴ .ŀƎƘŘŀŘΣ ŀƴŘ /ƛǾƛƭ {ƻŎƛŜǘȅ hǊƎŀƴƛǎŀǝƻƴǎ ŀǊŜ ƭŜǎǎ ŦǊŜǉǳŜƴǘƭȅ ŎƻƴǎǳƭǘŜŘΦ ¢Ƙƛǎ 

ǎǳƎƎŜǎǘǎ ŀ ƴƻǘŀōƭŜ ƎŀǇ ƛƴ ƛƴǎǝǘǳǝƻƴŀƭ ǎǳǇǇƻǊǘ ŦƻǊ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎΦ 

Lessons for the Information Campaigns: 

¢ƘŜ LhaΩǎ tǳōƭƛŎ /ƻƳƳǳƴƛŎŀǘƛƻƴ /ŀƳǇŀƛƎƴ ¢ƻƻƭƪƛǘ ƻŦŦŜǊǎ ŎƻƳǇǊŜƘŜƴǎƛǾŜ ƎǳƛŘŀƴŎŜ ƻƴ ǎŜƭŜŎǘƛƴƎ ŀƴŘ 
utilising various communication channels to maximise campaign reach and engagement. Effective 
communication in all humanitarian and migration scenarios necessitates a two-way exchange. This is 
particularly crucial given the dynamic nature of the information sphere, constantly shaped by 
advancing technology and growing connectivity. As a result, communication methods are swiftly 
evolving. This evolution is especially notable in communication campaigns, where a major challenge 
lies in understanding audiences, communication channels, and context.98 In designing the campaigns, 
it would be useful to Ŏƻƴǎǳƭǘ ǿƛǘƘ ǘƘŜ LhaΩǎ ŎŀƳǇŀƛƎƴ ǘƻƻƭƪƛǘΦ In conclusion, and in order to craft 
impactful campaigns, below are some recommendations: 

× ¢ŀƛƭƻǊ ǘƘŜ ŎŀƳǇŀƛƎƴ ƳŜǎǎŀƎŜ ǘƻ ǘƘŜ ŘƛũŜǊŜƴǘ ƴŜŜŘǎ ƻŦ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎΣ ŀǎ ǿŜƭƭ ŀǎ ǘƘŜƛǊ 

ŘƛũŜǊŜƴǘ ōŀŎƪƎǊƻǳƴŘǎΣ ŀƎŜ ƎǊƻǳǇǎΣ ŀƴŘ ƭƻŎŀǝƻƴǎΦ 

× {ƻŎƛŀƭ ƳŜŘƛŀ ŀƴŘ ǘǊŀŘƛǝƻƴŀƭ ŎƘŀƴƴŜƭǎ ƻŦ ŎƻƳƳǳƴƛŎŀǝƻƴ ƳƛƎƘǘ ǿƻǊƪΣ ōǳǘ ŀƭǎƻ ŦƻŎǳǎ ƻƴ ƳƻǊŜ 

ŘƛǊŜŎǘ ŀƴŘ ŜƴƎŀƎƛƴƎ ŜȄǇŜǊƛŜƴŎŜǎΦ 

× wƛƎƘǘ ŎƘƻƛŎŜ ƻŦ ƳŜǎǎŜƴƎŜǊǎ όƻƴŜ ǘƘŀǘ ƛǎ ǇŜǊǎƻƴŀƭƭȅ ƪƴƻǿƴ ǘƻ ǇƻǘŜƴǝŀƭ ƳƛƎǊŀƴǘǎύ ƛǎ 

ŦǳƴŘŀƳŜƴǘŀƭ ǘƻ ŜƴƘŀƴŎŜ ŎŀƳǇŀƛƎƴ ƛƳǇŀŎǘΦ 

× bŜŜŘ ǘƻ ǇǊƻǾƛŘŜ ƛƴŦƻǊƳŀǝƻƴ ōǳǘ ŀƭǎƻ ŎƻƴŎǊŜǘŜ ŀƴŘ ǘŀƛƭƻǊŜŘ ŀƭǘŜǊƴŀǝǾŜǎ ǘƻ ƛǊǊŜƎǳƭŀǊ ƳƛƎǊŀǝƻƴ 

ǘƘǊƻǳƎƘ ǇƻƭƛŎȅ ŎƘŀƴƎŜǎ ŀƴŘ ǎǘŀƪŜƘƻƭŘŜǊ ŜƴƎŀƎŜƳŜƴǘΦ 

× LƴǾƻƭǾŜ ǎǘŀƪŜƘƻƭŘŜǊǎ ƛƴ ǘƘŜ ŘŜǎƛƎƴ ǘƻ ōŜ ŀōƭŜ ǘƻ ǇǊƻǾƛŘŜ ŀƭǘŜǊƴŀǝǾŜǎ ƴƻǘ Ƨǳǎǘ ŀǿŀǊŜƴŜǎǎΦ 

The more targeted the campaign, the stronger its impact 

  

 

98 IŀƴƴŀƘ aǳǊǇƘȅΣ .ŜǊǝ hƭƛƴǘƻΣ ŀƴŘ !ƭƛ 9ǊŜƴ DǳǾŜƴΣ άLha tǳōƭƛŎ /ƻƳƳǳƴƛŎŀǝƻƴ /ŀƳǇŀƛƎƴ ¢ƻƻƭƪƛǘέ όDŜƴŜǾŀΥ 
LƴǘŜǊƴŀǝƻƴŀƭ hǊƎŀƴƛȊŀǝƻƴ ŦƻǊ aƛƎǊŀǝƻƴΣ нлнлύΦ 
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